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CHAPTIR I
TITROTUCTTON TO THEE STUDY

Attontion gs Felated Lo Public Address

raan 3s the subjeet of many sti:wli which capture his intel-
lect and/or provote his action. Zillvoard, radio, television, and

neuspaper advertisenents clamor for reception. Common surroundinzs

3

such as the whirl of the a'r conditioner, the scream of a fire

engine, or the clanor of shufilins traliiec are ever present; and at

tines, arc distracting sleqents,

From the nany stimuli, the subject must select the one that

will 111 his nind for the morent. 3. &. Joodirorth notes:

'3

At any tire 2 larze numter of stimull act upon us throush
eyes, ears, and skinji but some one of these stiindi is at
any nonent attended to rather than the others, or it nmay
be that no one o the evuernaW stirnuli receives atliention,
the individual bein~ absorbed in his own thouchts,

The subject may becone absorbed in one stimulus such as
readinz a vpaper, or he nay atitend several stimli at once. i7illiam
Jangs found that the runber of stimuli to be attended ¥is altorether
indefinite, depending on the power of the individual intellect, on

2

the form of the apprehension, and on what the things are, ™™ lHow-

ever, ne roes on to recornize that an individual may att end only one

1?. S. Toodworth, Irmaonic Esvcholo~v {Tlew York: Columbia
University Press, 19183), p. 109,

ZH1lian Ja ames, The Erincinles of Esvcholowy, (2 vols.;

New Yorl: renry Nolt and Company, 1:95), I, 403,



complex idea at a time.

The transmitter of stimuli must be aware of two problems
concerning reception. Tirst, as we have previously noted, many stin-
uli are competing for focus at the same time, and any onec nay take
doninance over tne others. Second, the subjeet can maintain focus
on any one stimulus for only a briel period of time., James noted
that attention can be sustained for only a few seconds at a time .o
Bil1lings' experimental study on the duration of attention found the
average to be only a 1little over two seconds.4

If, however, throush change the stimulus is held steadily
before the mind, James found the stimulus will £i11l the mind result-

[
ng in eventual acceptance of the idea the stimulus represents.”

e

Jaries concluded from his study of attention, "/hat holds attention
determines action.”

This aspect of psycholozy has particular relevance for the
rhetorician, A speaker competes for the minds of his auditors.
The speaker's conpetition nay ve a passinz train, or it may be a
passing thougihit such as the golf game the auditor plans to play.
We Do Scolt explained the problem of maintaining attention duringz a
speech:

In a public address it is seldom that we are able to hold

the full and undivided attention for more that a few sec-
onds or a few minutes at best. The hearer's attention is

3

I
If. LeRoy 2illinss, "The Duration of Attention," Psycholosi-

2l Revieuw, X¢I (1914), 121-133,

James’ I’ 420.

n

“James, IT, 564,

6 o .
William Janmes, Psveholo-v: “riefer Course (lew York: Fenry
Holt and Company, 1892), p. Wis,




constantly wandering or decreasing in fovrce. Ile may re-
newr it by personal. efTort, or else something vwie sav or do

nay brins back the vandering or raning attention,

~3

Willian James 2lso referred to the difficuliy of maintaining atten-~
tion by commenting that Yone snatches at any and every passing

pretext, no matier hor trivial or external., to escace Tron the

o5 ..

odiousncss of the matter 2t hand. "hatever the source of the

competing stimuli, the spoalier rmust overcome it if he hopes to per-

roes so Tar as to define persuasion as Vsimply

£

the act of holdinz the favorable attention lonz enoush For the stim-

wlus to enter into affective corblnation with other effecctive

procasses in conscionsness. "V According to

of a sneaker is to hold the attention of his audience. “linans

writes in the prelace of his text, Public Swneoskin~, that while it is

i
- ety s

immossihle to reduce 2ll topics on the subject of spesech to a single

svsten, he does believe that the material has unity with the key

word beins attention.tl Tased on this thilosophyy, persuasion is

defined as ‘“the process of inducinz others to zive fair, favorable,

-3
. < os 12
or undivided attention to propositions."-”
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Talter D11 gcotn, Psyrcholo-yr of Punlic Speakinz (Fhiladel-
phia: Pearson Trothers, 1 u?S; p. 214,

he Frincinles of Psvcholo~w, I, 421,
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Harry Levi Follingworth, Advertisin, and Sclline (Hew Tork:
American “ook Coumany, 1935), p. 133.
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Audience attention has alirays been a matter of concern

to speakers, Aristotle advised potential speakers to render
audiences receptive through the use of attention demanding devices
Yowins to the defects of our hearers "3 Cicero advocated that
speakers snould Y, . o open in such a way as to win the good will
of the listener and make him receptive and attentive; . . ."1u
and Quintilian observed, YIf T can secure good will, attention,
and readiness to learn on the part of my judze, I cannot see what

else I ousht to require; LD

If a speaker is to be successful, he must have the "“fair,
favorable, or undivided attention of an audience.” This much has
been esteblished. 3ut the questions remain: To what extent has
attention been taken into account hy the outstanding speech texts?
What techiniques and procedures have bsen suzgested to attract and

maintain the attention of the audience with respect to invention,

style, and arranzemnent?

Purpose of the Study

”~,

The purpose of this study shall be to review tuwenty-Iive
of the most popular collegze speech texts to determine what has
been said aboul attention with rezard to speech composition. By
neéessity, interest will also be involved as it is considered by

some writers to be synonymous with attention, or at least the

Bpristotle, Zhetoric, trans. W. Rhys Roberts (ilew York:
Random House, 1954), 14042 7,

1u’Cicero, De oratore, trans, Z. W. Sutton and E. Rackhanm
(Cambridse: Zarvard University Press, 1942), IT. xix. €0.

&
s paqs - . . . s gams
Y . il. 7 el s t_. By=s Lo _ [S5
1/“u1nt111an, ne Institutio Oratoria of Ouintilian,

trans. F. Z. 2utler (Cambridge: tervard University Press, 1921),
IV, i. 51,




attitude accompanying attention.

reasons for the Study

This study will provide a basis for teachers and publiec
speakers to determine the textbooks most helpful in the study of
attention. It will be a source to which teachers nay refer for sup-~
lemental reading assisnments, material for lesson plans, and pos-

- sibly the adovntion of a textbook. Speakers will find it helpful in
determining sugzested procedures of speech composition. As two
previous unpublished master's theses have been written using these
same twenty-Tive texts, the combined results will offer a helpful
study of the characteristics of the most popular college texts in

. 16
the twentieth century.

Scope of the Study

The study shall be limited to the three canons of rhetoric
which deal with speech composition: invention, style, and arrange-
nment. Althouzh delivery has been found to be an effective means of
naintaining attention, it will not be considered because of the pre-
vious research which has been done on the subject.,

Several studies have been made concerning delivery's
effect upon attention. iloore found looking at the audience to be

one third more effective than reading from notes.17 Woolbert

1oennis Gene Day, "The Treatment of Ethos in Twentieth-
Century Collese Textbooks on Fublic Speaking" (unpublished iaster's
Thesis, The University of I1linois, Urbana, 1960), and Vida ijarner,
"The Treatnent of Dismositio in Selected Twentieth-Century College
Textbooks on Purlic Speaking" (unoublished Master's Thesis, Kansas
State Teachers Colleze, mporia, 1966).

17Henry T. ifoore, "The Attention Value of Lecturing With-
out llotes," The Journal of Zducaticnal Psvcholo~r, % (1919), L4£7-
L"69 . -— ) :




noted in his study of the various effects of public reading that
pitch, voice quality, and an even speaking rate were significantly

. . . . . 8
important for the "impressiveness" of readlng.i

Zhrensberger de-
termined 3n his study of forms of emphasis, attention was more
effectively gained by retarding the rate of articulation and the
use of pause and gesture, thus assuring retention.19 Jersild also
found the short pause, increased vocal amplitude, and gesticulation
effective.zo
Hollingworth placed little value upon delivery devices.
In referring to gestures, voice variations, and movement, he says:
The mechanical devices are relatively poor, since they
are after all irrelevant, and attract attention not to
the theme but to its distractinz backzround. They are
to be ussf « » » only when interest and incentives are
wanting.”
If the speaker has effectively analyzed his audience and carefully
composed his speech, delivery should have only Seconaary importance.
Room conditions where the speaker is addressing an audience
also affect the audience's attention but will not be included in
thié study. Drowsiness may result, for exemple, if the roonm is

poorly ventilated, warm, or poorly lishted. Unfortunately, many

times the speaker will have little or no control over these elements,

18

Charles H. ‘Joolbert, "&Effects of Various l‘odes of Public
Readinz," Journal of Aonplied Esvcholooyv, IV (June, 1920), 1462-185,

193ay Fhrensbercer, "An Experimental Study of the Relative
Effectiveness of Certain Torms of Zmphasis in Fublic Speaking,"
Sveech onosraphs, XII (19%45), 94-111.

20Arthur Jersild, "l‘odes of Zmphasis in Public Speaking,"
Journal of Avclisd Esycholozy, XIT (December, 1922), 611-820.

21Harry Levi Pollineworth, The Psycholosv of the Audience,
(New York: American Rook Company, 1935), p. 52.




nor can these elements always be planned for in advance of the

delivery.

Definitions
Attention

Attention may be viewed in three ways. Firstyit is a
clearness and vividness of conscious experience. Second, it is an
adjustment of the body and its sense organs. Third, it is a readi-
ness to respond.

Cle#rness and vividness of conscious experience was intro-
duced by lalebranche and reached its apex in the work of Titche-
ner.2%  James explained the clearness theory in terms of selectivity:
"It is the taking possession by the mind, in clear and vivid form,
of one out of what seems several simultaneously possible objects or
trains of thoughts."23 His theory held that as one becomes atten-
tive toward an object, the object bécomes more vivid in the mind,
and surrounding stimuli fade into the background. Inversely, the
greater the range of attention, the lower the degree of vividness
of individual stimuli. Chapman and 3Brown gave support to this
theory in their experimental study of the feciprocity of range and

clearness.zu

22y, 4. Simon, Qeuvres de Malebranche (Paris: Charpentier,

1871), Book 6 and E. B. Titchener, The Fsvcholory of Teelins and
Attention (MNew York: The Macmillan Company, 1924), cited in F. C.
Paschal, "The Trend in Theories of Attention" Psvchological Review,
ALVIII (September, 1941), 384,

23James, Erincivles of Psycholozv, I, 403.

21l'Dt«T:'Lgl'ﬂ; 7. Chapman and Horace Z. Brown, "The Reciprocity
of Clearness and Range," Journal of General Psycholosy, XTII (1935),

357'366-




James touched upon the romaining two approaches to atten-
tion as the anticipatory adjustment period found in the physioloyzi-
cal processes of attention. He maintained tuo processes take
placé: one, the accommodation or adjustnent of the sensory organs;
two, the anticinatory preparetion from within the ideational centers
concerned with the object to which atltention is paid.25

Hembers of the behaviorisl school develovnsd the first step
as their exﬁlanation of attention. 3. 3. Folt found attention to be
Ythe procoss-whereby the body asswuies and exercises an adjustnment
or motor set such that its activities are sone function of an

126

ovject; are focused on the object. Dashiell indicated that the

act of attendins includes: 1) adjusting the receplive mechanisms,
2) more widely distributed postursl chanzes, 3) respiratory and
circular functions, and 4) diffuse muscular st%ﬂqu.?7

Physiolosical adjustment can be seen in an aﬁdience deeply
involved in the messase of the speaker. Kretsinzer reported in his
study of gross bodily movement that there is siznificantly less
hbdy novement in an audience that is interested in the speaker's
meSSage.28 The audience leans slightly forward, nuscles tensed with
a possible wrinklinz of the brow.

Py

The second phase of Janes' anticipatory adjustment received

25Jamos, Erincinles of Psycholocy, T, 43k,

26'“. 3. Holt, The Freudian Tish (iiew York: Henry Holt and
Company, 1915), ». 178,
27J. Fs Dashiell, Fundamentals of Objeciive Psrcholomy

(Zoston: Yourhton Iiffljn, 1920), p. 282,

28 - . - . o
Zwood A. nret31nger, "An Ixperimental Study of Gross
Bodily lioverient as an Index to Audience Inuerest,” Svsech .ono-raphs,

4% (loverbar, 1952), 2044-2138,




the most study by later writers and may be rezarded as the third
major approach to attention., Readiness to respond has often been
referred to as the "set" theory. The term "mental set" was coined
by Thorndike to denote the idea in mind at the moment as a deter-
minant of attcntion.29 Woodworth explained its application as the
"intention of performing a certain operation or solving a certain
problem."BO Kantor placed strong emphasis upon attention as a
preparatory stace to action by noting:

Attention reactions are then the indispensable prelim-

inary reactions to all psycholozical conduct., Only

after a stimulus has been actuzlized can the person

proceed with the performance of whatever recvonse is

elicited by the specific stimulus. In this sense,

attention reactions are not only prelinminary but they

are definite preparatory actions., They function to

prepare the individual for whatever type of action is

to follow. In more complex behavior situations atten-~

tional reactions are more than preparatory, they are

in a genuine sense anticipatory.

Placing the three phases together, attention selects a
particular stimulus, prepares the receiver physically and mentally
for the stimulus, and finally, renders the receiver ready for a
response. Zach of the three pvhases fit together to form the entire
concept of attention. O'Neill and Weaver formulated a similar com-
bined definition of attention as: "a unified, coordinated muscular

set or attitude, which brings sense organs to bear with maximum

effectiveness upon a source of stimulation and thus contributes to

29z, L. Thorndike, Zlements of Psvcholoty,(dcw York: Apple-
ton-Century Comnan;, Inc., 1905).

30R, s, Woodworth, p. 12l

31J. R. Kantor, Principles of Psycholoxy (2 vols.; New
York: A. A. Knoof, 1924), I, 217.
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alertness snd readiness of response."32
Unless otherwise noted, attention will be referred to as a
mental adjustment which focuses the sense organs upon a selected

source of stimulation resulting in a readiness to respond.

Interest
Interest is closely related to attention and necessary

for the maintaining of attention. James goes so far as to contend,
"Jhat we attend to and what interests us are synonymous tems."Bl‘L
Winans follows this philosophy by noting that "attention and inter-
est go together."35 Pillsbury makes a more common distinction by
referring to interest as a "mood which accompanies all attendinzg"
or a quality that man ascribes to an object due to a previous
experience, social enviromment, or hereditary influence.36 Pills-
bury explains that attention is directed toward the object of the
stimulus while interest is the attitude the auditor has toward the
object of the stimulus. Arnold makes a similar reference to inter-

est as an "attitude towards a situation."37. For example, a siren,

32

James 7, O'leill and Andrew T. “eaver, The Zlements of
Speech (Chicago: Longzmans Green and Company, 1926), p. 301,

33A thorouzh study of the trends of attention theories
may be found in ¥, C., Paschal, "The Trend in Theories of Attention,"
Esvcholo=ical Review, XLVIIT (September, 1941), 383-403 and C.
Spearman, Fsycholozyv Down the Azes (2 vols.; London: Maecmillan and
Company Limited, 1937), I, 133-147,

34James, Esvcholory: 3riefer Course, p. 448,

35}'Jinans, p. 531,

36Nalter B. Pillsbury, Attention (New York: The Maemillan
Company, 1508), pp. 54-55.

37Felix Arnold, Attention and Interest (lew York: The
Macmillan Company, 1910), p. 22L,
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because of its audio magnitude and uniqueness of sound may gain
"attention”, but if the siren does not chanze, the listener's "atten-
tion" will soon wane. If the siren, on the other hand, heads toward
the listener's home or in the direction of a sick friend's home, his
mood may bte aroused ~- which is "interest"., If an attitude of favor-
able interest is developed touard the siren, the auditor will
continue to attend.

In reference to a speech, the initial words of a speaker
may be enouzh to gain the "Mattention" of the audience, but if the
speaker hopes to maintain the audience's attention, he must develop
their favorable "interest" toward his speech. Therefore, the two

.qualities are closely bound together, and hoth are necessary to the

success of a speech,

Procedure

L —

Selection of the Textbooks

This study ﬁill be an expansion of the unpublished master's
thesis by Dennis Déy.38 Day approached ethos by selecting twenty-~
five textbooks which he determined to be the most widely used in
college level courses of public address during the twentieth century.
The same list of textbooks used in the Day study will be used in this
study.

