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Cu2PTLrE 1
INTROLUCTICH

Throughicut the United ttates anc Canada there is an
everyrowing interest in the vast vacation land in Alaska.l
teople are fascinated to uiscover frontier life and rodern
citiers that exist as neighbors, The unsuspecting tourist is
astonisied to see skyscrapers, nodern hospitals, cffice
builaings, neon signs, and paved streets complete with
parking neters, in a lana thouuyht of as ice and snow.2 Just
Leyond city limits lie the wilderness areas that have lured
wany an adventurer to 2Zlaska.

1here are many highlights to a trir to Rlaska;
massive rivers of ice, crystal clear streams and lakes, enu-
less forests, a«nu a variety of wilalife. wsut probaily the
most awesome sight to the tourist is Mcunt Mchinley.
veziuves having the tallest mountain in Nerton America, Mount
rerinley Yark is a scenic wonaerlanu witii an abunuance of

wildlife. With the cournletion cf the Lenali wsiyhway,

1

Lot henning (ed.), The Milepost (22¢ ed.; Anchorage;
hlaska Northwest Fublishing Companv, 1570), p. 1.

le./id .



tourists were able to drive to the park for the first

time.l

Before the Denalli Hichway, the only way to reach the
park was by the Alaska Railroad, Now with the construction
of the new Anchorace-~Fairbanks Highway, a shorter and faster
route, there will be a third choice of reaching the park.
The major problem facing Alaska tourism is the need
for adequate facilities near prominent tourist attractions
such as Mount McKinley Park. This is due to the rapid
increase in volume of visitors each year.z

The construction of the new highway should create

the opportunity to establish a tourist accommodation.

Statement of the Problem

The purpose of this study was to determine whether
or not sufficient tourist travel will be present on the new
Anchorage~Fairbanks klighway to warrant the establishment of
a lodge, and campground accommcdations near the Mount
McKinley Park. The problem was further divided into the
following sub-guestions:

l. What was the total number of tourists traveling

in Alaska for each of the past five years?

1ibia., p. 342.

2Stephen ¥. Brent and Rokert M. Coldberg (eds.),
The Alaska Survey and Report: 1970-1971, (Anchorage: The
Research Inatitute of Alaska, Inc., 1970), p. 189.




2. Lhow rany tourists vizited the selected lodges,
tourist information centers and museums already estaklisned
on the main tourist routes?

3. Low long was the Alaska tourist season and which
aonti: represented the peak of the season?

4. Lkow many of the tourists traveliny in Alaska in
tiie future will use the new Anchorage-Fairlanks uighway?

5. low many tourists visited the “ount !McKinley
rark as comparea to the other selected parks in Alazka for
the rast five vears?

6. +#nat did the tourists enjcy most about their
vacation within Alaska?

7. what were the origins of the tourists traveling
in Alaska?

8. Wwhat was the averagye length of stay for tcourists
in #laska?

Y. Wwhat was the average amocunt of money spent Ly
tourists while on vacation in 2laska?

10. was there an increase in the number of tourists
camping out while on their vacation within Alaska?
11. what is tne state government decing to promote

tourism in Alaska?

Importance of the Study

In an average year nearly half as many visitors as

there are residents in nlaska, visit the state. These



tourists spend over $40 million, which represents almost
$175 for every man, woman and child living in Alaska.l

These tourists' dollars have & multiple factor of
s&ven.2 Every dollar exchanges hands seven times before the
year ends. Therefore, the visitor's dcllar becomes an
important part of the Alaska economy.

Alaska's tourism is a renewable industry. Unlike
the industries that extract resourcez from the land, tourism
limits are not necessarily confined. Preszent accommodaticns
represent the major factor stifling the Alaska tourist
trade. The predicted growth of tourism by 1980 will be
325,000 visitors to Alaska each vear, spending $100 million

annually.3

If the expansion prediction holds true, tourism
could become an even more irportant part of Alaska's
economy. Already it is the fourth largest dollar preducer
for Alaska and the only truly statewide industry.4
The new Anchorage-Fairbanks Highway an@ Hount
McKinley Park area was selected for this stuay for three
reasons: first, Mount McKinley is one of the major tourist
attractions in Alaska; second, the highway will be completed

in 1972, and at the time of this study nc new tourist

lrourism is Everybody's Business, (Anchorage:

Alaska Vislitore Association,

21pid.
31biq,

4Mike Miller, “Tourism is LEverybody's Business,”
Alaska Industry, III, 2 (February, 1971), 35.




o
aCcConn.euaticons have Leen Luilt; and third, tie nain tcurist

routes nave anple tourist accowuwoaations.

velinitations
“he study 1s concerneG with the tourists who have

visiteu Alaske in their cwn vehnicle or who entered the state
Ly eitner the Alaska dighway or the Alaska ttate Ferrxy
tystem using thie Inside Fassage. The major secunent of the
study will be restricted to the area covered by the Rlaska
niyhway System. See the appenuix, lllustration 1, for a ma:w
of tne Alaska highway Oystem. Yhe highway system is made wn
of hard suriace rcaus connecting major cities of Zouth-~
central Alaska with l'airbanks anu the Canadian border.® The
tourists visiting tie Southeast or panhandle of rlaska and

the irctic are not of major importance to this stuuay.

Lefinitions of Terms
The following terms will lLe uzed throuchout the
stuay .

»ount Mciainiey hational
rark

The jark is locateu in the central interiocr of
Alaska, approximately midway between Anchorane and ¥Yair-
banks. It is seconu in size only to Yellowstone with an
area of 3,032 scuare miles, It is & ndichland region

pisected Ly the Alaska lange, with Mount rYokinlevw

lurent anu Colaberg, op. cit., 2. 210.



(20,320 feet) as its condinant ieature. fark travel is

ustally jpossicle fron about June 1 to Sevtenber 15.1

rnchorage and Fairbanks. It is a 357-ndile wodern highway

costing ¢147 millicon to construct. 7This higlhway will slice
more tinan 120 niles, cne way, off the present route which
yees through Tok Junction., By 1972 mest cof the road will Le
Laved; anug bv 1573, thiis will Le the most beautiful highway

in Alaska.z

benali ukighway

ihe highway is a lél-mile gravel rcoad from Paxscon on
tne Richardscn highway to the east entrance of Mount

icKinley rark, comprletea in 1957.3

snlaska unignway

The hichway beyins at bewscn (reek, usritisn
Columbia, and extenas 1,221 miles, unvaved, tc tihne Alaska
Lorder. #t wok Junction, 8% siles within 2laska, the

nignway uivides. COne Lranch, 213 miles long, goes to

lnenning, op. cit., p. 34b.

“Uhe hnchoraye Laily Times, October 1, 1970, ©. 1,
col., 1.

3henning, op, cit., p. 342.



Cairtanks; the other Lranch is the Glenn highway, wnich

extends 328 wiles to ﬁnchorag@.l

Mile Zero

The Alaska Lighway begins at Lawson Creek, vritisn
Columicia; the origin of the nignway is referrea to as
Wl
milepost Zero.'

narine nigbway
In 1v63 the State of Alaska established its own
fleet of ships to cpen up the Inside Passaye, a magnificent

waterway, to the traveler ana the tourist.3

The Ingide
Iassage stretches from Seattle, Washinaton, to Skagway,
Cordova, Valdez, whittier, Seward, Kodiak, Eeldovia, nomer,
and Anciorage., Travel 1s by foot yrassenger, cay, or camper.

