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CHAPTER I
INTRODUCTION

Business educators are at the crossroads in determining
the business curriculum of the future. For the first time
since the depression, when consumer education was incorporated
into the secondary school curriculum, there appears to be a
strong possibility for a change in the business education
curriculum to be offered to secondary school -tudonta.l

Traditionally, the skill subjects have been the hesrt
of the business educatlion program on the secondary school
level, In the last decade, however, there has been demand for
a change in emphasis in the business education curriculum.

The basle business courses have been stressed becsuse
every young person needs to understand basic business con-
cepts if he is to become a useful eitizen., As no other
department is offering this masteriesl at the present tine,
business educatlon should take the responsibility of providing
the economic inrningu needed by all students through a
basic business program,

It is hoped thet a careful analysis of the trends in
the changing objectives will revesl information on the
future need for this course.

1y, G. Shields, "The Business Teacher and Economie
Education," The Balance Sheet, 28:106, November, 196,
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I. STATEMENT OF THE PROBLEM

It is the purpose of this study to:

1, Trece the changing objectives of the general busi-
ness course in the public secondary schoolas of the TUnited
States from 1919 to 1958,

2. Trace the changing name of the general business

course as it has evolved during the years,
II, SCOPE OF THE STUDY

This study is limited to the evolution of the objectives
and name of the general business course at the ninth or tenth
grade level in the publiec secondary schocls of the United
States from 1919 to 1958, as described by authors of articles
and textbooks.

No attempt will be made to describe changes in content
of the course, in teaching methods, or materisls used in the
course, or in qualificstions and background of the teachers,

III. DEFINITIONS OF TERMS USED

General Business. General business 1ls a course usually

offered to ninth or tenth grade students®and has for its

2John L. Rowe (ed.), Educating Youth for Economic
Competence, The Americsn BusTness Bducetlion YearboOk, VOl.

omerville, New Jersey: The Easstern Business Teachers
Assoclation and The Nationel Business Teachers Association,
1958)1 p. 371.
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primary aim that of developing economic literacy. The course
is designed for all students so that they can more profitably
understand and appreclate the business world with which they
will come into contact daily in their personal lives.

Basic business. Basic business 1s that tralning

needed by all students so that:

(1) each may carry on effectively business ac-
tivities centered about the home and his personal
business life, (2) each may understand and par=-
ticipate In the busilness life of the community and
of the natlon as these affect him personally and
as they relate to the well being of every other
citizen, end (3) each msy have an understanding of
business as a factor in world relations and in world
economic well being.3

Business edueation., This type of education has for

its primary purpose the preparation of students for positions
in the business world and the presentation of a better under-
standing of our economic system., It is a special fleld of
instruction in the secondery schools which desls with the
knowledges, attitudes, skills and relationships which ere
necessary to eppreciate, understand, and adjust to business
as a soclal end economic institution.t

Skill subjects. These courses deal primarily with the

learning of a skill which is developed through drill and

repetition, For the purpose of this study, typing, shorthand,

3Ibid., pp. 377.

hc A, Nolan and Carlos K., Hayden, Principles and FProb-
lens of Business Education (second oditioné Cinc E t1:
South-Western Publishing Co., 1958), p. 48
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and bookireeping on the secondsry level are included under
this hesding, although bookkeeping is not always considered
to be & skill subject,

Becondary esghool., PFor the purpose of this study, the
-gocondery school will inelude grades nine through twelve, The
secondery school is an institution in which' the students
explore wvarious fields of knowledge snd acquire further
siill for the selution of problems or as preparation for
more rdvenced loernings.5

Genersl edusstion, This type of educstion covers the
common needs, interests, and concerns of the pgroup as cone
trasted with the speclal interests, desires, and needs of
partioular groups of pupils, It provides a common body of
subject matter, a stimmlus “or experiences, end an area out
of which specisal interests m.‘

IV. HETHOD OF PROCEDURE

In order to malte a systematliec snalysis of the evolu-
tion of the objectives of genoral business, the period of
time covered by this study was divided into four divisions,

o e B 2 YT R s
61p1a,



The periods of time are 1919 to 1928, 1929 to 1938, 1539
to 19483, and 1949 to 1958,

The year 1919 is used as e startipg point becsuse it
was in that yesr that the results of Prederick G, Nichols!
‘study of junior clerieal jobs was published.’! Shortly after,
the forerunner to general business, junior business treining,
began to find 1ts place in the curriculum of the Zmerican
secondary schools.

Articles pertinent to each of the four periods were
scrutiniged in order to get a complete pleture of the
evolution of the objectives. The periodicals were secured
from the William Allen White Library, Emporia, Kansas, and
from other libraries in the United States through inter-
library loan from the William Allen White Library,

The articles were selected from the Reeder's Guide to
Periodical Literature for the years, 1919 to 1928, and from
the Education Index and Bus iness Education Index for the
years, 1929 tb 1958,

These articles were checked to determine the stated
and implied objectives for genersl business for each of
the time periods., It was felt that it was 1important to
determine the implied ob jectives because in many of the

7Fodoral Board for Vocational Education, Surv of
Junior Cgﬁggrcii% Occupations (Bulletin No. 5. Washington,
D. C.: Feder erd for ationsl Education, June, 1920)



articles the authors did not list the objectives but men-
tioned the content needed for the general business course,
This was used as a basis for determining the implled object-
ives.

General business textbooks were also surveyed for
each of the time pericds to determine the stated and implied
objectives of the course ss written by the asuthors of the
textbooks,

These textbooks were secured from the William Allen
White Library, Emporia, Kansas, from several members of
the faculty at Kansas State Teachers College, Emporias,
Kensas, from other librariles in the Unlted States through
inter-library loan from William Allen White Library,
Emporia, Kensas, and from the Library of Congress, Washington,
De Co A specieal trip wes made to the Library of Congress
to survey textbooks.

All the textbooks published during the period from
1919 to 1958 that ecould be obtained were used. Most of the
general business textbooks published during this period were
ineluded in this study.