Day sought to determine the most widely used texts by com-
piling a 1list of general speech texts that had gone throﬁgh at least
one revision during 1900 through 1958, The list of texts were voted

upon by one hundred members of the Speech Association of America

38Day,'The Treatment of Zthos in TWentieth-Centufy Colleze
Textbooks on Public Speakinz." See pp. 99-101 for list of texts,



iz

42

Srom wthich twenty-Five wers s

angizals w0 Lz Taxtlooks
These textbooks will te used to determine what has been
written about attention and interest with respect to invention, style,
and arrangement. To establish a basis for the analysis, questions
will be devised as a result of a review of classical rhetoric, con-
temporary speech journals and major contributions from the field of

psychology.

_39Day, Pe 4. Day states: "The only exact method of deter-
mininz which textbooks have been most widely used would be to consult
publisher's sales figures. Unfortunately some publishers felt that
'it would te unwise to reveal {fizures that would be of interest' to
their 'competitors.' Since sales fizures were not available for nost
of the books, an alternative procedure was used. It was assumed that
a work which had had wides accertance would have been revised at least
once. Thus all textbooks which had more than one edition were
selected from the list of all books published. There were fifty-five
such books. The remaining list of books, all of which had had only
one edition, was submitted to three members of the speech faculty at
the University of Illinois who were asked to indicate the ones they
believed had been most widely used. Twenty textbooks selected in this
way were then added to the list of books which had more than one
edition. This final list, totaling seventy-five works, was submitted
to one hundred members of the Sreech Association of America who were
asked to indicate in their 'opinion' which twenty-five had been most
widely used by beginning college and adult students in this century.
In addition they were requested to add to the list any book which they
believed was one of the twenty-five most widely used textbooks but
which was not included on the list submitted to them. Since many of
the books dated back to the first two decades of this century, it was
assuied that those persons who had teen teachinz the longest would
have the best opinions on which textbooks had “een widely used. Thus
2ll members of the Speech Association listed in the 1959 Directory
who received at least one colleze degree in 1923 or before who indi-
cated an interest in rhetoric, public speakinz, or speech composition
were chosen to receive questionnaires. There were ninety-five such
persons. An additional five persons were selected at random from the
1959 Directory to make the total an even one hundred. The gquestion-
naires consisted of the list of seventy-five textbooks. Seventy-eight
questionnaires were returned completed. The twenty-five books selected
by the nost persons are used in this study."
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As has béen previously noted, the questions will be divided
into the gencral catesories of invention, style, and arrangement.

Tne results of the analysis will be prepared in a corbina-
tion of verbal and quantitative reporting for each question. Normal
coverate, or lack of coverage, of the subject will be recorded
numerically to determine the emphasis civen by the entire zrouping
of books. Any material which has underlying meanings especially
important to the understanding of the author's position or which
seems to add or deviate from previous positions held on attention

will be revorted verbally.

Wealmesses in the Study

There are certain weaknesses that should be kept in mind
with a study of this nature. First, any textbook which has been
published since the 1958 date of Day's study cannot be considered.
Therefore, it is possible that some new textbooks may add signifi-
cantly to the study of attention. However, few books are likely
to have been revised and to have gained wide acceptance in nine
years. Second, this study does not attempt an over-view of each
text. It should not be considered a final evaluation of the over-
all worth of the text. It should, however, i1luminate how effect-

ively the author treats attention and its corollary, interest.



CEAPTER II
RHETORICAL AND PSYCHOLOGICAL CONCZPTS OF ATTENTION

The purpose of this chapter will be twofold: one, a
review of previous work done by scholars, primarily in speech and
psycholory journals, and psycholozy textss two, a review of
classical rhetoric, both of which will be used to formulate ques-
tions for the analysis of the twenty-five texts. The review of
previous work will be divided into: graduate studies; journal
articles, speech and psycholoyy; and psycholozy texts, James and
Pillsbury, . After establishing a working knowledge of the psychology
of attention as it applies to persuasion, this background will be
applied to the writings of three prominent classical scholars of
rhetoric; Aristotle, Cicero, and Quintilian. The review of clas~
sical rhetoric will be divided into invention, style, and arrangement.

The following bibliozraphies were consulted to locate arti-
cles, boéks, and graduate studies concerning attention and the

psycholozy of persuasion: Dissertation Abstracts, University licro-

films, Ann Arbtor, :Zdchigan, 1938 to date; Psycholozical Abstracts,

The American Psychological Association, Incorporated, Washington D.C.,

1927 to date; L. Thonssen, E. Fatherson, D. Thonssen, 3ibliograchy of

~ Speech Education (1904-1939); L. Thonssen, M. Robb, and D. Thonssen,

Bibliographv of Spsech Education (1935-1948); J. 1. Cleary and F. W.

Haberman, Rhetoric and Publi; Address: A Bibliorravhy, 1947-1961;

Franklin Knower, Table of Conteuts of the Quarterly Journal of Sveech

(1915~19450); Snecech Nonozravhs (1939-1943) and The Speech Teacher
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(1915-1950); all yearly indexes of graduate theses found in Sneech

e

lonorravhs. llore recent issues of the Quarterly Journal of Speech,

onosranhs, and The Sveech Teacher were consulted individually,

e e

Theses and Dissertations

Five master's theses and one doctoral dissertation were
revieved, Dennis Day's thesis, '"The Treatment of Ethos in Twentieth-
Century Colle~e Textbooks on Public Spealinz," University of Illinois,
1960, has been previously cited as the source of the textbooks to be
ﬁsed in this study. Day's thesis was also helpful as a guide for
establishing a format., ZIthos was studied from the standpoint of in-
vention, style, arrangement, and delivery.

Jay Ludwic's thesis, "A Reflection of iliodern Trends in the
Teaching of Public Speakiny as Zvidenced by a Comparative Study of
Three Textboolks “rittsn by William Norwood Srizance in the Past
Twenty-Five Years,"” Zowling Green State University, 1553, was an
Interesting analysis of three texts by one of the leading scholars
of rhetoric in the twentieth century. Ludwig concludes that while
Brigance uhlfte\ his position on many facets of public speaking as
evidenced in his writing, he did remain firm on the point that the
problem of gaining attention or interest of the audience is basic to
all speaking. The study is basically a review of the three EZrizance
texts and is of 1ittle value to this thesis.

Walter Stelkovis' thesis, "An Investigat vion of Ketﬂbds for
‘an Efficient and Iffective Presentation of Devices 'hich Speakers
Use to Gain Lttention,” University of Denver, 1952, was helvnful be-
cause of its thorough revieu bf literature on attention. Zeyond

. that, the thesis was concerned with the preparation of a motion




16

R ..?:Dv_.: r»'.‘,"* o +-"(~‘ e (\.:' R S

tov-~etting devices gvd tras net

Teorgze Sanborn's thesis, “The Treatment of llotivation in
Speech Textbooks for Colleze Siudents,” Cornell University, 1954,
analyzes tuwenty-five collece texthooks from the standpoint of moti-
vation, Sanborn upholds the position that persuasion is '"the
conscious attempt to modify thousht and action by rmanipulating the
notives of men toward predetermined ends.” The texts are analyzed
according to basic definitions and verspectives, the basis of
motivation and audience a2nalysis. Sanborn maintains that the
division of persuvasion into drives, motives, and instinects is in=-
accurate and impractical., EHe supports the idea that all of these
divisions fall under the gzeneral heading of motivation, which is

the key to persuasion by use of emotional appeal.

Sanborn's thesis poses two questions:

Low many texts treat motivation as the most important
aspect of persuasion?

Tow many texts treat motivation as a means of inducing
attention?

T

Treatment of ‘otivation™ uses a format similar to the one
being used in this study. However, Sanborn's thesis maintains
motivation is the key to persuasion. In contrast, this study of
attention suzzests motivation and interest appeals are factors used
to gain and maintain attention. Attention, then, is txeated as the
key to persuasion.

John Vohs'! thesis, '"Delivery and Attention, An Experimental

Tnvestigation,” liontana State University, 1981, examined the effect
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of various d’stracﬁing tasks on listener's response under con-
ditions of good and poor speaking., Vohs found that speakers mani-
festing effective vocal delivery will transmilt more information than
speakers of poor vocal delivery. As speech composition was not of
concern in Vohs' study, the thesis was not helpful.

Elbert 7. Jones' dissertation, "A Study of 'Interest
Factors'! and ‘.otive Appeal' in hetorical Theory with Special Ref-
erence to Invention, Style, and Arrangement," Northwestern Univer-
sity, 1950, was most helpful, Jones, in contrast to Sanborn, uvp-
holds the position that interest factors and motive appeals result
in attention. The dissertation is a historical study of ideas which
traces the treatment of interest and motives from Aristotle to
Fonroe. The following authors are covered; Aristotle, Quintilian,
Cicero, 2acon, Campbell, hately, Phillips, Winans, O'ileill and
Weaver, Sarett and Fosier, and lonroce., Jonss maintains that all of
the authors lean heavily upon the classical tradition of Aristotle,
Quintilian, and Cicero; therefore, Jones places the heaviest emphasis
upon the ancients., For this reason, the study was particularly help-

ful in this review of classical rhetoric,

Articles in Psvcholo~y

Attention has received varying decrees of emphasis in the
past, as noted in the definition of attention. The range, duration
of attention, and the effects of distraction have all received strong
consiceration by psychological testing centers, Four recent experi-
ments havz relevance for the speaking situation.

D. Z. Berline conducted 2 study of intensity and attention

in relation to learning. He found intensity to be a significant
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factor in determining attention.1

A year later, Rerlyne roported change as a factor contribu-
ting sirnificantly to attention, using the same type of text used
in the intensity study. The resvlis favored the followring conclu-~
sions:

(1) That a recently chanced stimulus is more likely to
be responded to than one which has remained unchanged
and has beecn responded to for some time. (2) That the
effect diminishes with time. (3) That the effect is
not so apparent when there are several changed stimuli
and only one remained unchanzed. (4) That the effect
is particulerly strong and persistent if the changed
stimulus continues to underso changzes.

The results of these two studies should have apparent
neaning for the orator. If a spsaker duwells heavily upon an issue,
the intensity should cause the auvdience to be more attentive. At
the same time, intensity must be tempered by the over-riding force
of chanze. Unless the intensity is changed, heavy emphasis will
lose its impact upon the audience.,

Teece and Lapo tested the effects of shock arousal upon
attention. They found evidence to supvort the hypothesis that
heightened arousal tends to narrow attention.3

Azain, as with intensity, if the speaker can provide a

strong stixilus for the audience, the attention given to the issues

1D. Z. Berlyne, "Stimulus, Intensity, and Attention in

Relation to Learning Theory," Quarterly Journal of Zmerimental
Psycholo—r, IT (1950), 71-75.

‘ 2p. 3. Berlyme, “Attention to Chansge,” 3ritish Journal of
" Psveholo~y, XLIT (August, 1951), 2869-278. ’

Joseph J. Teece and Susan J. Happ, "Effects of Shock-
Arousal on a Card-3orting Test of Color-ford Inference," Perceotual
and ;otor Skills, <IX (Decenber, 1964), 905-906,
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will be much stron:er.

Rosenblatt's study of distraction lends support to the im-
portance of change. In this study, subjeéts were asked to direct
their attention to an oral communication, Slides were used to pro-
vide four levels of visual distraction, Results found that there is
significantly rmore versuasion takins place with moderate distrac-
tions than in nondistraction or strons distraction conditions.u

While Rosenblatt's study treated the visuval stimulus as a
distraction, the principle involved is chanze. The audience needs
constant chanze in order to continue to focus upon any stimuilus. A
reader, for example, becomes drowsy when some distractions are not

present to provide a chance for a shift in focus,

Articles in Sveech

In addition to these studies, six articles from fhe
Quarterly Journal of. Spmeech were helpful for understanding the gen-
eral area of persuasion and its relationship to attention. Hary
Yost contended in aﬁ April, 1917 article that arzumentation can be
approached from the standpoint of sociolozy. Prime emphasis was
given to audience analysis.s

Charles oolbert followed Yost's article by viewing per-

suasion from the position of psychology.6 Woolbert upheld the

o

Paul C. Rosenblatt, '"Persuasion as a Function of Varying
Amounts of Distraction,’ Psychonomic Science, V (llay, 19£6), 85-88.
5Hany Yost, “Arzument From the Point-of-View of Sociolozy,"
Quarterly Journal of Public Sneakine, IIT (aipril, 1917), 109-124,

Charles H. "Joolbert, "Conviction and Persuasion: Sone
Considerations of Theory," Zuarterlv Journal of Fublic Sveakin=,
CIIT (July, 1917), 2ko-284,
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Fad

behaviorist school of psycholozical thouzht in a series of articles
published in 1919.7 He explained persuasion results in mental
reactions which call for novement; but, in order for persuasion to
take vlace, the speaker must win rien by holding their attention on
favorable terms.

William Utterback differed with lloolbert's tehaviorist
position by citinz William James' views on mental activity. However,
Utterbaclk concurred with Voolbert on the importance of attention,
noting veliel denends uron conditions of wndivided attontion.S

illianm Brizance took issue with the Janes-.Jinans theory
of persvasion by noting modern psycholo:y had found desires to be
the deterninant of persuasion.9 He contends, while attention ex-

plained ‘why” people arc persuaded, desires explain ‘how' they are

=i

persuaded. Desires are described as the basic “wanis™ of 211 hunan
beings.

An appeal to the wants of an audience would be characterized
by an appesl to the erotions which would seen to leave reasoninz
without purvose. Zrizance explains, however, that reasoning is
used to satisfy the desires. Therefore, "effective arzuments nust

wnite lozic with the springs of action in human beings « « o o

The hoavy behaviorist influence during the thirties is

7Charles E, lioolbert, "Persuasion: Principles and ifethods,"
Quarterly Journal of Speech Zdueation, V (January, llarch, May, 1919),

12-25, 101-119, 212-238,

BNilliam 3. Utterback, "A Psycholozical Approach to the
Rhetorie of Speech Composition,” Quarterlv Journal of Sweech Zduca-
tion, £ (February, 1924), 17-23,

%ri11ian Torsood Brizance, "Can Je Redefins the James-inans

Theory of Persuasion?® Juarterlv Journal of Sneech, I (February,

1935), 19-25,
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apnarent in Trisance's article. At one place he notes, for example,
"The more ~enerally accepted view today, however, is that persuasion
takes nlace, not on an intellectual, but rather on 2 motor level.”
This behavioristic ampreach tends to reject the intellectual tone of
attention,

A year later, obert Oliver placed the emphasis upon moti-
vation. e pres:nted a chart indicating three types of motivation;
intellectual, ermotional and rational, each of which could be deter-
mined by an anzlysis of avdience appeals.io

Tweniy=five years later, Dennis Day wrote that the key to
persuasion can be found in Iurke's identification theory. Day con-
tended a speaker nust unite with the comrion interests of the

audience.11

The speech journal articles pose thres questions:

Foir many texts consider attention as the most important
aspect of persuasion?

“hat factors are suzgested by the texts for inducing atlen-
tion?

Eowr many texts assign some factor other than attention,
such as association, beliei, desire, or interest, to the
prime role of inducing persuasion?

These articles nlace varying emphasis upon the "means™ of

persuasion. 3one writers have contended motives, drives, or instincts

-

10 . N vr1s . -
2overt T, Oliver, 'Human Hotivation: Intellectually,
Bmotionally, and Rationalization,® Quarterly Journal of 3Sneech, XIT
(February, 1938), 67-77.

11 . . ' . pe
' Dennis G. Day, 'Tersuasion and the Concepts of ITdentifica-
tion," fuarterly Jowrnal of Speecch, “LVI (October, 19350C), 270~273.
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are of utmost importance while for others, identification, interests,
or beliels should be the center of emphasis, This writer maintains
that 211 may be "means” to the "end" of persuasion, but regardless of
the “rcans" choscn, the speaker is attemptinz to develop an attitude
in the audience which is "interest' in order for the audience to pay
Pattention' to the ideas being presented. All persuasion has a
uniiying force, if it is to be effective, and that force is attention.
The problen rests with how attention is to be gained. The tech-

nique used by'ihe sveaker to gain and maintain attention is dependent

upon the variant views established by the preceding writers.