Statercoms are availallle., Starting peints are Seattle,

washingtoen or Frice Kupert, critish Ccluxibiia.

richardson siighweay
Tais 364 mile, hard surface hichway, is a vital
artery cf commerce and travel. It was Zlaska's first

nighway which presently extends from Valdez te Lelta

Lrnest CGrueniny, Alaska: The Forty-nintii wtate, (Chicago:
J. C. Ferqueon Fuplishing Company, 1966), . 39.

J. ¢. Ferguson fublishing Company, The Alaska book,

3
Lepartnent of ruklic Woras, Livision of Marine Transportation).

zhenning, op. cit., . 68,
Alaska Marine lighwav, 101-200m-11-69-%¥, (Juneau:




Junction, then on to Fairbarks., Initially, it was a pack

trail for horses in the summer and dog teams in winter.l

Glenn liighway

The 328-mile hard surfacea highway extends fron
Anchorage to Tok, Alaska, It was constructed in three
sectiocns of 189 miles, 14 riles,and 125 miles. The 125-mile
Slana-Tok "cutoff” was first built during World War II as a

shortcut for Army convoys traveling to Ancho:age.2

Haines Highway

This highway connects the Marine iiighway, at Haines,
to the Alaska highway at Haines Junction, Yukon Territory,

Canada.3

Seward-Anchorage Highway

The road originates in Anchorage and parallels the
Alaska Rallroad along the scenic north shore of Turnagain

Arm, extending 125 miles to Seward.4

Sterling Highway

The highway begins at a junction on the Seward-

Anchorage lighway, about 55 miles north of Seward, and

terminateg at Bomer.5

lﬂenning, op. cit., p. 222.

21bid., p. 239. 31bid., p. 208.

41b14., p. 278. SIbid., p. 290.
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lethoas of Frocedure

sfter an intensive search for infermation at tne
villiam Allen Uliite Library, it was deternined that the cnly
mweans of obtaining information for this study was from the
otate oi alaska., City and state agencies, tourist agencies,
louges, and nuseums were selected and sent guesticonnaires to
gsecure the inforuation necded to write this stuay. 2 sangle
csuesticnnaire is located in the Appenuix,., ouestionnaires
were inaividualized, according to thie reciplent; itens vere
varieu to gain maximum information. A1l infornation was
clhtained directly by correspondence.

Lach sub-cuesticon of the problem was used as iree-
standing sidehead and the procedures used tc citain tie

information followvs,

wunber of Touristc

Inforrmation was yatiered frow a survey taken in 1970
py the Alaska Visitors rssociaticn. (uestionnaires were
sent to the Inmigration cffiice &t Yok, Aleska, for records
on the number of tourists using the Alaska sigaway to enter
the state., 1The Lepartment of Public vorke, bivision of
rarine Transportation was sent a cuestionnaire referxing to
the nuwier of tourists traveliny to Alasia Ly ferries.
Tourist agencies were sent cuestionnaires to establish the
number of tourists traveling on company tourist ships or Ly

commercial airline toc »laska.



vourists Visiting Louyes,
Tourist Information
Lenters, anc Museuns

Cuesticnnaires were sent to loduyes in the Mount
melinley rark area, on the Alaska hignway, and well-known
loages within Alaska to deterine whether or not tourists
were utilizing the facilities already estal.lished. {ues-
tionnaires were sent to the tourist centers and nuseuls
located at tne University of Alaska, Lawson Creek, and
Yalmer to secure information on the nunber of tourists
visiting these facilities. (uestions were incluued on the
cuestionnaire to try to determine the highlight of the
tourists' vacation.

Tourist teason and State
Criygin of Tourists

Lodyes, the Mount #McKinley Fark svstem, state
government agencies, and chambers of conuerce in various
Alaskan cities were sent cuestionnaires as to ti:e length of
stay and the peak montihh of the tourist season. lnformation
was also requested as tc the states that the majority c¢f the
tourists represented. Information from The Alaska Survey

and Report: 1970-13%71 was used on these two itens.

POV RIS S

dunber of Tourigts Visiting
Yount MeKinley Tark

Information on this guestion was gathered from The

Alagka 3urvey anc Report: 1270-1971; no information was

received from the Mcunt McKinley Fark.
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Tourist Enjoyment

Lodges, cities, parks, tourist agencies, and tourist
information centers were sent guesticnnaires about the
tourists' major choice of enjoyment while on vacation in

Alaska,

Promcotion of Tourism

Chambers of commerce in various cities, government
agencies, and tourist agencies were sent questionnaires on
the tourist promotion that they were planning for the future.
Other information on tourist promotion was acquired from the

Alagka Industry Magazine,

Length of Visit and Mcney
Spent by Tourists

These two guestions were asked of all recipients of
the survey questionnaire. Information on these two ques-
tions were alsc gathered from the Alaska Visitors Association

survey and from The Alaska Survey and Report: 1970-1971,

Tourist Camping

Tourist information centers, Tok Ismigration Center,
and governrent ayencies were guestioned whether or not there
had been an increase in the number of tourists driving

pick-up campers or pulling camping trailers,

Anchorage-Fairbanks lighway

A guestionnaire was sent to the Alaska State Highway

Department to obtain informaticn on the new Highway. The



nejor interest wa: the nuplexr of cxpected teurists using

siclscay and the effects the olohway will have on people

visiting ljount Hciinley bark.



CHAFTER 2

REVIEW OF RELATED LITLRATURE

Alaska's long struggle te kecone a state began on
tarein 30, l8€7. This was the treaty that ceded the terri-
tory tinat had been known as Russian America to the United
States. ‘The area of 586,400 shuare miles sold for the
purchase price of $7,200,000, less than twc cents an acre.,
At that time Alaska was denounced as a barren land of ice
and snow anu a4 waste cf the taxpayers' money. This idea is
5till present with many in the lower forty-eight and has

hanpered uevulOpment.l

bistory

Alaska's economy through the years has been thought
of as tlie colonial extraction type. Most of the raw
materials were shipped ocutside to be processed intec finished
proaucts. tThe only exception in the past has been in the
area of fisnh products. Fishing has Lbeen the leading inaustry
in 2laska from the beginning of the 1900's. The petroleunm
industry is now in the spotligut as the Prudhoe Bay oil

field may e one of the largest in the world. This

lJ. G. Ferguson Publishing Company, The Alaska Look,

krnest Gruening, Alaska: The Forty-ninth utdtﬁ, {Chicagc:
J. . Ferguscn publishing Lom}any, 1966), »p. 1l2.

13
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discovery will have a profound effect upon the economy of
Alaska, Mining, timber, fur, and agriculture all have
played an important role in Alaska's development, but now
may become of minor importance.

The tourist trade has the potential to become the

largest industry in Alaska.l

During the 196% tourist season
107,000 people visited the state, or one visitor for every
three Alaskans. This was twice the number of tourists just
six years ago., Tcurism is perhaps the segment of Alaska's
economy with the most potential for providing jobs for
Alaskan's.z
Alaska, at present, accounts for one-third of the
total national park system in the United States. There
still exists the opportunity for expansion since the major-

ity of the land is government owned.3

A statehood bill was sponsored as early as 1943, but
was buried in a committee. In 1945 the statehood bLill
reappeared and came up before congress every year there-

after. The 2laska and lawaii statehoocd bills were combined

lStephen M. bBrent and Robert M. Goldberg (eds.),
The Alaska Survey and Report: 1970-1971, (Anchorage: The
Research Institute of Alaska, Inc., 1970), p. 86.