The objectives of general business as_given by the
authors of articles were then compared with the objectives
listed by the suthors of general business textbooks in

each of the periods, This was done to determine if tlere

‘ were a simllarity of objectives or if one source seemed



to state the objectives first, and the other source to
follow,

The name of the course as gliven by both suthors of
articles end suthors of textbooks was also surveyed to
observe the changes in the course s 1t was reflected in
the title, The periods were compared to determine what
changes, 1f any, took place in the name of the courss for
each of the ten-year periods, Names given the course by
the suthors of articles snd textbooks were compared to
determine whether one source tended to lead, and the ofther
to follow the example set.

V. PREVIOUS STUDIES

Very few studies have been written on the genmeral
business course as compared with those done on the older

gkill subjects. One of the first studies was done by

Hnm.s' . 8

Haynes found in a nation-wide study of junior business
training in the junior high schools of the United States in
1932 that the most frequently expressed aims of teachers of
the course were: &

(1) to teach elementery business practices snd prin-
eiples, (2) to teach vocational information, (3) to meet

BBoanin R, Haynea, "Elementary Junior Business Train-
ing in the Public Junior High Schools of the United States,"
Journal of Business Education, 7:11, June, 1932.
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the demand for business education in the junior high schools,
(lh) to inculcate hablts of thrift, and (5) to aid those
leaving school at the end of the junior hipgh school.

Other aims that he found for the course were to aid
in keeplng students in school and to prepare them for the
first year ln bookkeeping.

He also found that there were two different conceptions
of the role of junlor business training--one that i1t should
be & part of general education, and the other that it should
be specifiec vocational treining, Haynes suggested that the
purpose of the course in the junior high school should be
made more broadly educative for all students. He recommended
a different name for the course which more nearly ldentified
the principles which were belng taught. Some of his sug-
gestions far a name include General Business, General Busilness
Information, and Everydsy Business.

Haynes'! study 1s the only national study dealing
extensively with the development of the general business
course and his study wes made to determine the status of
the course as of 1932. He made no attempt to trace the
ob jectives or history of the course.

Haynes end Jackson found in a study made in 1935 that
the elementery junlor business training course was usually
made a required course for all buslness students in the

Junior high school and was even a required course in some
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junior high schools for students in general education.’ In
the other schools in which it was offered, it wes an elective
and open to all students. 8Students enrolled in junior busi-
ness training were expected to derive benefits from the
information aspeet of the course rather than from its
vocational value,

As late as 1949, Heimerl found, in a study of the
status of ninth-grade genersl business in Minnesota high
schools, that there was still a very definite conflict
between the teacher's stated major objective of emphaslizing
general business understandings and their classroom pro-
cedure of devoting most of the attention to fundsmental
skil1s,10

Madaus found in a study of the status of junior busi-
ness training in Kensss in 1950 that there was a marked
growth in offering and enrollment which he sald was evidence
of a trend toward wider introduction of the course,ll

During the twelve years of his study, he found that
the proportion of schools offering junior business training

9Bonjamin R. Heynes and Herry P. Jackgon, A Hist
of Business Education in the United States, Monogra
To1no InngtL: South-Western PubITshlng Company, 1935), p. 80.

10R gmon P, Helmerl, "The Status of Ninth Grade Business
in Minnesota Public Schools"™ (unpublished Master's thesis,
Unlversity of Minnesote, Minneapolis, 1949).

lgerbert s. Madsus, "Status and Trends of the Course
in Junior Business Training in the Schools of Kansas,"
Nationsl Business Education Cuarterly, 19:1), October, 1950.
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increased from 5.5 per cent to 18,0 per cent of tl® total
number of accredited schools.

Madaus also found that there was a definite trend
toward the use of the title, "General Business," for the
course, Eleven different course titles were reported, in
addition to "General Business," which indicated a laeck of
stendardization in the course title.

Baty found that almost 52 per cent of the schools in
Missouri offered generel business in a study completed in
1952,12

Baty found thet the principal objective of the course
was primar’ly nonevocationasl, The following ob jectives were
most frequently given: "to give pupils an understanding of
business practices valuable to consumers of business goods
and services," was the objective of 86,3 per cent of t'.e
teachers and "to prepsere boys and girls for a better economic
life by presenting the tools of personal living," 76,3

per cent.

lawuyne Baty, "General Business in Southeast Missouri
High Schools," Natlonal Business Education Quarterly, 20:
2, March, 1952,



CHAPTER II
A REVIEW OF RELATED LITERATURE

The general business course in the secondary schools
of the United States has had an interesting and confusing
history. While the course was included in the curriculum of
a few high schools before 1919 (it was called junior business
training), very little attentlon was focused on it until
Frederick G, Nichols of Harvard University published the

results of a study he made for the Federal Board for Vocational

Education in that year.l

The study was a survey of junior occupations in 19
states, At that time, it appeared thst a continuation school
law was destined to be'enacted in practicaelly every state
In the union, The initiel purpose of the federal study was
to assiat the continuation schools in prepering a course of
study suitable to the requirements of modern business.2

A dominant opinion was that the traditional commercial
education with its emphasis on bookkeeping and stenography
was antliqueted and wasteful, The emphasls in these sub-
jects was misdirected, since comparatively few junior

lierbert A, Tonne, Business Education Basic Frinciples
3

and.%ggggg (New York: The Gregg Publishing Company,
Pe 250, . ’

2pederal Board for Vocetlonal Education, loec. eit.
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workers ever held the position of stenographer or bookkeeper.
The study was confined specifically to the commercial
positions held by boys and girls under 18,

The Federal Board for Vocational Educetlion decided to
make the survey in the stestes that had already enacted a con-
tinuation school law,

Some of the conclusions of the report were:

Business education in the high school should provide
definite vocational training sulted to the requirements of
junior office and store workers., Tralning for vocations not
open to boys and glrls of continuation school age (bookkeeping
and stenography) should not be given at the expense of train-
ing that will funetion in their present employment. Business
training based upon offlce requirementa of three decades
ago could scarcely be expected to meet the requirements of
today.