Psvcholo~xv Texts

Janes
Several psycholozy texts have been examined as a result of
frequent mention in speech journal articles and speech. texts. The
leading contribution comes from the writinss of William James., Three

texts are frequently referred to: Psycholorv: Iriefer Course, The

Princivles of Psyvcholo~y, and Talks to Teachers on Psvecholorv and

Yo Students on Sone of Life's Ideals.

Prior to James, attention was looked upon as a clearness of
consciousness, but with the formation of the functionalist school,
attention was assizned the role of selectivity. As James explained
attention, "focalization and concentration of consciousness are its
essence. It implies withdrawal from some thinzs in order to deal

effectively with others . + o o"12

2James, Princinles of Psvcholo-v, I, 403,
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James' treatmont of tyves of attention poses two questions:
How many texts distinzuish amony types of attention?
Louw many texts refer to a speaker's responsibility to guide

the audience to a state of involuntary attention?

In Volune I of Principles of Psvcholozy, James explains

gy -

13

several types of attention. Attention is either sensorial or intel-

lectual. Sensorial attention is focuscd upon objects avpealinz to
the sense orzans. This is the easiest form of attention. IMuch more
difficult is the intellectual form which focuses upon ideas or rep-
resented objects. A baby's attention is sensorial while adults may
develop attention focused on ideals as well as sensory objzcts.

Attention may be immediate or derived. Trmediate attention
focuses upon a stimwlus that is stimilating in itself, while derived
attention is drawm to a stimulus that is interestin; because of its
association with something that is stimilating in itself,

Pinelly, attention may be active or passive. These two
types of atlention are nore often referred to than the other types
by later writers and are more cormonly referred to as voluntary and
involuntary. JActive, voluntary attention is characterized by the
receptor counsciously making an effo%t to focus on the stimulus.
Voluntary attention may be maintained for only a fewr seconds and is
alvays derived, In contrast, passive, involuntary attention is
characterized by a lack of awareness of focusins and complete absorb-

tion in the stimulus to the point of lockinc out 211 other stimuli.

e e

3James, Principles of Psycholo-w, T, L16-421,

e e - S
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James' causes of attention pose two questions:

How many texts susgest the use of assoclations in estab-
lishin~ attention?

How many texts suzzest the use of motive apneals in estab-

w2

lishing attention?

Passive irmedlate sensorial attention is obtained when the
stimulus is very intense, sudden, or unusual in its perception. On
the other hand, passive, sensorial attention is derived when the

y H
1
impression is connected by previous expverience or education. These
experiences or education are called "motives.™

In order to develop the "interest" of the wandering minds
of the audience, James sujgests that a transmitter of stimuli must
connect all new concepts with old verceptions resulting in “derived”
attention. As James points oul;

Attention creates no ideaj an idea rust already te ther

before we can attend to it. Attention only fixes and

retains what the ordinary laws of assogiation brinz 'be-
. - N i

fore the footlichts' of consciousness. ™

Placed in the public sreakinz contex™, a speaker zains
irmediate active sensorial atilention when he bezins to talk. If he
hopes to 'hold' his audiencs, he musi shift the audience's atten-
tion to passive, derived, intellectual attentionr. This can »e done

J

by appealins to the ™iotives™ of an audience and/or drawin- lines

ps ]

of association by fittin-~ the neir with the old.

In his book, Iallis xo ITsachors, James explains the orin-

. e =TT e G

ciples established in his earlier texts in terms of vractical

S L

applications for the classroon., il recgard to subject matter,

RN - . L )
Jaiiesy pringinl-os ot ot
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Any objcct not interesting in itself may become inter-
estins throusch being assoclated with an object in which
an interest alrcady exdists. The tuo assoclated objects
grow, as it were, tozether: the interesting portion
sheds its quality over the hole; and thus things not
interesting in their ovm risht borrow an interest which
becoiics as real. and as stronz as that of any natively
interesting thing.iS

iuch of James' reference to interest is based upon associa-

tion. He explains the principle of association as a ™unification
between the novel and the old." In his words:

The maxtbmu of attention may then be said to e found
wherever we have a systematic harmony or unification
betireen the novel and the old., It is an odd circun-
stance that neither the old nor the new, by itself, is
interesting: the absolutely old is insipid; the ab-
solutely new nakes no appeal at all. The old in the
nevw is what clains attention -- the old with a slichtly
nev turn. llo one wants to hear a lecture on a subject
conpletely disconnected from his previous knowledze,
but we all like 1?9txves on subjects of which we know
“a little 2lready.

One other important aspect of maintaininz attention is
noted by James. In order to hold the audience, the teacher must
realize that "no one can possibly attend continuously to an object
that does not change."17 Therefore, while presenting a subject,
the teacher nust continually change the topic to show new aspects
of it. lluch can be done to maintain attention with rezard to the
principle of change. Presentation, for example, can utilize zes-—

tures, movenent, and voice variation to provide vocal. and visual

-change. It is even more important that chance is indicated throush

N

: 14Jilliam James, Tallks to Terachers on Psycholo~y and 1o
- Students on Sore of Life's Ideals (Ilewr York: Henry Jolt and Company,
1915), p. 94,

19914., p. 108,

17James, The Princivles of Psvcholo=r, I, 421,




the intellectual stimudi as rell. I a speech moves prosressively
from ideca to idea, the avdicnce Wil not tire nor will their atten-

tion wander.

Fi1.sbury

e D PAAlsbury added sirnificantly to the study of atten~
tion with the nublicaltion of his text entitled Attention. Fillsbury

cave sumort to the clearness of consclousness definition by des-
eriving attention as:  "An increased clearness and prominence of

o
I

sorie onc ldea, sensaltion or object, . . . so that for the tine it

is nade to constitute the most irmortant feature of consciousness . 10

Pillsbury's treatuent of stimuli poses Tio questions:

Tow meny tets draw distinction belween extornal and in-

ternal stirmli?
Foir many teitts treat internal stimdl as the “essence’ ol
perception?

Accordinz to Pillshury, attention denznds on tiro factors:
preseat envirommcnt and the entire past historyr of the individual
which he refers to as objective and subjective conditions.

The main objective conditions are the intensity, ewtent,

and duration of the stimdus. The s_aJeCu-Ve conﬂitions
are to be found in the idea in the mind at th e time, in

the rood of the novernent, the education, vreyious social
envirornent, and ne1041‘y of the individusl.

Objective conditions, then, are those enterin- the mind

frorm an outside stirlus while subjective conditions are those

g i S —— S 18 A P M R e e W A A e A A 8 e A LA < Ml I . ML . % St BRI S i o AR+ <
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1LPillsbury, e 308,

~
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stored in the nind ready to be activated by an outside stimulus.
0f the tuo conditions, Pillsbury placed the heaviest emphasis upon
the subjective. F¥e exvlains his position by noting that something
new will draw the attention but will not hold it for long while the
knowm toth attracts and holds 1t,20

Pillsbury's remarks have pariieular relevance in the sveak-
inz sitvation vhen he says, "interest then is not denendent upon
the object, but on the nature of the man to whon the object is pre-
Sented.”21 “Tith this in mind, the speziter should not be as concerned
with his subject as he is with the application of that subject to
his audience. Pillsbury zoes so far as to state "all perceontion in-

12

volves association,’ He cites an exarmple of a student vho is

r)

interested in anythin; that is newr, Hui t@e net ideas rust be closely
related to the previous knowledze of the student if he is to compre-
hend the ideas. Stated quite sirply, the whole nroblen of percention
is "in very smell desree a proclcn of sensation, and in very larze
degree a :atter of association and of the control which is exerted
by many subjective fac
+

In swmeary, Fillshury's coutritution to attention consists

of the division of tiio tymes of stimli, internal and external, and
internel stili have by far the zreatest influence upon attention

LN

due to the process ol association.

20,. 5 _
Pillshury, ». 52,
21 .
Ibid., p. Sk,
22_. .
Thid., v. 11l,
~
STer \ 4!":?
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Supplenentary Psycholozy Texts

Trends in psycholozy pose the question:

How many terts treat attention as a (1) clearress of con-

sciousncss, (2) readiness to respond, (3) physical act of

adjustment, (&) mental act of adjustment, and (5) selec-

tor of stimuli?

Pollowing James and Fillsbury's contributions, several
psycholo v texts treated attention as a mental adjushnent.24 Uoéd-
worth, Xantor, Zault, and Howard all aprroached attention as a pre-
liminary act of adjustment to a2 stimlus. In 1924, Titchener
declared attention to be one of the three fundamental issues of
psycholozy. Durinsg the thirties, there was a nove to placs enphasis
upon the total adjustment of an orzanism. Dockersy, Franz and
Gorden, and Ifurphy all sousnt to adjust the set theory by de-empha-
sizinz sensory vercevtion.

Recently, more eifort has been directed toward the neans of
attaining attention and less to the actual stete o

texts and studies are currently, for exanple, concerned with the

problen of motivation. Sneculation misht sugrest a parallel decreass

par}

found in smeech texts with an increass in

in emphasis upon a2ttention

ZAPaschal, pn. 40C-103,
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Fow nany texts suzrest audience analysis for determining the
means of zmaininz and naintaining attention?

How many texts sugzest understanding the audience zoals, or
drives, in gainins attention?

What are the audience coals sugcested by the texts?

Aristotle places gsreat stress on knouln, the notives of nen,
He establishes early in his treatise the neans of persuasion supplied
by the speech. These include: character of the spealier, putting the
audience into a certain frame of nind, and the proof of the argument.
To master thesc calls for a man who is atle, (1) to reason lorzically,
(2) to understand human character and zoodness in their various forms
o 9
. 25
and (3) to undersiand the erotions . . « 7°°
In order to understand human cnaracter, the speaker should
realize that 211 men have some object at which they aim, This is
happiness. Aristotle de
e o o DProsoerity combined with virtue; or as inderen-
dence of life; or as the secure enjoiment of hn ma-
imum of pleasure; or a zood conditi

body, together witihh the power of ~uara_nw onu 's p;op-
erty and body and n“21n~ use ol them.” 27 7

- — - - —o—

25711 references in the follorinz section on invention,
style, and arran;enent rill e fror: iwistotle, phetoric trans. 7.
Fhys 2oboris (Lew York: Zandom Fouse, Inc., 1954)3; Cicero, De
oratore trans. I. . Sutton and Y. Zackham (2 vols.; Cambrid-e:
» 1042); Tmintilian, Tho Institutio Cratoria
. Tutler (L4 vols.; Cambridze: Zarvard

L ]
harvard Universit;- Trass
of Quintilian trans. ¥,
University Fress, 1921,
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The parts of happiness are described as:

e o o c00d birth, vlenty of friends, food fricends, wealth,
good children, plenty of children, a haopy old age, also
such bodily cxeellences as health, beauty, strensth, large
stature, athletig powers, together with fame, honour, good
luck and virtue,”®

Cicero also refers to the importance of knowing human nature:

The spealier will not be able to achicve what he wants by
~his vwrords, unless he has gained profound insicht into
the characters of nen, and the whole ranse of human na-
ture, and those motives whereby our souls are spurred on
or turned back.

—{

If 2 speaker wants to be successful, he rust know the motives

of his avdience in oxder to appeal to them and to apvly his subject

v

to them. Tasically, all men sirive for happiness and 1ts constituent
parts. Attention mey be gained by appealing to the motives or desires
andfor shovring throuch association hov the subject nay further the

audiencs's ~oal

9]

~
3 3
o 4

How many texts sucrest understandinz pleasures, or interest
factors, of an audience in order to maintain attention?

What factors or plcasures are listed?

In his discussion of forensic oratory, Aristotle attempts to
determine the causes of human activity. Fe establishes seven causes:
chance, nature, conpulsion, habit, reasoninz, anzer, or appctite.BO
In each case, they result from man's constant quest for soods and

pleasures or those thinzs apoearing zood or pleasant.

o ——— —a

28 pristotle, That. 13%0° 20-25.

29 .

Cice, Do orat. T. xdi. 58,

30sristotie, Jhet. 13692 5-7.

-
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Aristotle explains pleasures as being the opposite of pain.
"Zverything, too, is pleasant for which we have the desire within
us, since desire is the craving for pleasure."31 Desires exist in
the body such as thirst, hunger, taste, and sex.o? Pleasures, on
the other hand, arec more subjective qualities such as: victory,
honour and cood repute, love, flattery, change, learning, dramatic
turns of fortune and hairbreasdth escapes, rareness, and unusual
words.33

In conclusion, men are interested in what is pleasant and
avoid what is not interestinz or pleasant. len, for example, are
attracted to chanze because they like to avoid those things which
are monotonous, If the speaker, then, can {ind those conditions
- which the audience finds pleasant, he will be able to "interest"”

them and gain their attention.

How many texts suzrmest appeals to the emotions of the audi-
ence in order to maintain attention?

Sook II of the Rhetoric begins with a consideration of the

emotions:

e « o the orator must not only try to make the arsument
of this speech demonstrative and worthy of beliefs; he
must also make his own character look rizht and put his
heareri, who are to decide, into the richt frame of
mind , "

3pristotle, Fmet. 1370% 17-18,
321mid., 13708 22-25,
B1id., 13702 - 13722,

Mpid., 13770 23-25.
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A speaker must know and understand the emotions of his audience be-
cause, “whon people are fecling friendly and placable, they think one
sort of thins; when they are feelins angry or hostile, they think
either somethin~ totally different or the sare thing with a different
intonsity.“35

As Quintilian explains the importance of emotions, "Proofs
¢ « o may induce the judzes to regard our case as superior to that
of our opnonent, but the appeal to the emotions will do more, for
vhat they wish, they will also believe." He goes on to note, "the
judge, vhen overcome by his emotions abandons a2ll attempt to inquire
into the truth of the arguments.”36 For this reason, power over the
enotions is referred to as the "life and soul of oratory.”

If, as Quintilian says, our audience is "“suwept alonz by the
tide of passion,” the speaker will have induced a state of involun-
tary attention. The avdience will be so involved wifh the subject
that other stimuli will fade into the background. Imotions, then,

play an important vart in maintaining attention.

Eow nany texts suzzest the use of humor or wit in maintain-~

ing attention?

Cicero and Quintilian both place emphasis upon the use of
hurmor, Cicero refers to it as the 'salt of pleasantry."37 Fuin-

tilian also refers to humor as the salt of a speech:

35pristotle, Ruet. 1377P - 13782,
36 ‘
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WAt . . . serves as a simwle seasoning of lanzuase, a
condiinent vhich is silentdy a‘pLCCLaUGd by our judge-
nent, 25 food 1s apmr ia"cd by the palate, with the

tes our tastc and saves a specch

r-_’(\
(&}

result that it stivwle
Tromn becorin~s tedious. Zut Jjust as s2lt, iF soriaklod
freely over food, rives a special rclish of its own,

so lon; as 1t is not used to c"coss, so in the casc of
thoss who have the sali of wit there is somethins about

J

w7
L . 1. i L4 ’)\)
thelr lanjvaze whalch arous in us a thirst to hear.”

+

Quintilian shows the inportance of wit to attention by ex-

plaininy hou lauvshter, “frequently diverts his [the judMn’é] atlten~

o

A)

tion Trom the facts of the case, and sometines even recfreshes hin

and revives him when he has teoun to be bored or wearied -y the
=2C

case, 7/

The vanin~ ationtion of the audicncs may be brousht baecl:

to the su

o
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nrior sprintded throuth the speech,
In swmary, the speaker, accordin: to the classics, must be
thorousrhly Tamiliar with his auvdience. Ye must, in

student of hwman

speakecr nust deteomiine what desires or goals the audience is likely

to have esthnW .shed, what interests or rleasures are dominant, what

type of mood tie avdience is likely to be in and whatl type of mood

the speaker desires the audience to be in. In short, the speake:
must understand the thinking o® his audience if he hones to zain and

naintain their attention Zor the rurpose of persuasion.

Hor manyr texts suszest attention votential as a neans of
selecting spoech subjscts?

Tow nany texts sussest using concrete subjects for zaining
attention?

o
3uint. Inst. orat. Vi. iii. 19-20,

- e e
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ow nany texts suzzest using subjects which can be clearly

(1]

identified with the motives of the audience?