2Ferguson and Gruening, loc. cit.

3Outdoor Recreation Resources Review Commission,
Outdoor kecreation for America, January 31, 1962 (Washing-
ton: Government Printing Office, 1962), p. 1.
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in 1554 over the protests of poth Alaskans anc hawaiians.
Alaska Lecame tne 49th state of the union on July 7, 1958;
the ©ill was introduced into Congress by & Representative of

New York.l

ﬂi—E

1)

!

The state is one-fifth as large as the other forty-
eignt states combined, it is larger then the three largest
states or the twenty-one smallest states. If{ superimposed
on the United States, Alaska would touch the Atlantic and
thhe Pacific Cceans and the Canadian and Mexican boundaries.2
kefer to the Zppendix, Illustration ITI for a map of hlaska
superimposed cn thie United States,

when flying from Juneau to Nome, the vovager sets
his watcli back three liours, the sane as if he were to fly
from New York to San Francisco. The 26,000 mile coast line
is longer than the combined Atlantic, racific and Gulf coast
of the lower forty-eight states. Hount McKinley is the
tallest peak in horth America, but Alaska has ten cother
reaks that scar to heights greater than any othtier mountains

in the continental United 5tates.3

Population

hlaska at the present time ranks fiftieth in popula-

tion count. TFor the year 1970 there were an estimated

1Ferguson and Gruening, op. cit., p. 17.

21hid. 31bia.



1¢é
300,000 peor:le living in the state. The average growth rate
of ponulation is higher in Alaska than for the continental
United States. There are two wain factors that account for
the high growth rate, natural increase and migration to
Alaska. The actual yrowth is measurea in hunureds of thou-
mands while the other states measure in tie millions.l

Tne average Alaskan is seven years younger than the
average Awserican in age; tierefore, there are a greater
rercentage of women within the child Learing age.2 This
information is illustrated in Tables I and II, Alaska nas
a small percentage of retired people living within the
atate.

For the period cf 1950 to 1960, the iflaska popula-~
tion grew about 100,000. Natural increase accounted for tne
largest gortion, approximately 60,000; nigration into the
state ¢5,000; and military accounted for the Lalance.
Between 1960 and 197C¢ tihe populaticon increased 76,000,
natural increase accounted for 20 jpercent of tihis total; and

military resmsined the same.3

Climate
Tne weather in Alaska has lcng Leéen misunderstooa by
paeople of the lower forty-eight states. The najority of

slaskans live alcong tne Pacific ccast where the climete is

lnrent apda Colutery, op. cit., p. 4.

2o . 3

Ivid. Ikid.



TADLLE 1

“LDIAN IGrn OF ALASKA'S POPULATICH bY COLOR AND SEX
COtPARED wWITh TOTAL UHITED STATES
1500-1960C

i.laska Unitea States
21l Classes ~lasha wWhite Alaska won-wiite 511 Clasazes
Year Total 2 ¥ Total 4 F Total 53 ™ Tetal

1900 29.1 31.4 22.0 33.5 34.3 27.3 22.7 23.7 21.7 23.4
1920 306.7 34.9 22.9 37.5 40.1 29.0 19.3 20.5 18. 25.6
194¢ 27.8 30.5 23.8 34.8 37.8 30.3 15.6 18.6 17.7 25.5
1960 23.3 23.8 22.1 24.6 24.9 24.0 1.0 1%.0 1¢.8 23.5

e A e A e & S e et A e e S

fource: The Alaska Survey and report: 1970-1971.

LI



SRLECTLD

TabLae I

STATES LY PANK PRRCENT OF
POPULATION ACLD €5 OR OLDLR
1967

Fercentage State Fercentage

Florida 12.9 UNITLEDL 8TATES Y5
Orecon 10.5 California B.€
washington 9.9 Alaska 2.6

Source: The Alaska Survey and heport: 1970-1971.
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warner in the winter and cooler in the summer than the
climate of the ivew England States. It is wmuch warner on the
ilaskan coast than the winter tengeratures of Michigan,
visconsin, Minnesota, Iowa, the Lakotas, and Montana. The
united States Weather bureau wrote the followiny article
acout tne eastern’part of Alaska's coast:

Te those whose concertion of Alaska is tnat of a
desclated waste of perennial ice anue snow it will core
as a surprise to know that the mean temperature cf
January at Sitka is nearly a degree higher than the mean
tenperature for that month in St. Louis.i

vettlement

Thie Russians were interested only in furs and diq
nct ?enetrate far inland in Alaska. Their wain scttlenents
were alony tiie Pacific coast, the earliest was made in 1784
on hodiak Island. All but a few Russians returnea to Russia,
leaving behind scores of towns ana villages bearing fussian
names and tihe kussian Orthoaox religion that still exists

touay.z

ilany towns cowe their existence to the fishing
industry, anu otiier towns to mining. The more famous towns
of literature were estal.lished because of the Klondike golu
rushi,

The gela rush of tnhe late 18%0's created a redis~

covery of Rlaska Ly the Arerican peopnle, Lut the land

1 - . "
Feryuson ana Cruening, op. cit., p. <1.

zlbid., e 23.
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rewéined stagnant of growth until worle War II vihen Alaska
Lecamme important teo thie cefense of the Unitea Gtates,
Alaska bLecame the cnly area in the horth Arerican Continent
that was invaded and hela Ly the Japanese.l

Tne wajority of Alaskans live in ccmmunities,
however, there does exist the atmosphere of rursl life in
ilaska due to tne smaller towns and villages that are
isclated fron one ancther, except for air travel.2

Eetween Alaska's most southern conmunity of
vetlakatla and tae most northern city cof barrow, lie about
toirty incorporated municipalities, all unigue and different.
Anchorage is Ly far the largest and the most progressive city
in 2laska. It has Lecome the retail market center for
hlaska. Tue city supports a sympliony orchestra and coniu-
nity checrus, art exhivits, nateur theatricals, a Methedist
university, and a community college.3

Fairbanks is the second larcest c¢ity and located
within the central interior, Cold was the creater of
FFairbanks and supported it for over half a century. The

University of Alaska is located west of Fairbanks.4

Tavle
III gives a selection of Rlaska's largest cities and their
respective growth records, Anchorage, Fairbanks, and Juneau

are the three largest cities in Alazka. Refer to the

livia., p. 25. 21pid., ©. 30.

4

31bid., p. 33. Ibia., p. 34.
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Jrendix, Illustraticon I1I for the leocation of towns and

llhie capital of Rlaska is located at Juneau. The
city is puilt virtually on the nountain side, winich was the
site of a gold-mine canp. low the economy is based on state
payroll, torest products, and fishing., It contains many
points of interest for the tourists that make regular stops

at Juneau.l

Transportation

“he tourists have a cheoice of four modes cf travel
to Alaska: aighiway, ferry, cruiseship,and airline. Tiis
study is mainly interested in tihe tourists traveling by the

4slaska wighway and tihe Alaska Marine ulghvay.

slaska uwigyhway

Tiie Alaska unighway was constructed Lv the army
engineers in 1942, construction time was less than eight
wontha., Tne niyhway was bhuilt for wmilitary reasons as the
governrent liad feared a land invasion in Alaska Ly Japanese
farces.z

The nighway stretches frowr Dawscn Creek, british
Columi;ia, te Fairbanks, flaska, a distance ©f 1,523 ailes.