The ordinary commercial course was not meeting fully
the needs of students under 18 years of age who were seeking
employment, Of those who had studied shorthsnd and typing
three or more months, only 12 per cent had employment as
stenographers, HNot more than two per cent of commercial
workers under 18 were stenographers. Only ebout one per

cent c¢f such workers were properly claasified sas hookkeepers,
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The study also revealed that these dropout students
were being employed primerily as sales clerks, file eclerks,
and wrapping clerks,3

Nichols proposed a course to be called junior business
training that would be strictly vocationsl in nature and
' geared to the needs of the Jjunior high school students who
would be taking so called "junior jobs,"l

According to Salsgiver, the junior business training
course developed as & combination of rapid calculatlon,
penmanship, end general business information taught primerily
to achleve vocational, prevocational, and guldance aims,5

In many schools, rapid calculation and pemmanship were
continued as separate drill courses with general business
information offered in conjunction with pemmanship and arith-
metic, either under a divided period or s double period plan,

Gradually pemnmanship, arithmetic, and general business
information wers ecombined in a single course taught under
the title of "Junlor Business Training." The business infor-
mation part of the course, included, in addition to specific

vocational training, subject matter covering such junior

33. Je¢ Turille, "Improvement of Instruction in Basie
Businegs and Consumer Buslness Education," Business Education
Forum, 6:15, March, 1952,

l"fm.. 2. E_j-_t_.. De 16-

SPaul L. Salsgiver, "The Evolution of Junior Business
Education," The Netional Business Education Quarterly, 7:16,
Autumn, 1938,
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elerical jobs as those of messenger, timekeeper, pay=-roll
clerk, cashier, shipping clerk, receiving clerk, file clerk,
and bundle wraprer, subjeet matter intended for vocational
guidance and general education purposes.

The course was designed to give prospective young
junior workers specific skills, These ineluded the ability
to compute figures quieckly and sccurately and to wrilte legibly,
because most of the Junior workers did routine work that
called for figuring and writing,

The general business information phase of the course
gave specific background for most clerical positlions snd was
not genersl business information as 1t is known today. It
did not deal with the soclal aspeet of business or business
from the personal-use point of view.

The course grew rapldly durlng its first years, as
business educators recognized a need for this type of
training. As time passed, however, there were two factors
that brought about a change in the attitude toward this
course, ' Age limits for compulsory school attendance were
ralsed snd c¢hild lebor laws were tightened 1n most states,
thus sharply curtailing the number of students under sixteen
who were leaving schcool to take junior jebn."

| 6! G ﬁaltorl ine %&M, Monograph 55
(clnei.nm;h SOuth-wo:tE?ﬂ M ompany, 1942), p. 11,
,\\
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is a result of these trends, the exploratory and
personal-use aims of general busineas increassed in importance.?

Some revlision of the content was made to place greater
emphasis upon business information generally useful te 2ll
citizens, Attention was focused primerily, however, on the
guidance and prevocationasl values of general business for
students electing business sducation,

The vocational content, utilized in the introductory
period for general business in training for junior clerical
jobs, was modifled to serve as a means of providing vocational
guldance in business occupations. Exercise in pemmanship and
grithnetic were retalned ans important elements of the course
in the belief that remedial instruction in handwriting and
arithmetic was essential prevocational business training at
the ninth grade level.

At this perilod, there was considerable argument as
to the future of the general business course, Moast educators
felt the course should remain in the curriculum but there
was no unified belief es to the content of the course, or
to its objectives.

Gradually the content and objectives of junior business

training swung around to the soclal and personal-use ainms,

Teladys Bahr, "From Specifie Business Training to
General Education--That's the Baslec Business Story," Business
Eduea‘blbn m; 11!27, H.y', 1957.
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The name "General Business" graeduslly replaced "Junior
Business Treining” as the social business aspect of the
course became more lmportant., During the depression, sccial
business beceme tremendously popular as people were tired
of the traditionel buginess curriculum of typewriting,
shorthand, and bookkesping, They wanted all students to
learn how to handle everyday business situations,

As & result, much of this material began to be
incorporated into the general business course; however, there
were violent objections to the teaching of these new social
business learnings by the buslness department in the sec-
ondary schools. As Kelley wrote in 1935:8

Let us therefore, leave the tesching of such

courses to the soclal scientists, for such training

1s dengerous and is not the task of business education.
We must strictly limit ourselves to training for
business vocational effieciency. This is the task of
busliness educatlon,

Blackstone took the opposite view and the one that
became most popﬁlar when he advocated soclal business traine-
ing with emphaasis on the consumer and citlzenship motives.9

He suggested that junlor business training might be a good
medium in whiech to teach these motives.

aArthnr C. Kelley, "Is 'Social Business'! Training the

Task of Business Education?" The Balance Sheet, 17:6, Sep=-
tember, 1935,

L 93. G, Blackstone, "Soclo-Business or Economiec Citlzen-
~ship? Which?" The Balance Sheet, 17:101, November, 1935,
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Spurred on by the need for social busiress concepts,
general business grew rapidly, if somewhat unevenly, through-
out the country, There was no unity among busineas teachers
a8 to the objectives or content of the course. In 1939,
Gibson found that the general business course was being
taught under no less than 13 different names:

General Business

Junior Business Training

Introduction te Business

Introduction to Business and Business Mathematics

Juniocr Business Practice

Introductory Business Training

Everyday Business

Jun'lor Business Training for Economie Living

Elements of Genersl Business

Preparing for Business

Business of Life

Our Business Life

Fundamentals of Business Treining

There wes a decline in the number of schools offering
general business during World Wer II as more_emphasis was
placed on the skill subjects. Since the war, the enrollment

102. Dana Gibson, "An Experiment in Integration in
Introduction to Business" (unpublished Master's thesls,
Colorado State College of Education, OGreecley, 1939).
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in general business has not kept pece with the increasing
school pOpulntion.ll

This hes heppened despite the fact that most business
tenchoéa are in ngr-cgcnt that general business is one of the

N

most valuable courses in the entire curriculum, Preeman says
that all high school atudents should take general business
in order to meet the problems of living with business.l2
Falr advocatess that the general business course be
made a required course for all high school students because
"General buslness permits a directed and systematic coverage
of content aimed toward the development of business literacy,"13
The enrollment in general business still runs a poor
fourth in the nation, behind the traditional subjects of
typing, bookkeeping, and shorthand, However, there are some
areas in the country where general business is well established
and is a required sourse in some schools. Heimerl found in s
study of Minnesota high schools in 1950 that 80 per cent of
the high schools in the state offered the course . 1l

Uganr, loe. oit.