The selection of subject matter is, of course, dependent
upon the nature of the audience, If a speaker hopes to choose the
proper materisl, he must know what material wowld be the most
effective Tor his particular audiences,

One of the most important qualifications for success in
persuvasing audiences, accordinz to Aristotle, is to "understand all
forns of zoverimient and to discriminate their respcctive custous,

e 4 . . A0 - y . .

institutions, and interests., In other words, he is suzggesting:

one, the speaker should know his subject matter; and two, he should

be well informed on the interest of his audience, “for 211 men are

. . - s ol

persuaded by considerations of their interests.
Lack of familiarity with the subject cowld hinder a speaker's

ability to maintain the atltention of the audience. If, for example,

the speaker were to err in his terminology, his gthos would be

1,

damaged. The tainted character of the speaker would cause the audi-
enée to Ttecorme uninterested, or at best suspicious of the speaker
and his éubject. An uninterested or suspicious audience will often
be an inattentive audience.

rthermore, the speaker should choose a subject of which
the audience thinks highly. Aristotle refers to Socrates as having
said, "It is not difficult to praise the Athenians to an Athenian
12

audience. Cven if the subject chosen does not have the qualities

40)ristotle, thet. 1365° 20-25.
L‘Li;l-‘oido, 1365b 25.
F21pid., 13670 8-10.




adnired by the audience, the speaker should try to apply the admired

qualitics to the subject. “If the audience esteems a given quelity,
1 . ;a""3

we nust say that our hero has that quality.

Finally, the subject matter should be as concrete as possible,
Aristolle warns, if a speaker tries to Yestablish abstract laws of
greatness and superiority,' he will, ¥"argue without an object." In-
stead, concrete materials are better received, for in practical lile,
finarticular facts count more than generalizations.“aa

In conclusion, a speaker should first consider his audience
when deternining subject matter. e should choose 2 subject that

3 J J
will be within the interests of the audience, or at least a subject
which can be clearly tied to the interests of the audience. The
subject should he well within the grasp of the speaker's knouledge.
Finally, the subject should be based on the principle of concrete-

ness by avoiding genecralities.

Styvle
Clarity

Howr many tesxts suggest the importance of clarity in maintain-
ing attention?

How many texts sugzest naturalness in speaking style as a
means of naintaining attention?

Hour many texts recormend compaciness or brevity as a means
of clarity to maintain attention?

Houw nany te:xtts suzzest using concrete terminolozy as a means
/ ey P
of clarity to maintain attention?

Wiristotie, Phet. 13670 8-10.

Mipid., 13932 15-20.
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The key to effective style, according to Aristotle, is

. v . . . . .
clarlty.bJ e relationship of clarity to an audience's attention
is apparent. If the speaker is addressing the audience in such a
way that they are confused, the aucdience will soon tire and turn

heir attenti omething which i ie mprel .
their attention to somethins sthich is easier to comprehend. As
Quintilian explained, the listener:

o o o W11l have many other thoushts to distraet hin

unless vhat we say is so clear that our words will

thrust themselves into his nind sven when he is not

givins us his attention, just as the sunlicht forces

itsely upon our eyes. Therefore our aim must be not

to put him in a position to understgnd oux arsurent,
but to Torce hin to understand it,

Clarity riey be zained by careful consideration of natural speakin:
style, word usasze, and brevit:.

Aristotle recornized the impoprtance of usin: a style that
sounded natural., Fe contended, "laturalness is persuvasive, arti-
fieiality is the contrary.’ As he explains, "People do not feel to-
wards stranzers as they do towards their ovm countritien, and the
same thin~ is true of thoeir feelins for lanzuace,

Clarity is also of concern when Aristotle refers to the use

Fal

of brevity in speakins. Speeches nsed to Le brief, "for ithen the

sense is plain, you only obscure and spoil its clearmess by pilinz

[
[ ]

up words, "

- PR -

HSpristotle, Thot. 1400° 2,
Yomint. Do orat. TITT. 1. 23-2L.
Y iristotls, Jhet. 14017 10220,
Consa., 1204% 37,
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Ylord econony is effective in vromoting chanze. If a speaker

“keeps his reuarks as brief as possible, he is more likely to achieve
interest because of the specch's clarity and changes.

Closcly reolated to trevity is Aristolle's treatment of cor-
rectness of lancuacze. Correclnszss, he says, is the foundation of
cood 59100 awis o o octnoss:
good stylc, Aristotle surzests two aspecls of correctness
1) avoidonce of arbisuities, and 2) calling things by their special
name and not by vazue genoral naies.20  Joth of these sugzestions
would help with the brevity of the specch, but they would also pro-
vide Jor concretoness in the lancuage,

Haturalness, brevity, and concreteness will help make the
speech vivid in the nind of the audience. With new ideas constantly
being presented and specific termns developing pictures and associa-

tions in thelr minds, the audience will not tire as easily nor will

outside stirnli have an easy entrance to a shiftin: attention.

Variety

EOJ nany texts suzcest the importance of variety in nain-
tainins attention?

[}

o many texts surrest usins ornateness as a means of nain-
taining attention?

How many teuts refer to novelty as a means of maintaining

attention?

Variety is important for maintaining the attention of the
audience., If the specker uses the sane rhythn, or the sane words

and vhrases throushout the speech, the andience will soon lose
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interest in the message. Quintilian criticizes the lack of variety

by notinz sameness is:

e o o 2 ternm applied to a style which has no variety
to relieve its tediwn, and which presents a unifomn
nonotony of huwe, This is onc of the surest signs of
lack of art, and produces a2 uniquely unpleasinzg effect,
not merely on the nind, but on the ear, on account of
its sameness of thousht, the UniforTity of its figzures
and the monotony of its structure.

Two means of providing variety for a speech are the use of ornate-
ness, or rare vwords, and the use of novelty.

Cicero contends correctness and lucidity of stiyle are com-
paratively easy, but ornamentation and aporopriateness are big
factors in determining credit and avplause. As Cicero explains:

The reguirement that the lansuaze should be ornate
and « . o that it should be appropriate, amount %

this; that the style must be in the highest n0551b1e

degree pleasing and calculatedqao find its ray to
the attention of the audience.-’~

Cicero places ornateness and appropriateness tozether as a
check on each other. II the spealter were to asswie appropriateness
alone, then he mi~ht f211 into the snarses of cormionplace. If, on
the other hand, his speech were concerned rith ornateness alone,
then the style misht distract from tihe ideas beinz presented. 4s

FR

an erarmle, Cicero cites the ornateness i

[

sinzing style:

In sinzing, how ruch more doll*hu'ul and charming
are trills and Zlourishes than notes firdy held!

and yet the forner meet with protest not only from
persons of severe tasts but, if used too often,

even from the mensral nulic. This nay be observed
in the case of the rest of the senses - that nerfumes

- T . P @4y P . Pk e o oy ei—— - ———

uint. Inst. orat, 77D, 3ii, 32-53
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conpounded With an extrencly sweet and penetrating scent
do not ~7ive us pleasure for so long as those that are
moderatoly [rasrant, 53

<. i

Cicero is suzcesting that too much ornateness or too much ‘sireetness’

in the speech way sroil the entire messacze. Fowever, the speaker
should by no nicans leave the ornanentation out of the speech, "It

is the distinction of an orator to avoid what is corrionplace and

&£

c
(o]

hackneyed and to emnloy select distincuished terms that seen

. . \ gly
have sorie fullness end sonority in them."”
Cicero zoes on to surcest three thincs uhich an orator con-

trivutes to ornanentation by the use of vocabwlary -- rare words,

{a]

new coinazes, a2nd words used metaphorically, Xach of these i used
o o . ]+ T . s Fal k) o 1. 5[:’
sparinsly can add to the imvressiveness of the speech,”~
The guide to proper balance is contrast, Cicero notes,
Uthe zreatest pleasures are only narrowly senarated from dis
Any spcech which is Ysymmetrical, decorated, ornate and attractive,
but that lacks reliel or check or variety, cannot continue to give
pleasure for lon7, hovever trilliantly coloured the poen or speech
) r’:}'s L 2 £ N b ] I
nay ve.'- Contrast adds to the teauly by addinzs “some shadow and
backsround, to make the spot ol hizhlisht apnear to stand out more
. L 57
proninently. '~
Quintilian notes, by skillful use of ornamsnt the speaker

o

can rain enthusiastic acclain because of the audience's ability to

—~ - ——— e S o i e P i i
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give the speech their attention, %W/hen our audience find it a
pleasure to listen, their attention and their readiness to believe
what they hear are both alike increased.“58

Closely connected to ornateness, coinage of new words, and
use of rare words is the interest factor of novelty. 3y adding a
touch of the ornate, a speaker may move his phrasinz from the cormon
to the novel: by adding wwsual or new words, a speaker may move his
vocabulary Ffrom the common to the novel., Aristotle suggests the-
element of surprise sained by liveliness of lanzuace may cause the
listener to he rore aitare, from the contrast, that he has learned
somethin3.59

Tdeas nay take a lively turn by the use of metaphors, well-
constructed riddles, jokes, and unusugl substitutions of words. Iuv
in sach case, the novelty must be appropriate Tor the factis, The
audience will te nuch more attentive to the ideas if the spealier
uses noveliy to breal the pattern the audience has ~roim ito accent.

Novelty, then, draus part of its strenzth from the intersst factor

Appropnriateness
Foir many texts caution the speazker to choose the approoriate
stiyle in oirder to maintain attention?

Aristotle, Cicero, and Juintilian nake similar recormenda-

L

tile beins coverned Ty the prineiple of

v

tions resarding s
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appropriateness., Aristotle sugrests the languare should be appro-

priate for the subject.61

Cicero adds, the speaker rust “choose
the style of oratory btest caleculated to hold the attention of the
audience. "°? GQuintilian also adds his acreement that the style

should be designed according to the demands of the situation. He

suzgests that no rule should be esta®blished as to the best type of

style, "For while the style . . . of our speech is cgenerally marked
by restraint of lanjuaze, there are occasions when it is called to
soar to greater heights.”63

In sumary, the style of the specch is vital to the audience's
ability to maintain attention. 4s the speech procceds, the audience's
interest can be meintained by effective use of clarity in Speaking
style. Clarity can be accomplished by naturalness, brevity, and
concroteness. IHowever, to give the speech an extra seasoning of
quality, the speaker should add variety té his style. Ornateness,
special word usase, and novelly devices can provide the needed spice
for naxirnan attention. Dut, the key to clarity and variety rmust
alvays rest with appropriaténess. The criteria for good taste must

always .be consideration of the subject, the occasion, and the

audience.

rranzerient
"A speech has two parts. You must state your case, and you

&l

must prove it.* In order to accomplish this task, Aristotle

61y pistotle, Zhet. 14032 10-12,

620ic. Do orat. ITT. socve 97.

e ——

$3quint. Tast. orat. I<e dv. 13k,

iy ristotle, Zhet. 14142 30,
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suzcests, any snccch should have no more than an introduction, state-

65

nent, arcuient, and epilogue.

Introduction

Howr many texts suzcest the use of the introduction to gain
£

the audience's attention?

Tow many terrts surcest using the introducti
the rood will of the audience as a rcans o
able attention?

Fouw many texts sugsest using the introduction to improve
the speaker’s chearacter as a means of obtaininz favorable
EN [

Lo

attention?

Hou mony texts suzgest snecial Yattention seining® tech-
nigques for the introduction?

The introduction serves the purpose of paving the ray for

what is to folloir, Tt has as

[ Y

Lts distinctive task: flto shoir whet

N

7
the ain of the sveech is."”” Aristotle suzzests introductions have

four sources of naterial; thzs speaker, the audience, the subdject,
and the orposition. Those introductions concernin; the speaker anc
his opnonent heve the objective of removinz or exciting prejudice.
Aomeals to the avdience are concerned with the zaining of zood will,
or at érousing his resentrent; or soretimes et zainins his serious
attention to the case, A1l of these sources of material are used,

according to Axistotle, to:

e « o male your hearer recevniive; anong others, civiny
hin a rood inpmression of your charzcter, which alirays
e his
b

(o]
attention. e will be ready to at-
t is imwortant, sursrising, or
arreealle; and you should accordinzly convay to him the
irpression that rmat you have to say is of this nature 27

- e — e mar v
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Arlstotle'notes, hovrever, that the use of the introduction
‘depends upon the character of the audience. If, for example, the
audience is attentive and already has a favorable viewr of the speaker,
the spealer would do well to zo directly to the body of the speech.
Resardless of whether an introduction is used or not, the speaker is

reminded that the audience's attention nust be maintained throushout

Attention + « . may come equally well in any wart of the
speach) in Tact, the bezinning of it is Jjust tthere there
is least slackness of intevest; it is therefore ridicu-
lous to put this kind of thing at the beginning when
everyone is listenins with rost attention.®“

Cicero also sugzests the introduction is concerned with the

speaker, avdience, subject, and ovposition. The introduction is used

=l
i

for chamiin: and attracting the hearer imnediately. -Zowever, appro-

)

-

priateness is once azain the suidervost. If the speech is petty and

one not atiracting nuch attention, "it is often riore suitable to

.69
st avay with the actual charrse B

Cicero criticizes the Creslts Tor advising orators to use ths
openin~g massaze for securinz attention: “these are valuable things,
thoush ther do not helons nore te the introduction than the other
parts of the Specch.”7o

Quintilian asrees the introduction is devendent upon avpro-
X

priateness. DJeliberative oratory, for examvle, does not need an in-

troduction., lovtever, he ~o025 on to noite, “the comnencenent, whatever

e e o e e e e e m e = e 2 et i n i — e o = et i e
£3 :
Aristotle, list. 14412

/
%ICic. Do omat. TT. 1omiien, 320-221,




' ’ . a7l
s noture, must have soie resemhlance to at exord1um.'7

be it g
n rencral, the ancients are in acreement concerning the use
of the introductiion., A1l three su~test the dintroduction is used to

gain the rood will and attention of the andience, to estallish the
favorable character of the spoaker, and to forecast the development

oT the snecech. Cnce azain, avpronr

The longer
and nore imnortant the speech, the nore emphasis should be placed

on the introductlion.

Harrative and Arument

Fow many teits recormend a swecial order of arsments in
order to maintain attention?

o rany tewrls reocomiend the use of cliractic order to main-
tein attention?

Fowr many tertts recormend the use of anti-climactic order to
maintein attention?

Fow rany texts recormiend some other special order to main-
tain attontion?

Harrative is trcated accordin-z to the type o smeech by

Aristotle. ‘llarration in cereronial oretory, ¥ Ffor erzmple, 7is not
contimious but intermittent. 4 Deliberative spealiinzg, on the other

hand, hes the least room for narration.’’

Cicero supporis the idea of brevity in the narration, if
brevity relors to romoving superfluous words. "But, if breviiy means
employin: only the absolutely essential words,' which is occaslon-

211y nescessary, Cicero warns thal brevity can be “ver“ detrinental

e P ot 8 e ke R S ST A e P . o L8 i a8 AT W wh e T il Y A > ab e o va o e At vy

"yint, Inst. orat. TTT. viii. &,
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in stating the facts of the case, not only because 1t causes obscurity
but also because it does aray with a quality that is the greatest
merit in narrative, that of entertaininz and convincing.“7u

Aristotle notes that arsuments should be advanced when the
audience's mind is oven to them. The type of arsuments should bear
directly upon the issue in dispute depending uvon the tyve of speech
beinz given.75

Cicero corments that the end of the arguments Umust be
directed towards influencinz the minds of the judzes as much as pos-
sible and attractinz them in the direction of our advantage."76 The
chief consideration of the orator durins the arsuient should be in-
tegrity and expediency.

Quintilian also places importance upon expedieﬁcy and appro-
priateness., Xe contends that the arjuments must be treated in accord
with the audience and the occasion.’’

As to the placement of arcwients, Aristotle inplies that the
strongest point should be placed last., TJwintilian azrees with cli-
nactic order, "or vhen we are defehding, there should always be an
increase of force in the treatrent of questions, and we should pro-
ceed fron the teaker to the stronger.”78
| The princirle ol first and last i&eas teinz the stronzest is

cormonly recoznized. Al1Ll of the ancients refer to the audience's

7L'fc-'. D +t TT D
1C. __E_?_ Ol‘au_. _—— l,.'._\.~. /‘2)0
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attention beins the strontest at the becinninz of the speech which
wowld show Justification for the first idea being the strongest. And,

they all sunport the nosition that lozic builds toward the end.

Conclusion

Your mony terts suzzest the use of the conelusion to activate
the audience's attention?

Dou meny texts susrsest the use of strons emotional appeal to
activate the avdience's attentiont?

Fow many teirts suvzest a review of the spceoch as a means of
activating attention?