“he 1,421 ndles of the hignway owned and maintained Ly the

Yoo sienning (ed.), Tne Milepost, (22d ed..
Alaska dortowest Dublisning Congany, 1970), p. 200,

2

Anchoragye :

Ibid. 7 }:\o 30



TABLE IIX

POPULATION OF RILACKA'E MAJSOR
TOWNS AKD CITIES

22

1900-1963
Flace 1900 1920 1940 1950 1960 1969
snchorage ~--~ 1,856 4,229 11,254 44,237 45,07¢
Cordova — 855 938 1,165 1,125 1,320
Fairbanks -~= 1,155 3,455 5,771 13,311 20,000
Juneau l,864 3,058 5,72% 5,956 b, 797 12,853
Kenal 2390 332 303 321 778 4,500
khetchikan 459 2,458 4,6%3 5,309 6,483 5,289
Kodiak 341 374 B64 1,710 2,628 7,132
wome 12,488 852 1,559 1,676 2,31¢ 2,830
FetersLurg e 879 1,323 1,619 1,502 2,000
Seward - 652 945 2,114 i,891 <,170
Sitka 1,3%6 1,175 1,985 1,985 3,237 3,800
valdez 315 466 529 554 555 1,000
drangell 868 €21 1,162 1,263 1,725 1,800

Scurce: The hlaske Survey and Report: 1570-1971.




Carnadian Government iz gravel., The hichest elevation is
4,300 feet and the width of the road veries from 20 to 40
feet. "hLe Alaskes higuway 1ls rated as tlie world's best major
aqravel roaa.l The portion of the hignway in Alaska is
blacktopped and is ar modern as the reoads in the lcower
torty~eicght states. Car service and acconmodations can be
found at intervals along the entire route.

Fasgports are not needed when traveling from the
United States into Canada, 8o Lorder crossings are made
vithout difficulty or delay. The border check points at
wajor crogeings are open twenty~four hours a day, seven days
a week, Tourists may take personal helongings, sporting
equipment, cameras, and film, duty free intc Canada. The
only restriction made at the horder are on tobacco and
alcoholic beverages., & tourist may purchase up to $100 of
souvenirs or cother goods, duty freg, while in Canada.2

There has been a bill before Congress to provide
for sharing the cost with Canada to pave the Canadian
portion ¢of the highway., If this bill is ever acted upon,
the paving of this road will create a tremencdcus increase

in moter txaffic.3

lrvid., . 8. 2114d., . 11,

I1vi¢., p. 39.
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flasra llarine sighivay

The Inside lassage is 1000 miles of scenic waterway
from fuget Sfcound to Skhaygvay, &laska. In 1963 the State of

nlaska estavlisheu its own fleet of ships to open up this

’-I

magnificent waterway to the tourist.
ine Inside rassage is a string of bays, sounds and
channels; it is almost completely sheltered from the ocean
throughout its entire length. The Passage provides scehery
unequaled in any other state. The snip cruises peacefully
in a world of blue, green and white. Dense virgin forest,
great waterfalls, crystal blue glaciers and snow-capped
mountaing that raise thousands of feet straight from the
water's edge can he viewed throughout the entire trip. nere
can be seen the unspoiled land as it existed before the
cominy of man. John Mulr wrote,
No excursion that I know of may be wade into any
other american wildernezs where so marvelous an acun-
dance of noitle newborn scenery is so charmingly srougnt

into view, Nhever Lefore had I Lecome embgsaed in
gcenery so hopelessly Levona description.

-

Stops are made alony the way in the following

colorful and historic coastal clties of Alaska.

lglaska Harine highway, 101-200k-11-69-M, (Juneau:
Departoent of Fublic VWorks, bivision cf l‘arine Transpcrta-
ticn).

“Ferguson anu c¢ruening, op. cit., p. 18.
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Ketchiken. Salmon derby, pulp ndlls and the world's

largest collection of Inuian totem pcles are fcunc in this

city.l

wrangell. The city had its beginning as a fur

trading post in 1834, Since that tiwe the city has flown

three flags, Russian, English anc American.?

Fetersbury. The city is often called "Little

+

werway" since it was the homwe of Scanainavian Ficoneers. It

is an iwjportent fishing center in Alaska.3

£itka. The Cathedral of St. iMichael reminds the

visitors of the era when Rugssia owned Alaska.4

Juneau. £now capped mountains, glaciers, gold wines,
and the brand new Alaska State unistorical Museum await the

tourist in the capital city of Alaska.s

Laines-Fort Cnilkoot. The town is fancous for its

Indian arts, crafts and tie autnentic Ciilkat tritval

dances.6
lAla§ka Marine highway, loc. cit.
21pid. SIbia,
=4
&

Ibid.



Skayway . Tt was the gatewvay to the Klondike Gold
fush of 1898's a pageant is held regularly during the

tourist season to recreate the era.l

Cordova. This city's primary industry is commercial

fisning; it was once a well-known city for its important

copper industry.2

Valdez. 7The city has Leen cormpletely rebuilt and
moved four miles after being severely damaged in the 19¢€4

"Good Friday Larthguake"; referred tc as the Switzerland of

Alaska.'s

Whittier. The area surrounding the city offers the

tourist some of the finest alpine scenery in the world.4

Ceward. The unique annual endurance race to the top
cf lwunt FParathon and back, is one of the world's nost
gyrueling tests for atihiletes and an exciting attraction for

visitors held every Fourth of July.s

Kodiak. The oldest permanent settlement in 2laska

was founded Ly Alexander baranof in 1784; it is alsc the hcwe

1

Ii.id.

2nenning, or. Cit., . 235.

3§laska varine iiighway, loc. cit.

411«‘1(‘ -

€,
3. . . e
hienning, op. cit., ». 286,
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cf the fawmous hkodlak Beor and the King Crab Capital of the

world.l

Seldovia. HKachernak vay is its picturesgue setting.

Annually on the Fourth of July, a water skiing endurance

race ig run between hHomer and Seldovia.z

Lomer. Russian's referred to it as "Summerlana”;
delightful sunny cays with an ~bundance of wildflowers males
it a photographer's delight.B

Paszengers can arrange to stop off at any or all the
ports for as lony as they wish and catceh another bLoat on
north,., Tourists algo may travel on the ferries cither with
their cars, campers, or as foot passengers, There are
stateroons available, but advance reservations are needed

to secure them.4

vourist Trade
The inuustry pegan in the 1l860's witin sighitseers
acconj-anyiny the freight boats nortih: to the many 1crts where
freight was dischiarged., Later tcurs were organized Ly the
Alaskan Railroad and gy bus over the ddchardson hkighway. The
roadhouses long intrigued the visitor who traveleu the long

stretches of highway to marvel at Alaska's Leauty. The

rpi., .. 306. 210iG., p. 30G.

Alaska 'arine Lighway, loc. cit.