12y, Herbert Fresman, "Whst We Say Compsred With What
We Do About Basic Busliness Education,” Business Education
Forum, 4:13, March, 1950,

13Mary Fair, "Should General Business Be a Reouired
Course?" Buaigggl Education Forum, 10:27, April, 1556.

URemon P. Heimerl, "What Is Happening to the Ninth

Gr;de Business Course? Business Educstion Forum, !;:21, March,
1950,
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One of the biggest drawbecks to the growth of general

business is the attitude on the part of business teachers.
Most business teachers would rather teach the skill sub jects
in whlah'thay are more experienced end have more confidence.
As Musselman said:

Why don't more pupils study generel business? Far
too many business teachers prefer to teach typewrilting,
shorthand, or bookkeeping and ntly try to avoild
the teaching of general business.

Russell found in a study of basic business in Kansas

in 1950 that the tescher-training Institutions were doing a
poor job of training business teachers to teach the baslie
business courses,L® Only nine of the twenty-one teacher-
training colleges in Kansas offered a methods course desling
even partially with the teaching of basic buslness courses.
General. business, as the baslc business course with the
largest enrollment in Kansas, was being taught primsrily

by teachers trained only in the skill subjects, Russell

put much of the blame for the lack of tescher Interest in

basic business courses on the shoulders of ths colleges and

15Vernon Hhe Maszelman, "General Businesze lNeedsz Priend-
ghip of All Teachers," Business Education Forum, 12:21, De-
ecember, 1957,

16naymond B. Russell, "Academic Preparation for Teachers
of Basic Business Subjects," Business Education Forum, 8§:30,
35, april, 195i. e Ca L
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sadvocated at least one methods course in the teaching of
basic business courses in every teacher-training college.

Along the seme line, the gemerel business course, par-
ticularly when it is the only buslness course ocffored in some
junior high schools, 1ls often taucht by the socisl science
teacher,17 Usually the soclal sclence teacher 1s not pare
tloularly interested In the course and as a result 1t gets a
reputation as being sn easy and boring course, inviting
eriticlsm from other teachers and becoming a dumping ground
for poor students who sense the chance to get an easy eredit,

17Nolen end Heyden, op. cit., p. 72.



CHAPTER III

PRESENTATION OF DATA IN ANALYZING
OBJECTIVES OF GENERAL BUSINESS
This chapter 1s devoted to showing the changing
objecetives and name of the general business course for each
of the periods covered by the study. The perled, 1919 to
1928 will be shown first followed by 1929 to 1938, 1939
to 1948, and 1949 to 1958,
The ma jor objJectives of the course as stated by
both authors of textbooks and articles will be listed
at the end of each period., This is a list of objectives which
are mentloned most fregquently by the authors in that period
of tine,

A, THE PERIOD 1919 TO 1928

It is apparent from the tables on the following pages
that both the authors of articles and the authors of text- -
books felt thet the primary purpose of the general business
course was to give vocational training, All five authors
of textbooks and 12 of the 15 authors of articles were in
agreement on this, )

Most of the authors of articles evidently felt
that the course should be devoted almost exclusively to the

teaching of vocational business informstion to include
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TABLE I

OBJECTIVES OF GENERAL BUSINESS FROM 1919 TO 1928
AS STATED BY AUTHORS OF 15 PERIODICAL ARTICLES

21

No, of % of
Times Times
Objective Stated Stated
To prepere dropouts for jobs 12 80
To teach basic business principles 7 L7
To teach business organization 5 33
To serve as an exploratory course 5 33
To teach the social aspects of business 3 20
To interest pupils in vocational training 3 20
To give vocational guidance 3 20
To serve as a foundation for
more technical business courses 3 20
To develop a favorable attitude
towards buslness 2 13
To glve personal business
information and knowledges . B T
ead table s: authors of articles who

listed objectives for general business, eighty per cent
thought that an important objective of the course was to

prepare dropouts for jobs,



TABLE II

OBJECTIVES OF GENERAL BUSINESS FROM 1919 TO 1928
AS STATED BY AUTHORS OF 5 TEXTBOOKS

22

No. of % of
Times Times
Ob jective Stated Stated
To glve vocational training 5 100
To gilve everyday business lknowledges 80
To teach thrift and budgeting 3 60
To give a foundatlion for senior high
school commercisl education 60
To develop character 2 Lo
To give consumer information 2 Lo
To give an understanding of
business functions 2 Lo
Vocatlonal guldsnce ) 20
To serve as a try-out course 1 20
To help the students build a business
vocabulary 1 20

Read table thus: Of the Tlve authors of textbooks

who listed objectives for general business, one hundred
per cent of them thought that ean important objective of
the course was to give vocational training.
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principles of busliness end business organization and an
introductlon to business.

The authors of textbooks, however, stressed the
personal-use, business information-aspect of the course
congiderably, Four of the five thought everyday business
imowledges should be an objective of the course and three
thought thrift end budgeting was an Important objective,

Despite the tendency of textbook writers to stress
the personal-use, buslness-informstion aspect of the course,
the overwhelmling purpose of the course continued to be to
prepare future dropouts at the ninth and tenth grade for
clerical jobs,

Nichols' views tended to be the dominant ones when
he wrote that a jJunlor business training course should be
adopted in the publiec high schools of the United States to
prepare future dropouta for jobs.l He saild, however, that
the content of the course would depend on research to find
out the duties of the jobs and what specific training was
needed,

Carrier said three classes of pupils benefited from
the course: the dropouts who received speciflc training
for busliness end genersl business Information which everyone

needed; those who wanted the course for a tryout course

lpred G. Nichols, "Outlook for Commerciel Education,"
National Education Assoclation, 1922:1313.
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preparastory to entering business training in senior high
school, and those who left school and went back after falling
in business. The course served as a "finding" course for

them.2
TABLE III

THE NAME OF GENERAL BUSINESS FROM 1919 TO 19208
AS STATED BY AUTHORS OF 15 PERIODICAL ARTICLES

Vo, of % of

Times Times

Name of Course Stated Stated
Junior Business Training 6 Y]
Pirst Lessons in Buslness - 4 T
Survey of Business Administration 1 7
Elementary Business 1l T
teneral Business Principles ) & T
Elementary Business Training 1 |

" Read table thus: Of the Iiliteen suthors of articles
who listed a neme for general business, forty per cent
thought that Junlor Busziness Tralning should be the name
of the course. )

2Norma Carrier, "The Junior Business-Training Course,"
Elementary School Journal, 27:139, October, 1926.