How many texts recommend the vse of special "attention zain-
ing® d vices in the conclusiont

The epilozuc, according to Aristotle, has four varts: *(1)

0

nake the audience well disposed towards yourself and ill-disnosed
toirards your opponent, (2) nacnily or winimize the leadin: facts,
(3) excite the required state of emotion in your heavers, and (4)

refresh their nemories."79

Quintilian rofers to the peroration as the *rost important

nE0

b

part of forensic pleading. "It is in the peroration,” he says,
"that we must let loose the whole torrent of our oloquence.”81
Quintilian sug~ests the free usc of ornateness in words and phrases,
but the main apneal, he sv;gests, shiowdd be to the enotions. ¥It

is at the close of owr drama thatl we must really stir the tneatve.“g?

Cicero notes the functions of the conclusion arc to gain good

A e e P

7%4ristotle, Zhot. 14190 10-14,
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will and stimd.ate the emotlions. The end should be used to influence

L] ] )

the minds of the judoes as much as nossible an

4

&

atiracting them in
the dircction of our advantage.“83

The three ancients are in agreement as to a powerful coanclu-
sion. I tho attention of the aundience is centered on the speaker's
closing remarks, the speaker must usz this last opportunity to reliin-
dle the fire of his subject in the minds of the audience.

In summary, arrangenent provides the speaker with an oppor-
tunity to orzanize his argunents in the most stimulating manner,
The speech should be arransed in such a mamner as to provide for

”

maximem attention. The sveaker should realize that the introduction

1.9, b

finds the audience the most atténtive, end he should use this oppor-
tunity to gain their good will., The body of the speech should be
arranzed in such a way that the most imrortant arguments will be the
easiest for the audience to focus on. The conclusion nust be used to
regain the naxinun amount of attention in order to present the major

argunents in the most effective way possible so that the audience

will be left with a favorable impression.

ik

83¢ic. Dg orat. IT. lwcd. 332.




Accumulated Questions
The following are the accumulated gquestions derived from the
rhetorical and psychological concents of attention. The questions
have been grouped according to similarity under four headings: gen-

eral, invention, style, and arranzement.

General

1, Xow many texts consider attention the nost irportant aspect of
persuasion?

a. How many texts consider some other faclor the most important
aspecet of persuasion?
(1) iotivation
(2) Interest

(3) Desires
(4) Association
(5) Eelief

. How nany texts treat attention as:
(1) Clearness of consciousness
(2) Readiness to respond
(3) Physical act of adjusiment
(&) lental act of adjustnent
(5) Selector of stimuali

2. ‘hat factors are susgested by the texts for inducing attention?
a, lotivation
b. Interest
¢. Desires
d. Association
e. 3elief

3. How many texts distinquish amons tymes of attention?

a. low many texts refer to a speaker's responsibility to guide
the audience to a state of involuntary attention?

0. Now many tents draw a distinction between externsl and in-
ternal stimdi?

€. How nany tewts itreat intsrnal stirli as the 'Yessence' of
verceniion?
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Fow meny texts suzgest understanding the audience's goals,

ae
or drives, in gaining attention?

b. FHow many texts susgest understanding vleasures, or interest
factors, of an audience in naintaininz attention?

(1) “hat factors or pleasures are listed?

c. How many texts suzgest appeal to the emotions in order to
maintain attention?

de How many texts sugzest the use of humor or wit in maintain-
ing attention?

Howr many texts suggest attention votential as a means of select-

inz speech subjects?

a. How many texts suggzest using concrets subjects for zaining
attention?

b. How many texts suzgest nsing subjects which can be applied
to previous knowledze of the audience in order to develop
associations Tor maintaininz attention?

c. How many texts suzgest using subjects which can be clearly
identified as appealing to the motives of the audience?

Style

Houw many texts surgest the importance of clarity in maintaining

attention?

a. How many texts suzzest naturalness in speaking style as a
means of clarity to naintain attention?

b. How many texts recomrend compactness or brevity as a means
of clarity to maintain atiention?

c. Xouw many texts sugzest using concrete terminolozy as a means
of clarity to maintain attention?

Fow many texts suzzest the importance of variety in maintaining

attention?

a. Fow many texts sugzest usins ornateness as a means of nain-
taining attention?

be. Eow many texts refer to novelily 25 a means of maintaining

attention?

I . .
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Arranzemnent

How nany texts suczest the use of the introduction to gain the
audience's attention.

a. How many texts suggest using the introduction to establish
' the good will of the audience as a means of obtaining favor-
able attention?

b. How many texlts suggmest using the introduction to improve the
speaker's character as a means of obtaininz favorable atten-
tion?

c. Fow many texts susgest special "atteantion gaining® tech-
niques for the introduction?

How many texts recormend a special order of arguments in order to
maintain attention?

a. Pow nany texts recommend the use of climactic order to main-
tain attention?

b. How many texts recormend the use of anti-climactic order to
maintein attention?

c. How many texts recormended some other special order to main-
tain attention?

Howr many texts suzgest the use of the conclusion to activate
audience's attention?

a. How many texts surgest the use of stronz emotional appeal to
activate the audience’s attention?

b. Fow nany texts suggest a review of the speech as a means of
activating attention?

¢. Fouw many texts recormend the use of special "attention zain-
inz™ devices in the conclusion?



CHAPTZR  IT1I
ATTZUTEON IN SP=ECH COVPOSITION

Each of the twenty-five texthooks susgested bty Day as the
most popular colle~e speech texts published in the twentieth cen-
tury were analyzed from the standpoint of their treatment of atten-~
tion and interest theories. The analysis was divided into four
parts: General Treatment of Attention, Invention, Style, and
Arrangement. A total of thirty-eishi questions were applied to the
texts within these four divisions. This chapter will consist of
quantitative summaries of coverasze and selected opinions of authors

which supported representative or minority views.

General Treatment of iAttention

In order for a stimulus to be received, the subject nmust
focus upon the stimulus. Therefore, an idea transmitted by a
speaker nust be focused upon oy the audience if the idea is to be
received. The focusing uvon a stimulus or idea is called attention.
This section will determine how many authors of the selected sveech

texts consider attention important for consideration by the speaker.,

1. FHow many texts consider attention the most important
aspect of persuasion?

a, Yow many texts consider some other factor the most
important asvect of versuasion?

b, How many texts treat attention as: 1) clearness of
consciousness, 2) readiness to resvond, 3) physical
act of adjustment, 4) mental act of adjustnent,

5) selector of stimuli. »



A1 of ho textbhools vlaced some importance upon attention.
In some cases atbtention is treated merely as an objective of the
introduction ol a speech, while in other casecs, attontion is treated
as the most important concept in public speaking. OF the twenty-
five texlts considered, eleven refer to attention as the most impor-
tant aspect of persuasion.

The influence of Winans upon those teitts suprorting the
importance of attention is recognized by " their cormon refercnce to
his application of attention to public address. In some cascs even
thoss authors who give heavier supvort to the motivation theory,
refer to “Tinans' definition of persuasion as "the process of induc~
inz others to

air, favorable, or undivided attention to pro-

Memurmey and raze, while not stating directly that atten-

L

tion is the most inportant asnmect of public speaking, express the

1 s Ss soom 1 a
Hoe [ B0 IS RS { a drand n e 2noOie 11—(\ cexra onzedny o
“A. Craig Zaird and Franklin rer, General Snsech: An

110 ool Co-

Dﬁmﬁmﬁp (third edition; llew York: elra-I

Inc., 1953), ». 109; GZladys L. Zorchers and Claude .l. 'fise, [odern
Snocch (Lov York: Farcourt, Srace and Cormany, 1947), p. 14
A1T3an o, “rizance, The Spolen ord (ew York: ¥, S. Crofts and

Company, 1027), n. 1207 Donald C. rvant and ¥arl 7. Jallace, fund-
amentals of Tqi{lq :Qéﬂ’irl (third edition llew York: Anpleton-

Contury-Crocis, Inc., 10707, pe 343 John Doluan, Jr., 4 Zandbook of
Public Sweakin~ (second fPJlSOu cdﬂtﬂon, Jewr Yorlks Havcourt, Trace

and Counany, 1°L1), p. 47; whert 7. Oliver, Yarold P. Zelko, and
Pavl D. rHoliznan, Qp_mgggc tive Jbﬂnc“ (t11' edition: ilewr Yorl:

Holt, anna0rb and iinston, inc., VZ), ve 1703 Janes 7. 0'leill
and Andrcw T. Teaver, ;ﬁ:_;lenﬂnt" or Soqggg (second edition; Ilew
York: Lon: 1ano, Green and Company, 1030Yk pe 113 TH1diam F. Sandford
and Villard I, Yearsor, f:”ect Ve Jusiness Enoccn (fourth edition;

dewr Torls: ielran-Ilill “ook Corma ny fﬁé}, 10467, Pe 755 Alna J.
Sarett, Lew Sarett, and 7illian T. Foster, Tasic Princzblog ol hncch
(fourth edition; Toston: loushton 13fflin Cormany, 10u0), De 109
Andrewr T. “caver, Speach Foris and Prjhczﬁlfn (second edition; LJJ
Tork: Lonmmans, Zreer and Comm: nanry 1C333, D. 2735 dJames A, Tilnans,
Pullic Sn 1 (revised edlulon. Ve York: The Centur; Corpany,

1927), v,
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comnon view:
Speech which fails to hold the attention and interest
of the audience is little more than a soliloquy in which
the speaker hiwmself is the only listener, and often a
bored one at that.
Sarctt, et 21. hold a similar view by noting, "there is no doudt
that a2 speaker fails to communicate the meanings he intends if he
does not zain and hold the attention of I\is'ZListener."LF
Gilman, et 2l., while placinz strong emphasis on attention,
linit their discussion of it to persvasion. Attention is referred
to as the "first problem of psycholozical persuasion."5
A third eporoach to attention limits discussion of its use
to the introduction of the speech. Oliver and Cortricht, for
exarmple, rezard attention only as something to be gained in the in-
troduction and as a symonym of interest in audience édaptation.6
Curry, while interested only in presentation, rezards
attention as important for the speaker to concentrate on his de-
livery’techniques.7
An interestinz shift of position in treatment of attention

-

is found in the three texts of Zrizance. In Spolen Jord, he stron-ly

——— s s .

3James de licturney and Zrnest J. Wrage, The Art of Good
peech (Vew York: Prentice Mall, Inc., 1953), p. 41,

Speech
2

‘Sarett, Sarett, and Foster, p. 109,

>Iilber Z. Gilnan, Tower Aly, and Follis L. White, The Funda-
mentals of Spealkinz (second edition; ew York: llacmillan Company,
1964), . 100,

Rovert T. Oliver, and Tupsrt L. Cortright,'Efog;;zg Smesch
(fourth edition; !ewr York: Tolt, inehart and finston, 19%41), o.
207 and 249,

75 Siaem et mes=ton (Toston: Tha -
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supports Winans' theories. He contends that the favorable attention

T the avdience showld arouse interest, overcome indiflerence, and
neet and soften the hostility toward the sveaker or his subject.8
In his later text, Speech Composition, he maintains that
more recent psycholory has Tound desires to be the essence of per-
suasion. He explains:

Persuasion flowrs from the headsprinz of dynamic inne
urges, drives, or wants, Attention is merely its chan—
nel of flow, not ils svrinchead. We are creatures of
desire, movin: omdard always to"ard the satisfaction of
material, iﬂbOllCCUH&l, emotional, spzrltua1, or
acsthetic wants. Desires stamp the matrix of human be-
liefs. They largely deternine judgement. g

He goes on to note: Y. . o James and Winans evidently regarded de-

sires as incidents of persuasion, whereas later research rvoints to

them as the essence."io

In his latest text, Speech Communmication, Irizance maintains

D v S e I T

[

t "is the common denominator of all speakinz." Me draws

that interest
a distinction, hovrsver, between interest and attention:

Obviously the strean of interest must run throuzh all
spealiinz. The 'polite attention' which courteous mem-
bers of the audicnce may give for a while will not last
nor will it be very closc attention, for the more energy
spent by the hearer in 'ziving attention' to the spesech,
the less enercy will Dbe left to understand and consider
the subject matier.

Thus, Brizance shifts his emphasis Trom attention to desires,

—— © ——

8

Srizance, The Svolien oz

9William I'se Brigance, Spsech Comnosition (Second edition; lew

York: Apvleton-Century-Crofis, Inc., 1953), De 136.
10mpid., v. 137.

Wr3iam 1, Zricance, Svecech Corrmnication (second edition;
New York: ﬁboleton~uenthr"—u“oLbs, Tnc., 1955, p. 77.



to interecst,

Six texts treat wants, desires, wishes, or motives as the
major factor in attention.l? The terus are used s ynonymnously with
"motivoes™ beins the most commonly used current expression.

Phillips greatly influenced some of the authors who moved
away from attention. Although Phillips does not suggest notives as
beinz the most important factor of spealing, he did establish a list
of “irmpelling notives"™ which received strong emphasis by later
writers. Woolvert and Smith and William H. Yeager use Phillips’
list of "impelling motives" as the nost important Faectors in speak-
ing. The list consists of: 1) self-preservation, 2) property,

3) power, 4) reputation, 5) affections, €) sentiments, 7) tastes.13
Sandford and Yeager combine property and pover into one want of
recocnition and authority.iu' Monroe suggests only four primary
motives which control behavior: self-preservation, freedom from ex-

ternal restraint, preservation and increase of self-esteem, and

—-—— o —— —— ——

12'*‘r1"ance, Speech Cormositio

Claude i, Wise, The Zases of 3 _ge__b_ (third edition; ilew York: Har-
per and Row, Publishers Inc., 9), . 407; Alan 4. lonroe, Erin-
civles and Tovpes of Smesch (i‘ifth edition; Chicazo: Scott, Foresman
and Companys 19£2), p. 1703 7illiam P. Sandford and illard H.

Yeacer, Princinles of Effective Sveakin~ (sixth edition; Xew York:
The Ronald FPross Conpany, 1933), p. 53, Charles H. Woolbert, Funda-
pentals of Specch, revised Joseph ¥, Smith (third revised edition;
New York: Farver and 3rothers Publishers, 193%), p. 358; 7illard F.
Yeager, ‘;.cf‘ec ive Snealdnt for Ivexrs Qccasion (second edition;

F7s, ev Jersey: Frevtice-iall, Inc., 19%0), v. 15.

sition, p. 1363 Giles . Gray and

131\. B Phillins, Fffective
Chicaso: The lNewton Corpany, 1938)
and Smith, p. 349; and Yeager, p

1l

Dp. 53"5

TN
L]



56

preservation of the human race.15

Phillips, as well as three other texts, places heavy ermphasis

16 s
upon auwdience adaptation. Crocker and Yildebrandt, for example,
explain adaptation's importance by sugzesting the speaker appeal to
the audience's backrround, "The rore the spesker comes within the
experience of the audience the more likely he is to obtain his end,
and obwersely. 117 Therefore, they conclude, "The key to effective
. .. . . 18

speaking is found in adaptation,®*®

Writers in the field of speech are in no riore acreement as
to the definition of attention than are their colleagues in the
field of nsycholoyy. Just as the psycholozists have shifted their
definitions of attention in nunerous directions, so the writers ol
rhetoric have shifted their position.

rovr texts sumgest that attention is characterized as a set.
O0'l'eill and 'leaver define attention as a rmscular set contributing

. 19 .

to 2 readiness for response.”” ‘leaver uses this same definition in
his later text.20 Gray and ‘fise define attention from two points

»n

of view, Mirst, it is a bodily "szt"; and second, it may be thournt

A . . - -—— R e e

1

— - e

4
“lionroe, p. 170,

13?* lll?s n. 293 Lionel Crocler and Herbert 'l Hildebrandti,
Puslic Snezkin for Qp17°;§ Students (fourth edition; Ilew York:
American 00k ”onpaxy 1625), n. 39C; Zilran, My, and thite, p. 110;

Oliver and Cortrizht, p. 7.
17,
U

18 .

Thi

(R

rocker and lildebrandi, p. 179.
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. . . .20
of as an increased awareness of certain stirmuli. For Yonroe,

attention is 2 bodily adjustment, a clearness and vividness in con-

. . 22
sciousaess and a set toward action.