4iiia.
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tate Covermnment finally recconized the tourist potential
and vaztavlished the Llaska State Sravel Divisicen and the
ilaska Visitors Rsscociation to cevelop the tourist industry.

vesides the matchless scenery, Alaska provides the
tourist with a variety of wildlife for photography or just
for the enjoynent of olservation. Come of the more common
anirals that can L¢ seen along the hlaska Lighways are
woose, geat, sheep, bear, anc caribou, For tine fisherman
there are salmon, trout, grayling, just to mention a few.
For tihcse enthusiastic abiout the cout-of-cdoors, hiking and
carping opportunities liave ne ecual in the lower forty-
elglit states for finding tihe solitude of getting away from
it all. There are smoking volcanoes, ¢laciers, the ridnight
sun, and the aurora borialis, just a few of the attractions
titat await tne visitor who travels north.

#laska is so vast a terrxitery that it could accommo-
date 106,000 visitors caily for a vacation season that could
extenu from May to Cetober; it could become a $250,006,000

industry.l

r o .
wourist Surveys

Tne following three studies were conaucted Ly the

Alaska Travel Division.

Ferguson and Cruening, op. cit., p. 36.
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Inaependent highway Tourist
Study 19¢€9

The Alaska Travel Division designed a questionnaire
that was nade availalble and was to ve filled out Ly travel-
ing parties that stopped at the Alaska Tok Visitor
Information Center during the month of August 1969. The 291
traveliny parties who arrived at the Tok Information Center
ana filleua out the guesticnnaire did not differentiate
between tourists traveling the Alaska liighway or the Marine
hnighway.

The results of the study were as follows:

1, Thirty-one percent of the sample came from tue
vest-coast states of Washington, Oregeon, and California.

The majority c¢f the tourists in this group were from
California. Twenty percent came from the northeast-central
states. In this group the states of Wisconsin, Michigan,
Illinois, Indiana, and Ohio were included. Thirteen percent
came from the northwest-central states of North Dakota,

south Dakota, uiebraska, Kansas, Missouri, Iowa and Minnesota,

2. Tihe average traveling party intended to stay in
hlaska for 16.2 days. This did not include the travel time
te and from the state. The older people traveling in Alaska
tended to stay longer. Peorle from the west coast and
mountain states stayed longer than people from the more
geoyraphically removecd areas.

3. The head of the group was employved in an

occupation that generally required a college education.
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The largest general group was made up of business managers
and owners. There was a small group of blue-collar workers
rut even these occupations reguired a high degree of skill,
such as aircraft mechanics, It was noted that only 16.2
rercent of the sample was retired.

4. The average size of the traveling narty was 2.5
and average age of the head of the party was 48.5 years,
cver 52 percent of the sample were within the age bracket
of 30 to 39. The second largest group fell within the 60-69
age bracket. It was noted that the majority of families
were traveling without children.

5. 2About 85 percent of the respondents indicated
that they planned to camp out most of the time they were in
Alaska. Only 1% percent intended to use motels and hotels
during their stay. For the distribtution of carping vehicles,
48 percent of the sarnple were traveling in pick-up campers
and 1l percent in cars pulling trailers. Twenty-six percent
traveling in cars indicated that they would be canmping, and
15 percent intended to stay in motels and hotels, A
conclusion of the study was, "although the vast majority
intendea to camp out, common sense and observation tell us
that the camping people will stay in hotels or motels every
few nignts just to ciman up."

6. ©f the 291 parties surveyed, 255 intended to
visit Anchorage; 236, Fairbanks; 178, McKRinley; and 170,
lHaines. This sets up a typical travel pattern ending or

peginning at Haines, Alaska.
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7. The following qguesticn was asked on.the survey,
"what nagazines does your family read regularly?" The
results were divided into twelve categories. The highest
ranking category included Life, PReader's Digest, and

ilational Geographic. The second largest group included

Hewsweek ana Time.

The objective of the study was not to gain statistics

with pin~point accuracy but to gain an overall picture of

the person who travels to Alaska in his own vehicle.l

Inquiry Conversion Study
1969

The specific purpose cof the study was to deternine
what proportion cf those persons recueating travel informa-
tion from the Alaska Travel pivision actually came to Alaska
as tourists that same vear,

Inquiries nmade to the department for travel
information are placed in two general categories., The first
group censists of pecople using advertising coupons clipped
trom magazines, The second group is made up of people who
are reruesting information but have not been exposed to the
department's advertising,

'he Alaska Travel Division sponscored sixteen
different keved ads, 80 it could be distinguished from which

magazine the coupron was clipped. A sample size of 269 to

lbased on persocnal correspondence between Alaska
Travel uwivision, and writer.
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432 was selected for each one of the sixteen ads making up
group one. From group two a sample of 633 names and
addresses was taken.,
A survey card was then designed and sent to each
person in group one and group two. The survey asked the
follewing qguestions:

1. "Did vou come to Alaska the same year you wrote
to the Alaska Travel Division for travel information?

2. wWas this your first trip to 2laska?

3. If vou did not travel to Alaska do you plan to
next year, sometime in the future, or do you have no
pplans to travel to Alaska?"

A total of 5,346 survey cards were mailed out on the
first of November. The cut-off date was December 1%, no
cards were accepted after this date. Cf tine 5,346 cards
mailed out 1lll were returned to the post office as rejects,
leaving a potential survey of 5,235. At the cut-off date
2,464 cards had been returned for a survey response rate of
47.1 perxrcent.

The results of the 2,464 cards returned indicated
that 652 actually made it to Rlaska in 1969, this was a
response rate of 26.5 percent, It was noted that only 16.8
percent cf the neople mailing coupcons and who were exposed
to the Alaska Travel Division promotion came to Alaska. On
the other hand, thosze of grcup two that were not exposed to
the promotion averaged 36.4 percent.

Between December 1Y68 and May 1969 the Alaska Travel

vivision received 77,672 inquires about travel in rlaska.



“ne department generalized that 26.8 percent of the total
came to rlaska in 1969 which would be 20,783 parties. The
traveling party to hAlaska averages 2.5, so the Alaska Travel
pvivision advertising and inguiry service assisted, in
attracting 51,958 tourists to Alaska in 1969.

The stuay summarized that advertising in the glossy,
high priceu magazines coes not generate a large number of
inguiry courons, kut is more 1likely to generate yenuine
travel prospects. The more pulpy rmagazines such as Aryocsy,

Outucor Life and teachers' magazines are good coupocn pro-

aucers, but result in a much lcwer rate of genuine travel
rrospects.

The study did not present any information on
nuestions two and three of the survey. o reason was given

why tiis information was left out of the study.l

Incependent oighway Tourist
Expenditure survey 1970

One aspect of tune study was & survey of 223 inae-
prenaent campling parties arriving at Tok Visitor Center near
ti:e Alaska~-Canada Lorder on the Alaska Hiuhway. Ekach party
was given a form to carry with them to £111 out as a daily
routine. Later tae tourists returned the survey to the

visiter's center upon leaving the state.,
e -

Ibiu.
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The basic results of the study were as follows:

1. Average size of the party - 2.8 persons.

2. Average length of stay (excluding Southeast
Alaska) ~ 13.3 days.

3. Average total expenditure per party - $448.90.

4. Average total expenditure per person - $160.30.

5. Average daily expenditure per party - $33.90.

6. Average daily expenditure per person - $12.10.

A majority of the parties had at least one day where
they spent over $150. This amount indicated a side trip
taken, generally by plane, or a major purchase of an Alaskan
product.

