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I., CO~~!IDATI 

In this study d@'Yelop1'M!nte- In the Amerlc!ln 

been presente1 for baokground information ror 

the Korean student o~ d1strlbutlvn of poods, as well a 

tor s08clfle help to the Korean businessman ~ho mev ~1 

a lUrket '..n. \,U.l.O a..LUYe 

ted b, American busi­

in super market enterpr i.es an 

1"8 Drovlded. b1 tb.ese men and thr,oup.h the raoI11t1ttB or 
iee in the. midwestern DBrt ot the United Stat 

n.
 

ler hiotol"y of the super market movement wes 

c toctors and 8o~lal and cult 

_ 8 wnich effect the distribution of roods were a1 

huwue 

lstlnotlv8 problQ!l1$ of IteMs 1n ~Ile ronu lIum nOLl_ 

food departments ~re pointed out. Certain ohangos in the 

channels of SUD'Dlv to the eut>~r markets were explAined. 

lavout, floor 

ttern. displsy, llghtl1'lG, and adYert1-s1~ were a1 

doYelop~u. 
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(1) to purcbsse nnn_~n~a O'PBr. 

(2) 

(3) to ee11 s~h ae~cb~nd1se t~ ~mber stores; 

O,d to rotate ~low m9vere among tUtlr J!J.V.UUJCU" liHtu.-va. 

tlon !taint.tns Its ":NO met-ehaadlsing both 

-IOOU Qepar~men~e .n~ in_ana_nuL Dram"_ 

it. ODera~l~ e~8nBe~, It CO~leots 8 cer­

ta~e, 8&1 2 or 3. on 811 

it. Any 'aet profit or 108s on its operation 

d. 8 ;.uV&4!:;; ... "Zl wg,m\lQ "-l:J • 

2. 09sphead dleplals e WIth more and m~emanut.ct 

tiIlf" anx10ws t~ -­ . 
. - . . . . - .­ - - - - .-., 
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