Sandford and Yeager refer to it as a focus on a stimulus.23

Bryant and Jallace also sugzest focusing, bul wniquely suggest that

2l

1

attention is a "mechanism" for focusing. While shiftins emphasis

Hh

away from attention, Drigence shifts his definitions from focusing
- . 5 . . 26 .
or consc1ousncssz) to fa ten51on,“23 to Ya mysterious activity off

the mind.“27

2. What Factors are sugsested by the texts for inducing at-
tention?
Twenty-three texts suzgest variouvs factors of attention. In
trying to detemiine what factors authors suzeest induce atiention,
tho problem of separating interest and attention is encountered.

Bizht texts treat Phillips' factors of interest, with some variations,

as the Factors ol attention.zs Fhillips lists seven Tfactor vitel,

——ce o . -

21

Py

Gray and Wise, . 414,

2iionroe, v. 224,

2 - . et
3Sandi‘ord and Yeager, Effective Jusiness Sveech, p. 75.
2L or q
sryant and Wallace, p. 29,
25 . o o o
Srizance, The Svoken Joxd, bv. 133.
P
2024 cance, Socech Commosition, p. 124,
27Brigance, peech Communicaticon, o. 116,
o
2°3aird and Knower, p. 1%2; 3ricance, Sncech COﬁnoeition, VP
125-133, Snoech Corrmunication, pv. 116-113, The Sroken Jord, pp. 121
and 1293 lonroc, p. 22563 Oliver and Cortrizht, p. 2723 Jinans, 19588
129-135%; “ioolbert and Smith, p. 374,



. A s . Q
wusual , uneexrtein, similar, antaconistic, animate, and coricrete.2?

A mueh shorter list 1s provrided by Dolwman: clarity, con~

cretoness, hwtior, and elnforconent;BO and Gray and “Wise: variety,
naznitude, renctition, and past experionce.Bl 0%eill and ‘leaver,
eaver, and Torchers and "Tise 211 sun=est: chanse, movenent, and

. . 2
intensity. 32

Sixt teuts suscest rove meneral teris.,  Yeazer naintains in
each of his threc texts that interests and wants result in atten-

tion.33 Filman, gt a2l. sugcest association, inazery, and inter-

est.O* issociation is 2lso sugpested by leurney end raze, as well

L

o .
as motivation and suggestlon.BJ Croclzer and Hildebrandt contend

8]

attention is zained Trom intercst and effort.

=)

(O}

3. Yo nany texts distincuish emons tyves of attention?

2. Houw many texts re f er to a speaker's resvonsivility
e to

to suwide the andien a state of involuntary atten-
s
tion?

29Pnillips, p. 120.

320'10i11l and ‘Jeaver, pp. 294=2553 leaver, p. 1653 Torchers
and iise, p. 15,

Py -

¢ Susiness

G'-‘-]m.a.”lg ..‘J_'?r’ a.nd Rlite, ppa 100"10:.

35KcDurney and Yrage, v. 200, 301-333.

W
O\

“Croclzer and Tildebrandt, p. 259,
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be low many texts draw a distinction betieen cxternal
and internal stirddi?

c. Yo many texts treal internal stimmuli as the
Yessence® of perception?

Oty eizht texts list types of attention. 3Bricance, (The
Spolken Word), Dolman, Gray and Wise, licCurney and Wraze, lonroec, and
Sarctt, gt 2l. 211 list volwntary and involuntary attentlon as the

ke
to types.J? Jinans deviates from this listing by svzzesting
three: primary (involuntary), secondary (voluntary), and derived
1,20 2 kS 38 Tre

prinary (voluntary shifted to involuntaryv). Crocker and Hilde-
brandt deTine the types of attention accordinzg to the factors which
induce atiention: intercst (involuntary), effort (voluntary). 39

Of the eicht lexts noting tyves of attention, only four sug-
gest that the speaker should shift the audience from volvntary to
. o ps . boO
involuntary attention. Tro texts take the opposite stand by sus-
gesting the speoaker should not try to gain involuntary attention.,
In both of these cases, llelurney and “Jrage and Sareti, et 2l., in-
voluntary atiention is looled upon as beinz gainsd by sensational
41

delivery devices such as increased volure, sudden movement, etc,

Only six tewlts note the nccessity of drairing a distinction

Sy e A — - - - —— -

37Do]wan, p. UC; Gray and Wise, pp. 226 and 153 ieSurney
and Uraze, p. 302; Jlonroe, p. 225; Sareti, Sareit, and Foster, p.
110.

38' ans, pv. 51-52,

Feroctar and Hildebrandt, p. 269,

s

Sricance, The Spoken tlord, pe. 133; Dolmen, p. #9; lonroe,
p. 2253 Tiinans, p. 53.

L
p. 110,

1. , .
rcturney and Traze, . 3023 Sareti, Sarett, and foster,
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between internal and external stimuli.42 In fairness to the position
of the authors, however, it should be noted that many refer to the
necessity of avpealing to the audience's previous experience as a
means of commnication. This would make use of the principles of in-
ternal stimdi, O'Heill and eaver, also found in Weaver's text,
refer to substitute and adequate s’c,iz*mli.l‘"3 Substitute stimuli are
found in the past e:porience of the audience, the same as internal
stirmdi, Adequate stirmdi are stronz enough to stand on their own
without the audience's previous experience, the same as external
stimadi.

0f the six texts listing a difference betireen internal and
external stimuli, only three explain the importance of appealing to
internal stimuli.uh 3ryant and ellace suggest the importance of
appealins to internal stimuali by noting we cannot listen to a sub-
ject that does not fall within our experience. %We will not accept
an arzuient unless it conforms to our experience. YThese facts, in-

deed, provide the guidin- princivle for selecting the meterials,"#5

Ly, How many texts suggest audience an2)ysis for determin-

ing the neans of gaininz and mainteining attention?

a. How many texts suzgest understandinz the audience's
goals, or drives, in gaininz attention?

— e atia ——— - - ——

b

'23ryant and allace, p. 30; Dolman, p. 48; Gray and iiise,
p. 3805 0%ileill and ‘ieaver, p. 25; Sarett, Sarett, and Foster, p.
109; T-‘Ieaver, o L.L5o

430'Heill and ‘eaver, p. 20; eaver, p. L5,

4a3ryant and Wallacs, p. 323 Gray and Vise, p. 381; Sarett,
Sarett, and Foster, p. 110,

45 rvant and allace, p. 32.
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b. How many texts suggest understanding pleasures, or
interest factors of an azudience in meintaining
attention?

(1) “hat factors or pleasures are listed?

c. Eow many texts suz~est appeal to the emotions in
order to maintain attention?

c. How many texts sugzest the use of huor or wit in
maintaining attention?

A1l of the texts suzcest the spesker analyze the audience
- . Lg .. s "o s
for determining attention. Gilman, et al.indicate the importance
of audience analysis for all phases of speech composition:

In order to challence the attention of an audience, the
speaker must be mindful of his hearers throughout his
preparation. The material he selects, the orzanization
he provides, and the adaptation he makes, determine
wnether he isqjikely to capture attention when he faces
his audience. ‘

]

Yeager suggests that speaking is a hopeless task without

consideration of the audience:
Any sveaker who disregerds his audience and who insists
on speakinz in terms of his own knowledge, exverience,
interest, and wants, rather than in terms of the know-
ledgze, experience, interests, and wants of Ege menbers
of his audience . . . is dooried to failure.

2riszance, in both The Snoken ord and Smesch Cornosition,

establishes seven "lamps" of speech development. The over-riding
influence is audience adaptation: 1) choose a definite response,
2) consider the audience, 3) varase the demand for the desired re-

sponse into an impellinz provosition, L) to support this proposition,

ol
QOCurry, who has been vreviously cited as being concermed
only with presentation, is the ercertion,

Z31man, Ay and TThERe, -, 107,

b
"Y“Q
Yeorer, mo 1

U
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select main heads‘which touch of{ the "sprincs of response' in your
audience, 5) arrance these main heads in the nost effective order
for your audience, &) develop each main head accordinz to the atti-
tude of the audience toward the idea, 7) express your thouzhts in
the nost effective possible style; vivid, energetic, movingz,
rhy’thmlc.ly9

The relationship of attention to audience analysis is
apparent. I7 the speaker fails to apply the speech to the audi-
ience, the audience will soon tire of attenpting to draw associa-
tions fron the speaker's remarks. Therefore, attention will shift
to somethinz more interesting.

Eighteen of the texts refer to the goals of the audience as
50

important for maintaining attention. These goals are usually
termed drives, wants, needs, desires, or motives, Closely associa-
ted with the zoals of the a2udience are the pleasures or factors of
terest. Goals and pleasures are often treated as the same by the
authors, for ren will strive to attain those thinzs that bring
pleasure. Cnly two texts of those mentionin: goals, CGray and Wise

and Sarett, et al., fail to refer to the audiznce's pleasures or

interests. Crocker and Eildebrandt suggest pleasures but not goals.

—-—— e

1,
LgBriqance The Spoken “ord, p. 45; Bricance, Sveech Comvo- -
(=) b oty ] = b
sition, pv. 3. -

502237d and Knower, p. 288; Brigance, Sveech Composition,
p. 132, The Sroken ord, p. 175; 2ryant and “Jallace, p. 31; Dale
Carencrie, Pvullc onezL1Q~ and Influencinz len in Zusiness (third
revised ecdition; ilewr Yo k: Association Prcss, 5, 19 o), p. 29v, Dol-
nen, p. 90; Gilman, Aly and thte, p. 102; Gray and “ise, p. 3953
Feburney and ‘lrace, p. 193 Jeill and “leaver, p. 276; Philliops,
P. 105; San’ o“d and ieaﬁer, Tflective ?usinoss Speakin-, p. 77,

p. 33u, ieaver, b. 207; Jlnans, De 196 Toolanrt and Snltb, p. 367,
Yeazer, p. 15.
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The factoré of interest are treated either as the things men
striﬁe for, or they are treated as the properties of language which
are appealing. |

hinans, for example, lists the things men strive for as
factors of interest: 1ife and health, property, power and reputation,
honor, social welfare, good of the country, rigshteousness, other sen-
timents, those things that touch our affections and all that gives
pleasure.51 Tolman contends that all of these fall under the primary
motive of self-preservation.52

On the other hand, sixteen texts suggzest pleagures or factors
of interest to consist of': concreteness, suspense, activity, antzgo-

53

nism, humor, the familiar, vitality, the novel, vividness; or sim~
ilar listings are suggested.54 Sandford and Yeager limit the number

of factors of interest., In Principles of Zffective Sneakinc, they

list familiar, uwnusual, and specif‘ic.55 This list is modified

slightly in Zffective Zusiness Speaking by adding the factors of the

5

changinz and the vital.” Yeagzer remcves change from his 1list in his

51,

Winans, p. 113,
52Dolman, p. 90.

53Previously treated as Phillips' "factors of interestins-
ness" in the discussion of factors inducing attention.

5uBaird and Knower, p. 142; 3rigance, Speech Comvosition, o.
125, The Svoken TJord, ». 121; 3ryant and Wallace, p. 126; Crocker and
Hildebrandt, p. 270; Gilman, Aly, and hite, p. 260; XePurney and
Wraze, pe. 177; Oliver and Cortricht, p. 259; Oliver, Zelko, and Yoltz--
man, o. 178; 0'tieill and “Weaver, p. 255; Phillips, p. 120; Sandford
and Yeager, Zffective Zusinsss Srneakin=, . 30, Princinles of Zffect-
ive Sreakinz, p. 59; Jeaver, v. 1£9; Joolbert and Smith, p. 374;
Yeazer, p. 4&.
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later toxt, )’

Again, as with the factors of inducing attention, there is
little agreement as to thevpleasures or factors of interest men
strive for.

Seventeen texts sugzest that the speaker should analyze the
emotions of the audience as a basis for appeal to gain attention.58
Dolman suzzests, YEffective persuasion rests . . . upon the speak-
er's understanding and use of the instinets, sentiments, and feel-
ings that actually exist in nankind."? He goes on to caution,

“The more intelligent the audience, the less it will respond to a
purely emotional appeal."éo
Brigance places the emphasis of emotional appeal upon the

wants or motives of the audience. He explains his position with
regard to emotions by contending:

People have emotions, of course, and they are essen-

tial to human life. 3ut effective speakers do not

usually deal with them as such. Rather t ?y deal with
wants, motives, hoves, ide2ls, arbitions,

KEumor is generally rezarded as an effective means of gaining

or maintaininz attention, Only six authors fail to suzgest its

57Yeager, p. 45,

583aird and Knowver, pv. 124-127; 2ricance, Spesech Cornosi-
tion, on. 155-171, The Svoksn Jord, vn. 151-1553 3Sryant and Wallace,
p. 323 Crocker and Hildebrandt, p. 3%7; Dolman, p. 94; 3ilman, Aly,
and “hite, p. 99; Gray and ise, p. 205; cZurney and Wraze, D.
188; lonroe, . 353 0'Weill and "Teaver, v. 33; Fhillivs, pp. 90-93;
Sandford and Yeager, Frincinles of Tffective Sveakinz, p. 152; Zarsts,
Sarett, and Foster, p. 332; /eaver, p. 191; "/inans, pp. 97-10&;
Woolbert and Smith, v. 84.

P\ e

59Dolman, o. £9.
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2 .

effectiveness in this context.® Jinans suzcests humor can be

effectively used to maintain attention: "An auwdience will listen as
long as it is awmused, and a good laugh may banish weariness or hos-
63
i1ity.” iver, et al. 7o so Tar as to sugges MO Y e of
tility.® Cliver, et al. go so & s to sugzgest humor as one of
e most effective means of ma aining attention: o talk
th fiec f mainta o attent "o talk can be

effective unless it holds the attention of the listeners, and humnor

64

is one of the relatively easy means of doing this."
Weaver suggests that humor can be effective in uniting an
audience:

“hen a group of people have been laughing together, they
are predisposed to do other things tozether and thereofore
the real function of humor in a sveech is the welding of
the diversent elermonts of a group into a psychological
croud.°5

5. FHow many texts susgest attention potential as a means
of selecting svcech subjects?

a. How many texts suzzest using concrete sudbjects for
' gaining attention?

be Fow meny texts suzrest using subjects which can be
applied to previous knowledse of the audience in
order to dsvelop associations for maintaining atten-
tion?

¢. Fow many texts sugzest usinz subjects which can be
clearly identified as appealing to the rmotives of
the audience?

.J

Eighteen of the texts sugzgest considerinz the potential

refer the use of bunor.
g3 Melurney and “Jragej Sand-
ve S» negy Yeacer,

627he following texts did not r
Borchers and liise; Curry; Gray ard “fis
ford and Yeazer, Princinles of Iffectiv

63Hinans, p. 131,
6q’Oliver, Zelko, and Eoltezman, pe 75,
65

“leaver, v. 201,
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interest or attention the audience will have in the subject select-
od.66 Three sources are usually sugzested for speech subjects; the
speaker, the audience, and the occasion. The audience and occasion
have built in interest for the audience. The audience zlways enjoys
hearing subjects about themselves or their inlerests. The occasion
would have to have initial appeal to attract the auvdience, Only if
the author 1limits his suggestions of subject sources to the speaker
will the audience's attention be left to mere chance.