The study also revealed that the head of the party
was generally of professional skill. A sub-sample revealed
that the ptdfessional skilled families spent an average of
$225 more and stayed 3.5 days longer in Alaska, than the
blue collar worker.

A segment of the study was done on the origin of
tourists who passed through the Tok Tourist Center. A
sample of 2,200 tourists revealed that 24.8 percent of the
tourists camae from three Western States. Compared to a
prior study, Independent Highway Tourist Study 1969, this
indicated a drop. It was brought out that a new trend is
developing. An increased nunber of touriats are coming from
the North Central region. It is interaesting to note that
Michigan and Minnesota had a higher visitor ratio than the

state of California, which has been Alaska's prime market
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for tourists. It was suggested by the study that the hard-
hit aircraft and aerospace industries of the west coast

could account for tihne decrease in tourists from this area.l

Summary

Mlaska contains vast areas set aside for recrea-
tional purposes. Some areas are more nighly uevelopew than
cthers, Lecause of limited road accessibility. lount
Mckinley PPark is a good example of a developed area compared
to other parks. The state provides pany vacation opportu-~
nities tnat can not be matched by any other state. These
ovportunities are available for tourists of all ages;
whether it be lcocunging around cities or roughing it in the
back countryv. & vacaticn to Alaska can be a pleasant
experience for anvone, regardless of kils appreciation for
the out-cf-doors.

Tourists nave three choices for transportation:
airylane, ship, or car. Although the trip to Alaska crosses
Canada, passports are not needed and border c¢rossing takes
but a few minutes.

The tourist industry is becoming a more important
segrrent of the Alaska's econony. 7The industry is in its
beginning stage; tourists at present are utilizing a very

sxall portion of the available lanc,

Ibida.
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The Inaependent iiighway Tourist Study of 196S was in
~uestionnaire form anu involved 291 traveling ;arties in
Mlaska., The results were as follows:

l. Thirty-cne percent of the sauple came from the
western states and the majority were from California.

2. The average traveling party intenued to stav in
2laska for 1l6.2 days.

3. The head of the family generally hacu a college
ecucation.

4, The average size cf the party, traveling in
rlaska, cocnsisted of 2.5 persons.

5. About 85 percent cf the sample planned to camp
cut most of the time.

6. Of the 291 parties surveyed, 170 intended to
visit Mount icKinley Park.,

7. The majority cf the farilies participating in

the survey read Life, Reader's Digest and Lational Ceo-
graphic.

The purrose of the Inguiry Conversien Study 1969,
was to deteruine what portion cf the peorle recuesting
information from the Alaska Travel Livision actually came to
Alaska. The Xxlaska Travel bLivisicn concluded that their
advertisinyg helped to attract 51,958 tourists to Ahlaska in
1965,

The 1970 tourist study concucted by tiie Alaske
Travel Uivision estaklished that carping tourists aversye

13 days in Zleska and they are spending $160 per person,



e
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Usually at least one day the party will spend over $150 for

a side-~triy or purchase cof an »laskan procuct.
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Cf tie twenty-seven cuentionneires sent out,
nvineteen were returned--4 survey rate of 7¢ percent for the
stucy . She sources of irnforwation were divideu intc tihree
yereral catevorfes: tourist agencies; city and state
arencles; amd lodges, teurist information centers, and
Lusewns., In oruer to ohtain the variety of information
required, questicnnaires were desicned specifically fer eacn

Categocly.

Lukber of Tourists

S A o S iy Seneri s S e

i

ha: teourists trovelinyg to rlaska have four nodes of
transportation froa which to choese, Alaskae bighway,
airlines, marine nighiway or crulse shiy. The volune of
tourists anu jercent i touriste reyregsehting esch node of
travel for the years 1964 te 374U are showh on labies 1V and
V. slaska bes experienced a 11l gercent increase i teourist
trade fron the year 1464 to 1975, ihe Alaske biciway bas
Leen the wogt Lopular node of travel {or tcocurizte to rlaska,

OfF the three largest tour agencles sponscoring txips
te flaska, only desteurs Incerpeorated offerea infornation on
L.t nukier of tourists traveling witn tirelr five, dalle VI
shows the nurier of tourists travelinyg with leatours for the

38
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ThAbLL 1V

O TOURISTS

TRAVELINC TC ALASKR

FOUR 1.0DLS

1964~

Year ighway

1970

CF TRAVLL

Lot
A

Terry

Cruisesh

.
ip

Airline

Total

1564 23,300
13¢5 «6, 400

luge 27,154

11,650
i4,400
17,3C0
lg,35¢0

18,000

11,000
11,700
12,400
13,200
15,000
21,06C

31,000

Source: Ahlaske Travel Division

13,250
13,1606
16,250
20,600
23,000
26,000

36,0060

59,200
69,600
73,160
86,7060
90,600
107,00GC

125,600

Tercent cf
Change

is
19

4
19

17
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TALLE V

OF TOURIET VISITE TO ALRIKA
6Y FODEL OF TLAVLL
1864-1970

Liighway

b i i b S O . R e e g A e M - i e i i A i e e O

rerxy Cruiseship tiriine

3
41
37
39
37
37

35

20 19 22
21 17 21
24 17 22
<2 15 24
20 17 26
12 <0 Z4

1é 25 <4

——

e P+ e £t o ok e b £ A Ao i im B Aoy © s ey

e e o e s e o g i Awes | Lk e VA ea o e P o bt < i i i A st e s

The Alaska Survey and Report: 1970-1671
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years 1966 to 1970, These totals represent tie number of
tourists traveling vy airplane anu bus onlv.

The United States Customs and Immigration Cffice,
Tok, Alaska, reported 101,518 people traveling the Alaska
iighway in 1970; Alaska 1ravel Division classified only
44,000 of these people as tourists. The yearly figures
shown on Table VII represent the total number of people
using the highway for the years 1966-15970. They were not
classifieu as tourists or non-tourists. The Immigration
Office reported that the normal annual rate of growth of
nurier of people using the Alaska highway has been B percent,
but the 1970 tourist season had a 32 percent growth over the
1969 season.l

The Nlaska Marine highway stateu that the largest
percent of their passencers are Alaskans. In 1969, for the
months of June, July and August, a total of 79,200 people
used the ferry system.z The Alaska Travel Divisiocn
considered only 20,000 of these people as tourists.3

Information on the number cof touriste traveling Ly

tour agency cruiseshivns was not cffered. ©but in 1970, eight

1basea on perscnal corresponuence between U, S,
Customs and Imrigration Office, Tok, 2laska, and writer.

zbased on perscnal correspondence between Department
of Public works, Division of Marine Transjportatiocn, State of
Alaska, and writer.