TABLE IV

THE NAME OF GENERAL BUSINESS FROM 1919 TC 1928
AS STATED BY AUTHORS OF 5 TEXTBOOKS

— — — .

No. of % of

Times Times

Heme of Course Stated Stated

- —

First Lessons in Business 2 L0
Junior Business Training 1 20
Elements of Business Training 1 20
General Business Training 1 20

TRoad table thus: Of the flve authors of Cextbooks
who listed a name for general business, forty per cent
thought that First Lessons in Business should be the name
of the course,

Most of the authors of articles listed "Junior
Business Training" as the name for the general business
course, This was probably due to & large extent to the in-
fluence of Frederick G, Nichols. He called 1t "Junilor
Business Training" and apperently most of the authors of
articles followed his lead.

It is surprising, however, that the authors of text-
books could not agree on a name for the course, Of the

five titles of textbooks written during this period, "Filrst

Lessons in Business," was the only one to be used more than
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once, This is the title of a textbook published in 1919,
with a second edition published in 1920.

There was en apparent leck of eagerness on the part
¢f the authors of articles to place a name on the new course.
Many authors simply referred to the course as an elighth
or ninth grade elementary business course without attaching
a specific name,

Most authors labeled general business as a tralning
course or prevocatlonsl course by plaeing the word, "training"®

in the title.

B, THE PERIOD 1929 TO 1938

The authors of articles slowly swung around to the
opinion that the course should be taught primarily with
personel-use values in mind., Of the 82 authors listing ob-
jeetives, Tl nemed personsl-use, business information as one
of the main objectives of the course.

The vocational information objective tumbled to fifth
poaition in number of tines listed, which probably was due
in large part to the depression which was on during all of
the period 1929 to 1938. There was obviously a shortage
of jobs snd little reamson to train junlor workeras for jobs
that d1d not exist.

The wldespread belief that good general education was
a prereculsite to efficlency on the Job which was coupled
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TABLE V

OBJECTIVES OF GENERAL BUSINESS FROM 1929 TO 1938
AS STATED BY AUTHORS OF 82 PERIODICAL ARTICLES

— e o e———

No, of £ of
Times Times
Ob jective Stated Stated

Personal-use business information Th 90

Vocational guidance 52 63
Exploratory course L1 50
Foundatlon for other business courses 31 38
Vocationel business informstion 25 30

To give an understanding of

business services 32 39
To develop a favorable sttitude

towards business 31 38
To teach the social relationships

of bua iness 21 26
To develop good business habits 17 21
Pre-vocatlonal Information -15 18
To train future dropout students 10 12
To encourage students to stay in school 7 g

“Reed Gable thus: 0OI the elghty-two authors of arti-
cles who listed objectives for general business, ninety
per cent thought that an important objective was to give
personal-use business information,
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TABLE VI

OBJECTIVES OF GENERAL BUSINESS FROM 1929 T0 1938
AS STATED BY AUTHORS OF 8 TEXTBOOKS

No, of % of
Tines Tines
Ob jective Stated Stated
Preparation for vocational training 8 100
Vocational guldance 6 75
Personal-use business information 5 63
Voeational training 5 63
Knowledge of common business functicns,
services, and practices s 63
Consumer information 3 33
Social significance and economie "
background of business 2 25
To encoursge pupils to stay in school
as long as possible 2 25
Training for citiszenship 1 13
To develop business skllls such as )
arithmetic and writing 1 13

] . | gh ) ’
who liatod objectivos for gpnoral business, one hundred

per cent thought thet an importent objective was prepsaration
for vocational training.
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with widespread unemployment led to the gradual elimination
of the voestional clerlcel training aspect of general busi-
ness.3 The consumer educatlon cbjectlve was stressed more
heavily during this period instead of the vocational prep-
eration.

Pew noted these trends in the course:lt

1. The objectives became more soclal rather than
vocational,

2. The course was coniidorod to glve students
desirable attitudes towards business.

3, The subject matter became more of a general nature.

he It was an introductory course in social-business,

As tebles V and VI show, vocational guidance began
to be stressed by both authors of texts and articles as one
of the malin objectives of the course., It was ranked second
by both, -

The exploratcry values of the course were stresied by
the authors of articles as lj1, or 50 per cent, stated that
it should be one of the main objectives., It was not listed
by any of the eight textbook suthors, however, as belng an
important objective,

3Jessle Graham, "Business Educstion for Consumesr and
Citizen," School Review, 42:322, May, 1934.

biester A. Pew, "Trends in Everyday Buslness,” National
Business Education Gusrterly, L:6, Cctober, 1935.
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While only 30 per cent of the authors of articles
listed the vocational business information objective as
being of importance, about 63 per cent of the textbook
suthors stated that it wes an important objective of the
course, All eight of the textbook authors were in agreement
thet preparation for vocational tralning was & major ob-
jective of the course while only 15, or 18 per cent, of the
authors of articles felt that way.

It was apparent that the authors of articles began
to adopt the personal-use objectlive of the course as the
primery objective during this perlod, while the authors
of textbooks still clung to the more traditional vocational

preparation and training sspeect of the course.

TASBLE VII

THE NAME OF GENERAL BUSINESS FROM 1929 TO 1938
AS STATED BY AUTHORS OF 82 PERIODICAL ARTICLES

Ne, of % of

Tiues Times

Name of Course Stated Stated
Junior Business Training 36 by
General Business 1 17
Introduction to Business "10 i2
Elementary Business Tralning 8 10
Everyday Business 5 6
General Business Tralning I 5
Junior Business 2 2
1 1

Introductory Business Problems

Tead table thus: 05 Gthe elghty-two authors of arti-
cles listing names for general business, forty-four per cent
thought that Junlor Business Tralning should be the name
of the course.
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TABLE VIII

THE NAME OF GENERAL BUSINESS FROM 1929 TO 1938
AS STATED BY AUTHORS OF 8 TEXTBOOKS

1"
i

No, of % of
Times Times
Name of Course Stated Stated
Elements of Businesa Treining 2 25
Junior Business Training 1 i3
General Businessa Sclence 1 13
General Business 1 13
General Business Tralaing 1 13
Our Business Life 1 i3
Junior Business Training for Economie Living 1 13

elght authors of beﬁbooka
who ataud a nm for general businan, twenty-flve per
cent thought that Elements of Business Training should be
the name of the course.