Eisht authors suszest the speaker choose 2 concrete subject
rather than an abstract cme.é'7 Far more of the authors, as we shall
see later, are concerned with whether the subject is supported by
concrete materials and lanzuage. 3Arigance suzgesis choosing a single
definite subject for making the speech more vivid., He cites a pos-
sible subject:

If the general subject be "peace,” do not stop there butb
bring it down to some one vhase of peace - "The Influence
of ilewsnapers on Peace," . . . or "The Balkans as a ar
=xplosive," There are definite vhases of the peace ques-
tion, and by narrowinz himself to one of them, the
speaker will save thSelf from that vague and meaningless

treatngnt so often found in discussing themes of this
Sortu =

6f“ ird and Enower, b, 27; Zorchers and Jise, po. 2-33
Brizence, SUQ_];_;VW@SWuﬁon, op. 25-30, The 3polien HWord, poe. 50—
533 2ryant and Jallace, . 673 Carnﬂﬂle, D. 3935 Crocker and Filde-
brandt, pp. 208-217; Dolman, pp. 21-26; Gilman, Aly, and thite, p.
33; ieZurney and lraze, p. 204; llonroe, pr. 18 and 137; Qliver,
Zelko, Foltznan, p. 61; Sandford and Yeager, Zffective Zusiness
Speakin=, pn. 109-111, Princinles of Iffective Gopeakineg, pr. 150-
18235 Sarett, Sarett, and Toster, p. 152; “inans, p. 92; Joolbert

and Smith, p. 3%3; Yeazer, pp. 18-20,

6?3aird and Knower, p. 27; 3ri-zance, Sveech Comnos¢tnon,
T+ 30; The Snoken lord, op. £0-53; Zryant and 'allace, D. O7;
Carnecie, p. 39; lonroe, p. 137; Oliver, Zelko, Moluu“an, p. &0;
Winans, p. 92,

[a]
6UBri;ance, The Szoken lJord, p. 24.
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A1l of the texis concerned with attention potential in sub-
ject selection sugcest that the subject should appeal to the pre-
vious knowledge of the auu1ence.69 Yonroe, for example, notes, YA
subject fits your audience if it is suited to their level of know-
ledze and acdapted to their interests and needs."’ 0  Sandford and

Yoazer vlace particular emphasis upon the audience's knoirledze,

"The hearer's knowledze of the subject of the speech and their atti-
tude toward it are probably as important as any other considera-
tion » « » "1 Oliver, et al. suzzest that sometimes the lack of
knowledze of the audience can make an effective subject: "Your
topic showld be selected in part according to the knoiwledze and in-
terests of the audience and in part accordinz to its lack of knou-
ledge, its errors, and its shortcomipgs."72
Eleven texts suzgest that the ;ubjects should appeal to the
73

motives of the audience. Brisance notes that subjects should be
timely and "« . o any subject that comes within the deep seated
wants or needs of an audience, that is, any subject that to them is

vital possesses an inherent ’c,irn.s-:l:i.ness.”7[+ The effect of subjects

- — - r

Z
®93ee footnots 85.
70G31man, Aly, and “hite, p. 30.

A4l

715andrord and Yeazer, Erincinrles of Zffective Sveakinz, p. &4,

72Oliver, Zelko, and Holtzman, bp. 61-52,

733aird and mower, n. 223 ZTorchers and Wise, . 2=33
Crocker and Zildzbrandt, pp. 2u<—9179 ~.ol.,.un, p. 21-255 Gilman, A1z,
and “hite, v. 33; Jclurney and ‘raje, pn. 204-207; llonroe, p. 13;
Oliver, Zolko Holtmman, ». 513 ZendSond an* Teazer, Zffective Tusi-

Fad

ness Soealzin, D. 109-112, Princinlas of Tffective oheahﬁnf, np. 130

1057 Tonomm, vy 13270,
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relatinz to the interests and motives of the audience is noted by
Gilman, gt 2l.., "Every institution that touches us receives some of
our attention."™”” Therefore, "before reaching the final decision
as to the subject, you rmust certainly consider the interests, atti-
tudos, and abilities of the audience.’C
lonroe indicates that the interest the audience has toward
the subject sinplifies the speaker's task, "The more interest
your listeners already have in the subject, the léss you will have
to worry atout holdin: their attention when you sPeak.”77 Ee con-
tends that a subject is interesting when, 1) it vitally concerns
the affairs of the audience, 2) it concerns a solution to a definite

problem facinz the audience, 3) it is new or timely, or &) there is

a conflict of opinion.

Attention

HED

in Stile

6. FEouw many texts suzzest the immortance of clarity in
maintaining attention?

a., Low nany texts suzgest naturalness in speaking strle
as a means or clarity to maintain attention?

b. Foiw many texts recomiend conpactness or brevity as a
means of clarity to maintain attention?

¢. How many texts suzzest using concrete terminolozy as
a means of clarity to raintain attention?

The authors are in a-reement as to the importance of clarity

3

in speech commwosition. Tuwenty-one of the texts stress the

- e ——— - e

75Gilnan, Ay, and “Hhite, pe 30,

s



importance of clarity in order to maintain the audience's atten-

Ny 2 ) -~ 7 L]
tion."’® Zandford and Yearer place particularly heavy stress on

v
clarity: PTo be understood -~ to express your meaning so clearly

that confusion is impossible - rust be a first goal in all talking

. . 4276 s . .
51tua‘1ons.“7’ Sricance and Oliver and Cortrisnt suggest that the

. . .o 80 .. '
essence of style is claxrity and vividness. Jinans stiesses the

importence of clarity, "for attention cannot be sustained wwon con~

fuscd 1couu.“81

Torce into the term vivid-

Brigence coblnes clearness and
ness, "Common sense,’ he says, '"tells us that it is the vivid
style, rather than the slugzish and inanimate, which captures and

. 82 s
holds our attention « « o« " He contends this because “Wwhere
e o« o« the style is vivid, attention approaches the involuntory, and
Fnd - L] 2 Falal L 1183

the speakers follow with 1little or no effort.!

The conversational style of spcaking has a stronsg place in

[0}
7C2032d and inower, p. 1393 Zrizance, Speech Commosition,

p. 218, ihe Spolten ord, p. 207, Speech Comrmmication, p. 993

Bryant and “zllace, EY 2J3, Carnesie, b. 201493 Crockor and Iilde-~
brandt, n. 3u0; Dolrian, p. 53: Gilman, Aly, and “hite, p. 1823
MeDurney and lrace, p. 3593 ionroe, p. 3393 Oliver and Cortright,
p. 20%; Oliver, JelLo, and Zoltznan, p. 187; 0'ieill and ‘leaver,

—r

p. 4513 ~h1113ns, p. 593 Sandford and Yeager, Zf7 ective Tusiness

Sooauln 17y De 53y Princivles of Iffective Sneakin~, w. 213 Sarett,
oarnbu, and Foster, v. LOU; Jeaver, p. 2803 Jinans, n, 503 ‘Jool-

bert and Snith, p. &4,

7955ndford and Yeazer, "ffective ~usiness Speech, p. 17,
. ————

8OBrigance, The Snoken ord, p. 1883 Oliver and Cortricht,

p. 260,

1..
Jinans, p. 50.

82*r1~aqce, The Spoken 'lord, p. 20&.

O Dy 2
Ihid,
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twentieth-contury public address, according to the auvthors. iline-

teen of the texts nake definite reference to the conversational

8l . .
approach, vonroe naintains that conversational style will help
) ) .
the speaker's inage:

Good conversational speakinz is distinet and lively.
It does not st ive for artificial effects but it is
decidedly inforacl, TYet it commands attiention and is
forceful because of the speaker's earngst desire to
communicate irmortant ¢dn~s to others,ts .

Conversatlional speaking can be obtained, according to lionroe, by

using short sinple words that are specific and whose meanings are

obvious at once., Zaird and Knower sugsest that conversational

86

sD L1n~ is a means of audiencs adaxtation. “Hnans holds a rather

<

g2

interesting viewr of style:

I advocate no style. The word suyzests too stronsly
that 211 should speak in one manner while e should
stand for individuality. I urze only that our public
spealiin: showld Lec conversational in its elenents,
and that each_should develop and imnrove his oim btest
conversation, !

lHeBurmey and Yrage arone a-ainst a blanket rule of conver-

_4

sational style, since they Ffeel that style is dependent upon aundi-

ence adavtation. They surgest, "Ordinary speech and distinzuished

+38

speech each has its proner nlace and its proper use.

Conpactiness and brevity are a2lso cormonly recosnized char-

4.

acteristics of style vhich are elfective in maintaining attention.

- — —

8L

The six texts which do not rafer to conversati
Zorchers and Jisej Curry; Dolrani Zrey and fisey Fhillin
Yeager. '

onal style:
53 and

85,

lonroe, p. 13,

ad I, e VT

.coumar and Trata, v, T,
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Eighteen texts recormend keeping the specch as brief as appropriate
for the nessaze. &9 0'lleill and Jeaver note, for examvle:

The use of unnecessary words or sentences constitutes

a breach of the laur of brevity. The shortest explan-

ation that will explain, the shortest allusion that

will awaken the desired memories or assoclations, is

b

the rmost persuvasive. "asting time with unnecessary

talking %gritates an audience and greatly hinders per-

suasion,
Brigance suggests that speech length should be governed by the
"imits of the hearer's attention.9! Ilcurney and Jrase maintain
that brevity is a cardinal virive in the division of a speech as

K . 5 . 2

lonz as the logical requirements of the thesis are ...amtamed.9
Winans also adds a word of caution on the use of brevity: e can-
not doubt that briel statements are often forcefd . . . but it is
also true that brevity is not necessarily forceful « ... emphasis

. . ~ o - .
requires time as irell as sheer force,"?3 e go=ss on to explain,

The longer a2 topic is held berfore attention, -- genuine atten-

tion, == the more inportance it sains in the hearer's nind ., ."9
89331rd and I ery Mo 120 Tricance, Szmeech Cormosition, p.
218, The bvqh;_liz;i D 2? Snecch Zormwmication, pe 993 Jryant

and alWacv, D. 2553 Croclier and ildebrandt, p. 351; Dolmen, p. 483
Gilman, Aly, and “Thite, n. 101, lleTurnzy and rase, Dl 2323 lonros,
P. 3343 Oliver and Cortri-ht, ». 3373 Oliver, Zellio, and Zoltznan,
p. 1873 0'leill and eaver, p. [53; Fhillins, pp. 139-1473 Sandford
o
e

5
and Yearer, iffective Jusiness Snealzinz, ve 33, Erincinles of Zffec-
tive Spealiin-, v. 473 Sarett, Sarett, and Foster, p. 4483 Jinans, p.

13,

9001:1e411 and Teaver, p. b52,
913rigance, The S
922'IcZurne:« and "
93.

::Tina.ns 3 po 153.

Sy
r"‘-“'““l /1 ) 1 .7

< ~e =
Tnlias® .
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The speaker is urzed to be as brief as possible but at the

same time, he showld not sacrifice force and logical developnent.

7. How nany texts suggest the importance of variety in
maintairing attention?

a, How many texts suggest using ornateness as a means
of maintaining attention?

<)
b, How many texts refer to novelty as a2 means of main-
taining attention?
Seventeen of the texts suszest the use of varisty, or chanre
. . PO stontion.d5 1T
in style, as an effective means of maintaininz attentio The
general acceptance of the principle of variety is simply stated by

. . . 6
Gilnan, gf ey "o o o variety holds the interest of all.”9 In

|<' F
2

terms of contrast, Sarett, et al. explain lack of variety's effect
upon attention:
Certainly lack of contrast -- in languace, vocal ex-
pression, and bodily action -- is one of the surest
ruarantees of losing the atlention of the listener
and thus failinz to one's purmose in speﬁ“W.,./7

Wnile variety is considered an important element of style,

variety cained by ornatensss is not ponularly received., Only five

-

95221rd and Xnower, o. 140; Tricance, Sneech Cornosition

pp. 218-23L, Thse §ppken lord, m. 1u,. Sryant and “allace, p. 1253
3 ran, Aly, and “Thite, . 1745 Gray and lise, Do

L4135 lonroc, n,. :J, Oliver and Corurﬂﬂhu, Te 270 QOliver, Zelko,

and Zoltznen, p. 1845 0'leill and Yeaver, p. 455; Phillips, p.

133; Sandford and Yeazer, ”ffqg&;gg Tusi nns Speakinz, pe 86, Prin-

Sarett, Sarett, and Foster,
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texts recomnend sone form of ornateness,98 and four state that
ornateness definitely should not be used.?? Sandford and Yeager

recoimend "elevated and polished style” in cormemorative speak-

ing.100 They do not use the tera ornateness, which has fallen into

disrepute in an era of "conversational style', but instead refer

to the techniques of vividness as "imasery, figures of speech, fig-

."101

ures of thouzht, and rhytim Sarett, gt 2l. contend the type

102

of style to be used should be dependent upon the occasion.

Holding the opposite view, Dryant and Wallace warn against
ornateness of‘language. They contend while stranze words stir
curiosity oy attractinzg attention to themselves, they may divert
attention from simple meaning and thereby cloud it.7203  Ornateness
is rdled out by Irizence because, ”SffgctiVQness, not eloguence, is
the aim of spolen style.“lo“ |

Lack of the aufhors' discussion of ornateness may be attri-
buted to their acrcenent upon the henefits of conversational style
and brevity. Cmmateness tends to harm both of these principles.

1}

tiovelty is another tyre of variety which does not receive

- —— . - o . e nah . - — - —

2
9“Ecﬂurney and ‘fraze, v. 4%; Sandford and Yeazer, Prin-
. A - . - o 7 .
cinles ol LTfective Zreaiin~, ». 1235 Sarett, Sarett, and TFoster,
p. #12; Tiinans, p. 143; Yoolltert and 3nith, pn. 321,
9’9h : 5 ) ] N ~r Ay 1.7
2rizance, The anqg;_;gzgi, 7. 18335 Zryant and allace, p.
2533 Gilmen, Aly, and hite, p. C; lonroe, p. 13.
100- do.1 dv,..‘ Tyrinndrlas af TP : 1,2
Sandford and Yeazer, Princirles of Zffective Sneakin~,
p. 163.
101Ibig., . 157,
102 o -
Sarett, Sarett, and Tostsr, n. L12,
%)
ERE mrant 2 Tellen -
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popular aCCnntanCo by the texts. Nine texts recormend its uselo)

. . A
while two suznest avoidinz the use of novelty in speaklng.lo“

[T}

0liver,
et al. explain thes principle of novelty as the new in the old and the
0ld in the new.197 s Oliver and Cortrizht erplain, "“In order to

popularize his subject, the spezker must interpret what is new to his

» HJ-OS

listeners in terms of what they already know. Bryant and Wallace

suzzest novelty can be effective if used in conmnection with the old:

The novel exerclses a strong pull on atlention, but
brings a response only if seen throuzh familiar
experience, the experience we have ca%b ocued as
our notives, emotions, and attitudes.

2risance talkes a much dimmer vier of the use of novelty. =e
contends:

e o o the novel will catch our attention by its
cleverness, yet it will not ordinarily hold our
interest. The aosolatel" novel arouses ho imazes
of association, in our nminds for we have no 'peg'
to hanz it on, 1

Winans males a similar observation by remarking, "iere novelty ray
caten, but cannot hold attention. Tndeed, the extremely novel has

less power over tiie mind than the node*'auel"novel.“111

e -y s
10J;ryant and “jallace, m. 383 Crocker and Zildsbrandt, p.

275; lonroz, pe 2235 Oliver and Cortri-~ht, v, 272; Oliver, Zelko,
and "oltzman, p. 1813 Fhillips, p. 121; Sandford and Yea-er,

oifective Tusiness ,nu LWin~y ne 73, Zrinciples of Lffective Snesak-
ln’:, po :9; p. 56
I
lo“drlﬂanc Sreech Cormosition, ve 131, The Spolzen .lord,
p. 125,

107 . .
Toliver, Zello, and Zolimman, . 181,

1080 iver and Cortri-ht, n. 272

Q‘-\ h - ~
1O’ertnt and Jallacs, . 37,
117 . .-
»imance, o T el 1T,
111 --
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r

The cffective use of novelty, then, as a means of maintain-
attention, depends upon coabininz the familiar writh the novel.

oy

8. How many texts caution the sveaker to choose the appro-
priate style in order to naintain attention?

Stiyle of lansuase, if inappropriate, can hara attention.
The speolier must realize that the andience has certain preconceived
ideas ahout the style of speaking it is expecting to hear. For
exarple, an audience at a Tuneral will exvect a serious address;.an
audience at an inauguration will expect a hizgh style of address.,
If the lanmuane does not fit the auvdience's preconceptions, atten-

tion may shift away from the speaker's messaze.

."
ie

rence to selecting the

112

Only seven texts make direct re

ne

style to fit the z2udience and the occasion., Lack of councern for
propriety can be partially explained by the blanket fccommendations
for conversational spealinzg, which were noted earlier. Also, as:
noted previously, many of the texts place strong enphasis on audi-
ence adaptation for the entire specch cormposition. In some cases,
the authors may feel the general application of audience adaptation
alleviates the nced for direct reference to propriety of style.
Anong the seven texts noting the importance of arpropriate-

ness, Zryant and iJallace point out:

e « o audiences differ, occasions differ, and subjects

differs and they interlock so closely that when one is

chanjed, the others chanze in some respects . . . Te-
cause audiencs, occasion, and subject are interrelated,

T e I ]

ll/ﬂvjant and Jellace, v. 2593 Gilman, Aly, and White, p.
1713 lonroz, v. 373 O_"ver, Zelko, and Tolt ”rwn, p. 18Ls Sarett,
Sarett, and Foster, p. 320; llcaver, pv. 2824; inans, p. 23,



it is impossible to lay doim self-operati?ﬁqrules and
formmlas For making lanmusce appropriate. 13

Heaver warns aczeinst the comon provlem of berinning speakers, e
must talk to every auvdience in its own lancuare and in terms of its

oM eperiencas, not in our lanzuare and in terms of our experi-

wlll

cnees., Sarett, et al. refer to approvriateness as onc of the

~

gualities of distinective style. They surrest eppropriatcness can

115

)

be gained by identification with the audience.