3based on personal correspondence between the Alaska
Travel Livisicn, and writer.
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TALLL VI

LUMEBETF OF TOURISTS TRAVLLING TO ALASLKA
WITH WESTCOUREL INCORPORATLD
1966- 1970

Year

Yercent cf
Tourists Lhange

1506
ly67
15686
196y

157¢C

5,650

7,100 +26
9,409 +32
10,007 + b

8,111 -1%

et o o 4 s s . mravn b wan e e ®E. 4a (me e W e bseses ke

Source:

- P— s A o A Sy et £ et e A4 R WBons # o w AT Mm o g s e e wA am oy e e

viegtours Incorporated



TALLL VI

LUNEBEER OF PROPLE TRAVLELING
Tok 2LESRA HICGHLAY
196¢~1970

U S S A SUOON AU FURG Uy 1 U O1 GURUR) RSO U PV U SO

rercent cf
Year People Ch:ange

1966 76,690

1567 ' 80,350 + 5
1968 75,690 - 6
1969 67, 440 +15

1387¢ 101,518 +16

source: ULniteu States Customs and lunnigration Office, Tok,
Alaska
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cruise lines operated eleven passenger ghips in hlaska's

Wa tﬁ:r&: . l

Tourists Visiting Lodges, Tourist
Information Centers and
Museumns

Cf the ten questionnaires sent to lodges, tourist
information centers ana museums, eight were returned and
only five listed the nuiber of tourists visiting their
facility. The mrmuseum at the University of Alaska attracts
Letter than %0 percent of the tourists visiting Alaska.z
snchorage and Fairbanks are the only two cities on the new
uighway that have natural history museums, fTable VIII gives
the results of the uestionnaires received. Four out of the
tive lodges, tourist information centers and museuns, nade
significant gains in the number of tourists visiting tneir

facilities. rnart U Ranch had a 200 percent increase in

tourist traue from the year 1966 to 197C, for the high.

Tourist oeascn

five lodges replied to the length of the tourist
season. ‘iwe statea June, July and August; the third oune
dgesiynated thie montii of June to tihe middle of Septender; the
fourth cconsidgered May <6 as the beyinning of the tourists

season anc ending cn Sevtember 12; and the fifth responded

luike "iller, "Tourism is Lveryboay's business,”
Alaska Industry, III, 2 (February, 1871), e7.

2 ased on perscnal corresgondence hetween University
of Zlaska Museun, and writer.

pos




T&sLE VIIX

SBLR OF TOURISTS VISITING ALASKAN LODGLE,
TOURIST INFORMATION CELTERES
AND FUELUMS
1666~1370

Lodyes, Information Fercent of
Centers and rHuseums 1966 1367 1968 1969 19720 Changye

Lawson (Creek Tourist
Informaticon Center (ruseun) 19,148 20,618 21,058 16,468 13,263 - 31

r.atanugska Valley
iourist Center 3,000 5,700 7,225 +141

rount Mekhinley national
tark Corpany (hcotel) 1,400 1,500 1,700 1,600 1,800 + 33

part L. Ranch 440 60U 700 BLO 1,200 +200

University cf Alaska
fuseurs: 33,411 57,016 5G,719 52,762 57,542 + 72

source. Dawscn Creek Tcocurist lnforratinn Center, aatanus}-a Vallev Tourist Center,
tount r.crinlevy wmaticnal Park Corrany, Lart D. Ranch, University oi alaska
ITuseun:

=,



4€
that touristz frequented his facility year arcund. However,
all five lodges agreed on July as the peak of the tourist
geasgon.

The hlaska Travel Division, Division of Harine
Trangportation, commercial airlines, and two tour agencies
are tryi-y to lengthen the tourist seasone. Iric lichowell,
wiio has conducted several research studies for hlaska Travel
iivision, has made the following statement about the future
tourist seasons in Mlaska.

...the length of the summer season (currently mid-

*ay through mid-September) can »2 axtended from its
present 120 days to at least 150, if more promotion and
advertising dollars can »e made available to educate
potential spring and fall travclers.

The laska “arine Hichway offers o 20 percent
¢iscount during the winter schedule. The discount applies
to passenger fares, statercoms and vehicles. The discount
date begins on liovember 30 and is eitended to “ay 3]..:‘3

Eoth *laska Zlrlines and Wein Consolidated ifirlines
have put together packaged tours to the Arctic for the off-
scason. . speclial off-season price will e available for
tre wintor manthe,

~ha Tralinnl Mravel rasnay has heen trvina to esgtab-

T4ah reintnw +envriat tvrades +a *am>a, "¢ Tneizel Pgency

1"£T?nr, on, e, ., I,

”
Meagal *Taatra an® +hae Yntan, (Aneohorace:r  Alarkns
trlalemva Vaam~inbttan | PeApmbhar Tamoary, 1071), n, 2,

Q?k*’., n. 1.
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proviues a special winter tour to Alaska during the
rnehorage Fur rendezvous. The travel agency also features
an Arctic tour via Alaska or Wien Consolidated Airlines.l

westours Incorperated is beginning the tourist
season a little earlier for the 1971 seascn, The M, V. west
Htar and the M., S. Orpheus will kegin an eighit-day round
trip, starting May 3, through the Inside Tassage to Skagway.,
The ships will sail from Victoria and include many 2laska

towns on their ports of call.2

Origin of Tourists

An increasing number of tourists are coming from the
lortheast Central portion of the Unitea States. In 1970,
24 .8 percent of the surveyed parties were from this area.
In 1969% only 21.7 percent represented this area. Very
little marketing effort was extended in this region uy
either the State or private Alaskan travel inaustries., The
western states provided only 24.8 percent in 1970 as comparea
to 34.7 percent in 1969.3

The racific States and the Nortneast Central States
combiined represent the origin for nearly half the tourists
visiting 2laske Ly driving the 2laska highway. Table IX
gives a representation of the origin of tourists using the

slaska highway.

1Ibid. 2Ibid.

3 . .
Lased on personal correspondence between Department
of ilighways, State of Alaska, and writer,



RECICGH

OF ORICIN OF

TABLE IX

1969~1970C

TOUR

ETE IN ALAGRA

Region

Fercent

1969

racific
Mountain

i Central

o
-
-

07
=

Central
i. Central
SL Central
liortheast
Mid. &Atlantic

&. Btlantic

34,7
6.3
14.1
3.6
21.7
0.0
4.1
10.9

4.7

1370 Difference

24.8 -9.9
B.6 2.3
13.3 S
3.9 .3
24.8 3.1
1.7 1.7
3.6 =~ 4D
13.4 2.5

2.9 l.2

source:

Alaska Visitors Association



Takle X gives & comparison cf the percentage of
slaskan visitors from each state to the states percentage of
United States population, <California represents the largest
single state in numbers of tourists; but, a greater per-
centage of the population freom Coloracdo, washington,
Minnesota, and !tidchigan are traveling to Alaska.

All but one questionnaire reported California as
being the leading state for suppliying tourists to 2laska.
The ~uestionnaire that aid not recognize California naned
washington as the number one state for tourists.

sumpber of Tourists Visiting
Nount McKinley Park

Mount McKinley Park has become the mest popular park
for tourists in Alaska. 'The park attracts almost half of

1 Table =I gives a

the total tcurists visgiting the state.
comparison of the numbexr of visitors to the liational Parks
ana Monuments of Alaska. The total numver of visitors to
the Wational Parks and hational ionuments increased 119
percent from the vear 1965 to 1%969. tlount ticKinley Park

accounted for 42 rercent of tihe total number of tourists

visiting the National Farks and Hatiocnal sionuments for 1%69.