"Junior Business Training" was listed by more euthors
of artiecles, 36, than any other course title, "General
Business" pranked second, however, with 1l suthors listing
1t, This shows the first shift of the authors from the use
of the wvocstional title, "Junior Business Tralning" to the

personal-use titls, "General Buslness."
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Although there were more euthors listing "Junilor Business

Training™ as the title of the course, ten different titles
were listed and there appsared to be no definitely recognized
name for the course durilng this period.

There was almost no agresment among the suthors of
textbooks on a name for the course, Of the eipght textbooks,
there were seven different titles, and only "Elements of
Business Training" was llsted as s title by more then one
author, The reasson for this was that there were two editions
of the text, Hlements of Business Trainilng, published during
this period.

This apparently was & period in which the more
traditional name "Junior Business Tralning"” was used more
frequently than the others, With the changing objectives of
the course, however, a greater variety of names were being
used.

Bullock said that "Junlor Business Training" was a
bad name for a course that stressed social busineal.5
"Introduction to Business" was better, he ss=id, but not reelly
descriptive of the course, He sald "Everydey Business" was
a still better title but not quite sppropriate. He wanted
the name to deal in a general way about business,

SA. E. Bullock, "Iz the Present Type of Course in In-
troduction to Business Satisfactory for 711 Students or Should
It Be Modifled if It Is to Become a Core-Curriculum Subject?"
Bationsl Business Educstion Quarterly, 2:8, May, 193l.
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Haynes said that, "titles that imply the course
should train for junior business are wrong.6 This is
becoming increasingly true ss occupatlons for junior ere
rapidly disappesaring.”

Todd called the title, "Junior Business Trsinlng,"
& misnomer because the content of the course had changed so
rapldly that the course was not intended to tralin future
junior workers,?

It appesered that during thils period, there was a
conflict between what the authors believed should be the object~-

ives of the course and the name they gave to the course.

¢, DHE PERIOD 1939 20 1948

It was apparent during this perlod that both the
authors of textbooks and the authors of articles were in
sgreement that personal-use business information was the main
cbjective of the general business course, Ninety-one per
cent of the authors of articles and all nine of the textbook
authors llsted this,

The suthors of textbooks appeared to be a blt more
reluctant to erase the vocastional training ob jective of the

6Bonjnn1n R, Haynes, "Foreward on Everyday Business,"
Nationsl Business Eduestion Ouerterly, L:3, October, 1935.

TMonette 0. Todd, "A New Appreach tc the Teaching of

Everyday Business,"”" National Business Education Quarterly
1:16, October, 1955. v




TABLE IX

OBJECTIVES OF GENERAL BUSINESS FROM 1939 T0 1948
AS STATED BY AUTHORS OF 35 PERIODICAL ARTICLES

0b jectlve Stated 3tated

1

Personal-use business laformeatlion 32 91
Voecatlonal guldance 2l 69
Exploratory course 23 66
Introduction to business and

business procedures 20 7
Develop favorable attitude toweards business 15 I3
Foundation for further business courses 1y 4o

Te show the relationship between
socclety and buslaness 8 23
To teach intelligent use of

business services 8 23
Te teach everyday business skills T 20
Prevocational informatlon 5 1l
Voegationel informetion - 1
Training for future dropout students 1

e — ————

' S authors of articies who
listed obJectivos ror genersl basine:a, ninety-one per
cent thought that sn important objective was personal-use
buginess information.




TABLE X

OBJECTIVES OF GENERAL BUSINESS FROM 1939 T0 1948

AS STATED BY AUTHORS OF 9 TEXTBOOKS

35

£ of

No., of
Times Times
Ob jective Stated Stated
Personal~use business information 9 100
Understanding of functions of business 8 89
Consumer information 6 67
Foundatlon for other business courses 6 67
Develop favorable attitude towards business 6 67
Understanding of business and economie
community 5 56
Vocational guldance 5 56
Vocational training L Ll
Develop computational and writing skills 3 33
Contribute teo intelligent economie
citizenship 2 22
Build a business vocabulary 1 11

Read table thus: Of the nine subthors of bextbooks
who listed objectlives for general business, one hundred per

cent thought that an important objective of the course

was personal-use business informastion,
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course., Four of the nine textbook authors listed vocational
training as one of the malin objectives of the course.

Only one of the authors of articles listed vocational
informetion as one of the major objectives., The suthors of
articles dld not include voecational or prevocational infor-
mation in the top nine ob jectives for the course.

Not much stress wes pleced on the training of junior
workers for clerlcal Jobs., The traditional preparation of
future dropouts for Jobs appeesred to be ignored by the authors
of both textbooks and articles.

TABLE XI

THE NAME OF GENERAL BUSINESS FROM 1939 TO 1948
AS STATED BY AUTHORS OF 35 PERIODICAL ARTICLES

No. of % of

Times Times

Name of Course Stated Stated
General Business 9 26
Junior Business Training 9 26
Elementary Business Training L 11
Introduction to Business L 11
Everyday Business 3 9
General Business Tralning 3 9
Junlor Business ) 3
Busineass Information 1 3
Elements of Business 1 3

"Read teble thus: O the thirty-Ilve esuthors of erti-
cles who listed names for genersl business, twenty-six per
cent thought that General Business should be the name of
the course.



37
TABLE XII

THE NAME OF GENERAL BUSINESS FROM 1939 TO 1948
AS STATED BY AUTHORS OF 9 TEXTBOOKS

Ne, of % of
Times Times
Name of Course Stated Stated
General Business 2 22
Our Business Life 2 22
Junlor Business for Economic Living 2 22
Introduction to Business 1 11
Introductory Business Training 1 11
Junior Business 1 11

TRead table thus: Of the nine suthors of Lextbooks
who listed names for general business, twenty-two per cent
thought that General Business should be the name of the
course.,

There was very little agreement among the suthors eof
textbooks or srticles es to the name of the course. Nine
authors of articles listed Generel Busliness and nine listed
Junior Business Training as appropriate titl;s for the course.
General Business, Our Business Life and Junior Business for
Economic Living were llsted by two textbook authors as

suitable names for the course.