Arranzenent

Attention in
9. How many texts surgest the use of the introduction to
zain the audicnce's attention?

2. Fow nany texts suggest uvsing the introduction to
establish the good will of the audience as a neans
of obtainin: favorable attention?

i be. How nany texts suzcest using the introduction to
' improve the specaker's character as a means of ob-

taining favorable attention?

c. How nany texts suzcest special "attention gaining®
teckhniques for the introduction?

A1 trenty-three of the texts concerned with the arranze~

ment of a sypecch suzzest the iIntroduction should be used to rain

attention,ti®

Oliver, gt al. state that the key purpose of the introduction

is to arouss attention: "It is the principal function of the intro-

3

duction to seize audience attention and direcet it favorahly toward

113\

Sryant and "2llace, pp. 259-250.
11

I

UGJVCI', Po 2:11"0

113Sarett, Sarett, and Foster, p. U53.

116 . L) - L s N s . LR )
Curry, as previously noted, is concernsd only uith pre-

sentation. lioolrert and Smith fail to mention the objectives of the
introduction.
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the speaker's theﬁe."ii? Oliver and Cortright warn: "If you do not
catch the interest and attention of an audience early in your speech,
it is useless to zo on."ii8 Carnegié, on the other hand, notes that
the speaker ill have initial attention
The moment you come before the audience, you have our
attention naturally, inevitably, It is not difficult

to get it for the first five seconds, but
cult to hold it for the nsxt five minutes.

it is
119
In order to hold the avdience's attention, Carnezie suggzests the
speaker, "oeczin with something interesting in your very first sen-
tence."120  Tnis principle folloiwrs the same reasoning as used by
Gilman, et 2).. when they note, "The speaker's opening remarks may
deternine the level. of attention he will zain for the entire

121

speechs’

Fourteen texts suggest usin;vﬁhe introduction to zain the
good will of the audience as a rneans of obtaining attention.l122
Fourteen terits suszest using the introduction to improve the appear-

ance of the spoalier's character as a means of zaininz favorable

- - ——— — e i . i e o Ol

11?O'.!.iver, Zelko, and Zoltzman, p. 174.

118 .
“Oliver and Cortri-ist, p. 207.

1190arnegie, p. 195,

121u11man, Ay, and Thite, o. 101,

122-..

Id . . . .
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attcntion.123 Tt should be noted, however, thet several texts treat
“good will. and gthos as a part of audience adaptation. Reference is
made to the entire speech rather than limitingz its application to

the introduction. Iionroe suzzests the introduction shovld "gain
attention, £ain cood will and resrpect, and lead into the subject."izu
‘Amonz those aufhors noting a neced for esta®lishing the character of
the speaker Tor attention, Mcurney end “Irage contend, "one of the
better ways of commandinz the attention and interest of an audience
is to let it be knovm that the speaker has credentials which make

him worth 1i.stenin3 to.”125

Oliver and Cortricht do not, on the other hand, endorse the

need of gaining sood will or establishing the character of the
speaker:

Cutside the classroom you will seldom zive a speech ex-
cept upon specific invitation and you may asswie that
the audience either wishes to hear jou or wishes to hear
what you have to say about a certain topic. Tou may 124
also assure that your audience 1rill be a friendly one. <"
While this view may be valid for nmany people, it is not the
approach surgested by the majority of the texts., The general view
holds that the spealier showld malie an efTort to assure zood will and
favorable re-ard, rezardlsss of the predisposition of the audience,

as a means of zaining attention.

Closely related to "zood will® and ‘'character™ is the use

- e .

123.-".11 texts listed in footnote 122 wi
Sarett, Sarett, and Foster and the addition of
p. 342,

th the exception of
Zorchers and ise,

12l .

ilonroe, p. 200,
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of special attention~gaining devices. If the speaker can gain the
atltention of the audicnce by some special techniques, he will prob-

ably be well on the way to zaining the rood will of the audience

—

and estalblishing his good character, Eichtecn texts sugzgest specilal

202
attention-zaining techniques for the introduction.iz?

¥,

Sandford and Yeazer, and later Yeasger, suzgest ceneral ele~

.

ments of interest as

e

neans of gaining attention in the introduction
R . o . 28 ..
such as: striking, familiar, specific, v1ta1.1 Ilouroe and

Carnerie both suzzest more specific means of zaining attention.

LD &
¥onros recormends: reference to expericnce, personal greeting, theo-

retical question, startling statements, quotation, hunorous anecdote,

I') 4
:'Lllus't,r-a’f,ion.1"9 Carnerie estatlishes a slishtly different list:

arousing curiosity, relating a human interest story, besinning with

a specifiic illustration, usinz an exhibit, asking a question, open-

ine with a striking quotation, shoiring how the tovic afiects the

vital interest of the audience, starting with shockinz facts.iBO
127

Baird and ¥nower, pn. (9-71; Erizance, Speechi Composition,
pp. 75-7&, Tha Snoken Hdord, oo, 74~-8h; “ryant and allace, pp. 173-
180; Carne~ie, p. 222; Crocker and _,lcabrand ty Po. 289-29%; Giluan,
Aly, and “hite, pn. 134-133; llcTumey and Wraze, pp. 227-231; lonroe,
. 2505 Oliver and Cortrisht, vp. 235-2363; Oliver, Zelko, and Holiz-
men, ve 1253 O'Heill and “\aver, po. U27-L29; Phillips, pp. 241-205;
Sandford and Yeager, Iffective “usiness Sweakinz, v. 30, Princinles

of rffective Sveakin-, p. 313 Sarebt, Sarott, ‘and roster, ppr. 22hs

22535 “Jeaver, vo. 271-2733 Yeazer, pp. L1-4lh,

& .
1285andford and Yeazer, Princinles of Iiffective Sneakinr, pe

9¢; Sandford and Yeager, “ffective “usiness Sveech, p. ?6, Yeager,
n., 48,

129,

llonroc, p. 260,

130carnczie, p. 202.
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10, tow many texts recommend a special order of arguments in
order to maintein attention?

2. How many texts recormend the use of climactic order
to maintain attention?

b. How many texts recommend the use of anti-climactic
order to maintain attention?

c.,. How nmany texts recommend some other special order to
maintain attention?

Bryant and Wallace's law of order has particular relevance
for the spealer tryinz to determine how to orzanize the discussion
portion of the speech, The law states: "Orderly items in a stimdus
field are preferred to items without order."131 In refersnce to the

arranzement of arcuments, "The speech whose parts reoveal familiar

patterns of arranzement controls attention more easily than the

2 im s

speech whose parts shoirr no avnarent patterﬂ."13 A familiar pattern
for the audience can be any pattern easily recoznizable. For
exarple, a speech on "The Impmact of Skirt Lenzths Upon the Stock [lar-

ket? can be orzanized in the pattern of the 1820's, the 193C's --

the auvdience can asswie the next Lssue to be the 1940's, This

pattern is comonly referred to as chronoloziczl., Following the
reasoning that any organizational vatlern fanilisr to the audience
holds attention, the common problem - solution, czuse - effect,
chronolosical and spatial outlines have attention-maintaining wvalue.,

“hile these and similar patterns are frequently mentioned, none of

the texts an»ly the principles of zatten

tion as a reason for orzan-
izinz the speech in these ﬁat sYns,
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Wincteen th‘ 5 suzgest a speciel order of arzuments to mein-
tain the attention of the awdirnce. Climax and anti-elimax order
are frequently nentioned as arranzerents for ideas. The authors are
not in a;reesont as to which form of orzanization is the best. Thir-
teen terts suzgest the use of climactic order123 while five prefer
anti-clinactic ordor.an

Gilmen, gt 2l. also recosnize the importance of first and
last emphasis, Anti-climactic oxder, they contend, is easy to de-
velop and follow winile climactic order arouses susnmense. They con-

. S R . g
clude the best apnroach is a combination of the nethods, 135

Arong those suonorting climax, Sarett, et 2l. contend,

Wihal ever the intrinsic structvore of ideas, they should be arran

. . . 2135 -
climactically for presentat:non."mJ ;

for its inherent interest values: “One of the surest weys of catch-~

w137

inz attention is to provoke curiosity in resard to whet is cominz.

tloldins; the ovposite position, 3rizance contends anti-

Py &

climaxx has vproved to be more elfective:

1355423 0d and ;pome;, v. 2623 Zrizence, The Sroken Jord, D.
2573 Carmnezie, p. 23F; Crocler and ildebrandt, ». 3033 Dolman, p.
6lys leturney and T raze . 3723 Qliver and Cortri-ht, p. 304; CO'.lcill
and ‘leaver, D. z'56', rnﬂ‘l*os, e 185; Sandford and Yeaser,

Jusiness Zmeasing pe 313 Sarett, Sarett, and Foster, ». 222;
pe 129 “To0lbart and Smith, pe 322

1 Comrosition, n. 93; ;'yan§ and ij2}lace,
(o

S
) S LAMNNL 2 2N AR B
I . « . . -
e 3753 Oliver and Cortricht, o. 304; Frillies, . 1b0G; “leaver, p.
211, It is noted, Oliver and Cortr 5ght and Thillivrs suzzest botn
patierns as efTective Ywpss of organization.

ilnan, Aly, and ‘hite, p. 130,
Sarett, Sarett, and Foster, p. 221.

\iinans, p. 129,



e o o anti-clinax order has been found to te more eflec-
tive in advertising and in public address. It enabled
listeners to retain significantly more of the subject
matter. Under certain conditions it p“oducod a greater
shift o opinion, and at no point was it in CSlO” to
climax oxder in producinsg shlft-of-oplnlon

B“vant nid “Tadlace also contend that modern research has found anti-
“elimax to be more eflective:

Experimental evidence suzgests that a strong arsument

placed first rather than last makes a greater impres-

sion on an auvdience. It hiis a listener muchoas any

stron; stimulus does: it rivels attention.

Only one text suzgests a special arranzement for maintain-

ing the audience's attention, other than c¢limax and anti-climax,
lonroe establishes a "motivated sequence®” to fit the 'mormal process

of the thinkinz of the audience.igo

11, How meany texts suzzest the use of the conclusion to act-
-y
ivate the avdience's attention?

a. How many texts sumzest the use of strons emotional
appeal to activate the audience's attention?

b, Fow many texts suzzest a review of the sreech as a
means or activau;n: attention?

B

c. ZYouw many texts recorriend the use of special "atien-

tion gainin=:” devices in the conclusiont
The conclusion is traditionally treated only briefly by a
speeker cormared witn the rest of the speesch, Similarly, the authors
give only briel consideration to its treatment. Generally the advice

is: sumarize and be quick avout it. Only seven texts suggest the

o Y - - - - e e ey

136’ ricance, 3neech Connosition, v. 23,

139.

- I':y'c'.’..nt an’:l ) .'3.11?.0’3 s Me T 7 .
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. . . . L
conclusion should be used to activate or rerain attention, ¥t

Weaver contends the spealier does not need to wordy about
usine soveelial technigues to activate the avlience's attention:

o now and distracting elenents should be brouvzht in-
to the conclusion., Tt shouwld depend mainly vpon the
effectivencss of the naterial that has Droccdﬁd it,
echoin and suwmarizing the discussion to leave the
pest possible final impression., T the svealer noti-
Ties his eudicuco that he is about to conclude, heo
may cxperience a retwrn of the almost verfect atten-
tion that he received as he besan, ke

Amone the technigues the svealter mizht choose to focus.

attention on the main purpose of the speech, emotlonal appesal is

the least favored. Only five texts recor

143

2 stronz erotional

appeal

£y

) k]

Brisance holds a minority wiew when he notes:

His [the speaker's] last words rust leave the stronsest
vossible emotional innres 1on; they must lead the auvdi-
ence to feel the Juatﬂc0 or rirchieousness o7 the spealk-
er's cause; they nust, if ?2f51310, nake the auvdience
wvant to velieve or to act.

Twenty-one of the texts suzzest the conclusion be usad as

. v 1o ~e - ) .
a swmary of tho main p01nts.1L3 :lost of the autnors merely imply

181,

Jriganco, Sneeca uownoqit4on, pp. 109-117, The on”en
dord, pp. 102-11435 “reant and Yallace, p. 1593 llonroe, p. 2583
Oliver, Zello, and foltznan, p. 127; 0'lieill and Jeaver, p. 4)6;
Yeazer, pp. U35,

Lo,
1'22‘:TeaVGI‘, po 2770

—— - - 4 e et R i o . e

132250 and Knouer, pp. 81-1/y; Trisance, Speech Composi-
tion, p. 113, The Spoien .o“@, p. 1073 Tryant and Jallace, p. 3793

Q'leill and . Jdeave ey Do L‘j?o

gy . ~ .
1301 sance, The Snoken dord. p. 107.
14

id : -~ .
“The only texts not to suzzest a swwary for the conclu-

sion Vere -rochers and .ifise; Cnr:y; Gray and Wise; Tjooltert and
Qa4 .
umltﬂ.



the reason is to focus the attention of the avdience unon the main

issues of the srpeech, For example, Sandford and Yeager simply

state, "The conclusion should ordinarily reiterate the Principle

. I FIRs
idoaS.“ifd Yeac

o

ey sinilarly remarizs that the conclusion Fshould
epitomize all thalt has been said in a very fer sentences and focus

attention anew on his purpose in Speakihf.nla?

<
r

feven texts recommend using special attention-raining

. . 148
devices in the conclusion.

In each case, they are the same as
those suzcsted in the introduction. Huuor, examples, stories, and

quotatlodn are amons the comron technigues suziested

et 7 i i O a8 D R M Ll AN A T e T SR A, PNl Il A RN+ e ol el o
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Sandford and Yearer, Princinles o Tective Sneaking,

p . 1"'0 .

1y,
7leager, p. U5

J.

“2aird and Znower, p. €03 Trigence, Sneech Conmosition,
pp. 110-11L, Tho Snolien llord, to. 102-112; 3ryant and Jallace, pp.
182-183; Carmeziey po. 73N~2)7 Crocker and Iiildshrandt, np. 305.-
3093 lonroc, p. 2093 Qliver and Cortricht, bp. 239-202; Oliver,
Zelko, and Toltzian, pp. 283-284; 0'lieill and Jeaver, p. 437;
Sarett, Sarett and Toster, v. 348,




CEAPTZR 1V

COLCLUSTOL!

Lal

r ol tuenty-

five colleze sneech lexts has led to

wr

two generald. conclusions: (1) modern rhetorical writers, in Zeneral,

zive due consideration to the imvortance of gaining and maintaining

(=)

attention in snecch conposition; (2) modern rhetorical writers, in
general, rely heavily upon the technigues suscested by the classical
writers as effective nmeans of gaining and mainteining attention.

Trhe procedure Tollowed by this study was to analyze, from

the standroint of attention and interest theories, treniy-five of

the nmost voolar collese texts of the twentieth century., To estab-
lish a basis for the analysis, questions were derived fron a revi

of graduate thesss devoted to attention; speech and psycholozy journal
articlas; two major contrivuiors to the msycholozy of attention,
Jaries and Fillsburyy and the theories of Aristotle, Cicero and
Quintilien in classicel rhetoric. The questions were crouved under
four classifications: zeneral treatment of attention, invention,
style, and arrancement. The resulis of the analysis were noted in
the tody of this study by a combination of quant:tat:ve summary of
covera~e and a selectlion of charaéteristic, or distinctive, owinions
of the authors,

Frou the study, this author concludes that while textbools

treat attention as bein- immortant to persuasion, the factors of



86

rotivation and audicence adaptation also play a stron: part in cffec-
tive spoech composition., In addition, there is a need to apply the

oo

psycholosy of attention nore dircetly to the treatment of speech

g composition, Often texts treat attention in a chapter by itself
without dircet aprlication to the individual steps of invention,
st¥le, and arransonent,

0

As the analysis of findincs has followed the divisions ol
general treatnent of attention, invention, style, 