38

This lack of agreement 1a surprising when it 1s observed
that in this period most of the authors were in agreement
as to the objectives of the course, The personal-use
objectives were stressed by most suthors. When 1t came to
choosing a title for the course, however, asbout half of
the authors wanted ?o keep a title deseribing the course as
a training perioed for junior clerical positions.

There seemed to be no basls for keepling the name
Junior Business Training for the course, because the objectives
and content of the course had changed.

Many of the authors who listed the personal-use, busi-
ness velues of the course as the maln objective still called
the course Junior Business Training, which indicates an
inability to change their ways of thinking from the more
traditional ways of the past.

Many of the authors evidently still thought of the
course as & training program for future junior clerilcal
workers, Some of the names glven the course, including
Junior Business Treining, Elementary Business Training,
General Business Treining, and Introductory Business Train-
ing, 1ndicate that the training for a job was stlll the
primary aim of the course.

3 D. ZHE PIRIOD 1949 10 1956
For the first time in the history of the course, the

vocational training objective was not mentioned by either
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TABLE XIII

OBJECTIVES OF GENERAL BUSINESS FROM 1949 TO 1958
AS STATED BY AUTHORS OF 21 PERIODICAL ARTICLES

No. of % of
Times Times
Ob jective Stated Stated

Personal-use business information 19 90

Vocational guldance 16 76
Training for economiec citizenship 13 62
Understanding of business operatlions 10 48

Development of desirable attitude

towards business 9 43
Exploratory course 8 38
Foundetion for other business courses 5 2l

Development of computational and writing

skills 2 10
Survey course of business curriculum 2 10
Weed out students who ¢ anmot profit

from business educatlion 1 g

——

oYY e T O the twenty-one Suthors of artic
cles who listed objectives for generesl business, ninety
per cent thought that an important objective was personal-
use business informstion,




TABLE XIV

L0

OBJECTIVES OF GENERAL BUSINESS FROM 1949 TO 1958
AS STATED BY AUTHORS OF 7 TEXTBOOKS

No., of 4 of
Times Times
Qb Jective Stated Stated
— S - —
Perasonal-use business information 7 100
Voeatlonal guldance 7 160
Foundation for further study in business 5 71
Sharpen computational skill L 57
Practice of writing skill L 57
Understanding of Interreletion of
Individual, business, and government 3 h3
Understanding business practices and
principles 43
Building & good business vocabulary 3 L3
Development of desireble attitude towards
business 2 29
Intelligent use of busl ness services ] 1 14
Consumer informatlion 1 1L
Personal record keesping 1 1l

THoed table thus: UP the seven @ithors Of Lextbooks
who listed objectives for general business, one hundred
per cent thought that an important objective was personal-

use business information,



authors of textbooks or authors of articles, Thus, the
authors swung around from their position of stressing the
vocational training values of the course to put the entire
emphasls on the personal-use values of the course.

Personal-use business information and veecational
guidance were the two objectives listed most frequently by
both types of authors., Nineteen of the twenty-one authors
of articles and all seven of the textbook authors listed
personal-use business Information and sixteen authors of
articles and seven suthors of textbooks listed vocational
guidance.

The objectives of sharpening computational and
writing skills, which were an objective of the early junior
bus iness training course, crept back Inte the list of
objectives for the course, Four of the seven textbooks listed
these two as important objectives of the course. Two authors
of articles listed them as being of importance.

While the objectives for the course began to
crystallize during this period, there were still a few
authors who believed that general business should do more
than just give personal-use business informatlion, knowledges,
and skills., An example of this was the author of an article
who believed the course should weed out students who could
not profit from business educatlion,



TABLE XV

THE NAME OF GENERAL BUSINESS FROM 1949 TO 1958
AS STATED BY AUTHORS OF 21 PERIODICAL ARTICLES

Ne. of % of

Times Times

Name of Course Stated Stated
General Business 17 A1
General Business Training 2 10
Junicr Business Training 1 5
Junior Business 1 5

cles who listed namo: for gonernl business, eighby—one per
cent thought that General Business should be the name of
the course.

TABLE XVI

THE NAME OF GENERAL BUSINESS FROM 1949 TO 1958
AS STATED BY AUTHORS OF 7 TEXTBOOKS

No, of % of

Times Times

Name of Course Stated Stated
General Business 5 71
Introduction to Business 1 1l
Business Fundamentals for Everyone 1 1l

Tead table thus: U the seven Lextbook authors 1lst-
ing nemes for general business, seventy-one per cent thought
that General Business should be the name of the course.
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The authors of textbooks and articles were in sagree-
ment that the name of the course should be General Business.
The name of the course is thus brought into harmony with
what the authors felt were the objectives of the course.
The authors agreed that the main objective of the course
was to give general business information of & personal-use
nature to students, The title, General Business, was in
agreement with this objective,

For the first time in the history of the course, the
authors of textbooks were in asgrecment on a single name for
the course., Even during the time that the name, Junilor
Business Treining was predominant, the authors of textbooks

hed several different titles for the course.

CHAPTER SUMMARY

A list of the principal objectives of general
business for each of the periods, which is headed by the
dominant name for the course at the time 1ls as follows:

1919 to 1928--Junior Business Iraining

1. To prepare future dropouts for junior eclerical

Jjobs,
2, To teach basie principles of busipess.
ﬁ. To teach business organization.
« To serve as an exploratory course.
5. Poundation for further business education.
6., To give knowledges needed in everyday business
transactions,
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1929 to 1938--Junior Business Training and General
Business

1., Preparation for vocational training.
2. Vocational guidance.
ﬁ. Exploratory course.
» Personal-use business information.
5. Foundation for other business courses.
Knowledge of common business functlons, services,
and prncticcs.

1939 to 1948--Genersl Business

l., Personal-use business information.
2. Vocational guldance.
3. Exploratory course.
« Understanding of functions of business.
S. Consumer skills needed for satisfactory living.
6. Develop favorable attitude towards business.
7. Foundation for further business courses,

1949 to 1958--General Business

l. Personal-use business informatlon.
2+ Vocational guidance.
. Foundstion for further study in business,
ﬁ. Understanding of business operations and pro-
cedures.
5. Training for economic eitizenship.
6. Sharpen computetional and writing skills.
7. Development of desirable attlitudes towards business.



CHAPTER IV
SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS

Summary. As stated in Chapter I, the purpose of
this study was:

l. To trace the changing objectives of the general
business course in the public secondary schools of the
United sStates from 1919 to 1958,

2. To trace the name of the general business course
as it has evolved during the period from 1919 to 1958,

The objectives gilven for general business during the
first ten=year period of the course were centered primarily
arcund training future dropout students for junior clerical
jobs., Much of this was due to the influence of Frederick G.
Niechols who conducted a survey for the Federal Board for
Vocational Education, The results of his survey indicsasted
that most of the students dropping out of high school were
taking elerical jobs thet did not require typing or short-
hand,

Becasuse there was no course in the high school cur-
riculum that gave training for eclerks, Nichols suggested
that a junior business training course be added to the busi-
ness curriculum, He wrote one of the first textbooks and his
influence was s0 grest that most of the educators followed

his 3dess as to content and title for the course.
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Gradually as chlld labor laws were tightened and *he
minimum age children had to attend school was raised to 16,
the demand for young people to fill these Jjunior clerical
jobs declined.

During the second period covered by this study, 1929
to 1938, the objectives for the course remained about the
same except that vocatlional guldance was added as & necessary
objective of the course.

During the third period, 1939 to 1948, two new
objp ctives were added to the list of those recommended for
“the course. The authors recommended that the general busi-
ness course should develop & favorable attitude towards
business anéd give those consumer skills needed for satis-
factory living, This last objective was an outgrowth of
the depression period which swept the Unlted States before
World War II,

In the last period covered by the study, 1949 to 1958,
the authors listed training for economic citizenship and
sharpening computational and writing skills as important
objectives of the course.

Thus, the objectives of the course in_ 1958 stressed
the personal-use values of the course in contrast to the
vocational values stressed by the authors in the first period
covered by the study.
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Three objectives wers mentioned by the authors zs
being important in all four periods of the study. Personal-
use business information, foundation for further study in
business educetion, and the basic principles, practices and
workings of business were mentioned in every period.

The vocatlional guidsnce aim wes mentioneu in the
last three periods, and it has become a strong second to
personal-use businesgs informetion in frequenecy of listing
by the asuthors, During the first three periods, the
exploratory values of the course were listed, but the suthors
in the last period did not mention 1t.

The vocationel training objective was very atrongly
rated during the first two periods, fell off considersbly
during the third period, snd disappesred from the list
during the last period.

The objective of developin, a favorable attitude
toward business made its appearance during the period
1939 to 1948 and is again listed during the period from
1949 to 1958.

. The authors were in agreement during the flrst periloed
that "Junior Business Tralning" was an appropriate title for
the course, Whille other titles were mentioned frequently,
mogst pertslned to the jJunior business treining sspect of

the course.
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During the second period, "Junior Business Training"

was still the title listed by most asuthors as belng
appropriate for the course, The title, "General Business,"
however, ranked second,

During the third period, about half of the authors
preferred the title, "Junior Business Traeining," end half
listed "General Business" as being the name of the course.
The title, "Junior Business Training," apreared to be listed
so frequently because 1t was the more traditional name,

Most of the objectives listed for the course during this
period were of a personsle-use or general business nature,

" The title, "Genersl Business," was the generally
accepted title of the course as listed by the authors during
the last period, The title, "Junior Business Tralning," hsad
almost dissppeared during the last period as only one author
of an article listed 1t.

Conclusions, After an analysls of the changing
objectives of the general business course in the publie

secondary schools of the United States from 1919 to 1958,
certain conelusions were noted,

l. The general business course has o;olved from the
earlier junior business tresining course with a different
set of objectives.

2., The objectives of the course as stated by the

authors of articles in one perlod were usually followed
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by the authors of textbooks in the next period, In otksr
words, the authors of articles apparently formulated the
objectives to be used by the textbook authors.

3+ There was almost unanimous agreement among the
authors in 1958 that the main objective of general business
was to teach the business knowledges and competencies needed
by every citizen,

o The name, "General Business,”" was generally
accented in 1958 as the name to be used by both authors
of articles and textbooks.

S There were two periods of time in the history
of the genersl businass cc.urso that the authors were not
in agreement as to the objectives of the course. The first
occurr;d when the courase was first developed in the early
1920's, The other came in the early 1930's when the orig-
inal purpose of the course, training of junior clerical workers,
became unnecessary becasuse of a shift In our soclal order.

6. The objectives of personal-use business infor-
mation, foundatlion for further study In business education
and understanding the basic principles snd practlieces of busi-
ness, which have been listed by the suthors in every period
covered by the study, are the most enduring of the objectives.

7. The objectives of the course appsrently are
affected by social end economlc conditions in the country,
Tha consumer education objective, which was popular in the
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period from 1939 to 1948 imedistely followed a great depression

in the United States. The vocational guidance objective
became popular when students were no longer being used to
f111 the junior clerical jobs.

8. The name of the course usually reflected the
ob jectives of the course. During the period when the
objectives were changing from a voecational treining nature to
personal-use values, hou'vnr,.tho objectives were mostly
personal-use while the vocational training name, "Junior
Business Training," was most frequently used.

Recommendations. From the study of the foregoing
materials, it has been found that further study should be
made in some areas; therefore the followlng recommendations
are mad;:

1., As there has been no complete history written
of the general business course, a monograsph or booklet
should be written on the history of thils course.

2. A study should be made of those suthors of
articles today who are active in the area of basic business,
to determine their objectives for the general business course.
This should be compared to the objectives as stated in the
textbooks to determine if there 1s agreement as to the

objectives of the course.
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3. 8Since the enrollment of the course has not grown
80 rapldly in some areas as it should, a study should be
made to determine if the teachers of the course belleve
in the objectives set forth by authors of articles and
textbooks.

. A survey should be taken of the opinions of admin-
lstrators as to the objectives of general business, in order
to determine if the objectives of the course as 1t 1s being
taught are in agreement with those of the administratora.

5. As the objectives of the course are influenced
by soecial and economic conditions in this country, a study
gshould be made of the soclal and economic conditions existent
today which affect the general business course,
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