Teurist Lnjoyment
One of the questiocns on the cuesticonnaire sent to

the loages askea, in the opinion of the person filling out

l;;avgl slaska anu the Yukon, op. cit., p. 4.

e . A, [ o - B e e = e - -
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RATIG COMPARISON OF ThlL PLRCLWIACE CF ALASKREN
STATLS PLRCLWLACL OF
UNITLD SYATLS PCPULATICN

1576

VISITGORG T0 TLkb

State

Alaskan
Visitoxrs

Percent

talifernie
SAlchigen
rennsylvania
Illinocis
minnesota
vew York
vashington
uhio

Inuiana

Colorade

17.93

4.47
4.42
3.8Y9
2.93

2.77

Lni
Po

tec &States

pulation flatio

Bource: Alaska Visitors Association

“.63 1,086

1.04 2.66



TABLE XI

VISITORS TO ALASKA'S NATIONAL PARKS
AND NATIONAL MONUMENTS

51

1965-19€9
National Parks and
National Mcnuments 1965 1966 1967 1968 1969
Mount McKinley
National Park 21,400 31,300 39,800 33,300 45,500
Sitka National
Monument 25,800 38,600 44,800 23,800 39,500
Glacier Bay
National Monument 11,800 4,900 8,300 13,500 16,000
Katmal National
Monument 800 2090 1,200 1,500 7,800
Total Visitors 49,800 75,700 94,100 72,100 108,800
Percent Change 52 24 23 51
Source: The Alaska Survey and Report: 1970-1971
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the questionnaire, “"wWhat did the tourists seem to enjoy most
about their vacation in alaska?”

Scenery was recorded, by lodge owner's, as the high-
light of the tourist's vacation. Wildlife ranked second,
camping, hiking, and fishing finished third, fourth and
fifth. Mount Alyeska Resort specified that thelr tourists
enjoyed visiting with and just being around zlaskans and
fellow travelers. Mount McKinley Yotel emphasized that the
touriste visitine +the mart enjoved seeinc the wilAlife:r in
fart, thev rated wilAlife as Heino more important than the

L lad 2ol b o ' g8

Promotion of Mourism

Tn nrenarina for the tourist season of 1970, the
Alaata Trawvnl Niyiaion fnr the first time promoted to the
nff -agnncon, off-Reat and convention traffic. ™his campaion
wan undonh4+a’ly the reanon why the tourist seaeon of 1970
went Amm in the “Yasta recor® hooks ar a falr to-cood vyear.
"teowbare In the nation the vear war recoomized as a fair-to-
nooy vear, “ue to the recession. Some arcas renorted a had
+tonrie+ epanon, !

T™ea Ctata'a nromotinn for a soring and fall tnurist

seasnn conaiste? of full-prace, full-color smpectaculars in

“‘ntional renaravhic, Cunaat, "ravel “acazine and other

b A e o

ruhlicatione, Tolders alsn were made up to mail out to
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people who wrote for information. "“Spring Up to 2laska" and
"Heptober” emphasize the early-season and late-season
beauties of Alaska., The folders stress the uncrowded
accommodations, and the unhurried friendliness of Alaskans.
Many of the Alaska travel industry firms paid $200 for a
back cover listing on the folders. The companies also
of ferecd early and post-season discounts for tours, hotels,
sight-seeing, and for the other services they provideu.l

The campaigns proved successful, The vice-president
of Alaska Alrlines reported tc the Alaska Visitors Associa-
tion that the summer traffic had been "soft" because of the
national economic conditions, but that spring and fall
tourist traffic was up "substantially" because of the off-
gaeason campaigns. The Division of Marine ransportation
reported that their ships have haad an increase in traffic,
The Marine uigﬁway System chalked up a half million dollar
increase on the Whickersham due to thie cff-season promotion
and the 20 percent discount that is cfferea to early and
late travelers, The president of Northland Tours stated
that the Octoker 5 salling of the cruiseship iMeteor was
filled to a 87 percent load factor. This tourist load was
credited to the fall promotion. before the campaign, the
ship had been booked only to a 20 percent load factor.2

The state's promotion of the "Off-Beat Alaska”

campaign was a combination of a full-page, full-color

Ibid. 21bid., p. 37.
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macrazZine advertisenent and @ ten-page [oluer which listed,
at no caarge to the operaters wore tuan one hunared forty
lodges, resorts, canps ana charter carriers. ooth the state
anu taese olf-tihe-uecaten-vath operators rated the campaign a
success,

Tne state is also interested in attracting conventions
to ~lazka. Conventioneers spend an average of $50.00 Ler
day @ couarec to the $35.00 per gay for the averave sunmer
tourist, As a result of tihe campaign 40 out-of-state
service crganizations, louyes, conpanies, and other groups
nave schedulec conventions in Alaska curing the next few
vears, and an audditional 60 more are consicering the state.z

The ilaska Visitors Association is trying out a new
program that could draw 5,000 Japanese tourists cr more to
~leska Ly 1972. If this program is successful, it could
cpen tie door for exploration in other parts of the world
for ueveloping tourist trace fcxr Alaska.

Cne of the najor reasons why the program locks like
it could Le a success has Leen the introuuction of reaucea
airfare on rouna trips Letween slaska and the Urient. A
rourd trip fare ci $250 per passenger between Tokye anu
ilaska is possiile 1f a group cf 40 cr wore travel witihh FPan

Awerican ¢r Nortawest 0rient.3

lyiic. “15id.

3I.L‘iu.’ Lre 140

N



Jucther incertant facter tiat will hel: thdls .reyram
ez peen the lcosening of the restriction on the amount of
woney that a Japanese can take out of the country. The
Sovernment nad a ceiling of $500 in addition to the airfare;

nov this limit has been douLle to $1000, Japan is a natural

narket Lbecause skior

H]

from J&_ an have veean coulng to Alaska

over the Christumas koliday in the pest. The Jepanese are

attracted to the open spaces of Alaska Lecause of the
thickly settled urian life that is part of their environ-
nwnzt.l

The Alaska Visitor Bbssociation hag written a letter
to each nmewber of the Gtate Legislature proposing the
following:

.+ The addition of staff and money to Leef up the
Alaska Travel Division's present limited researxch
effort.

... Legislation creating a state revcolving fund, or
state guarantee of bank loans, for the construction of
private visitor facilities and attracticns.

ees cudeeting 'cf a rdpirur of SLLU,000" for the Juuvte
annual national advertising ana public relation con-
tract. Cf this arcunt the AVA advecates tiic use ot
$50,000 for foreign travel promotion, wiilch in turn can
be matched v federal menies under a program of the
United States Travel Gervice.

... xpension of the state's convention promction
activities, including 'a more realistic appropriation
for funus for expenses necessary in selling Alaskan
convention facilities,'

.+ &L major new program of statewiue grants to communi-
ties 'for the necessgary feasibility studies, constructicn
cost, ara cininishing participation in the operation

Ioid.
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cost of public facilities such as civic convention
centers, museums, exhibhition halls, parks, visitor
centers, highway camper faciiities, and similar
multiple-purpose facilities.

Average lLength of Stay

The questionnaires confirmed the statistics stated
by the Independent Highway Tourist Expenditure Survey
conducted by the Rlaska State Travel Division. Their
findings suggested that the average length of stay within
Alaska for tourists is 13.3 daya.2

The United States Customs and Immigration Office
gave the shortest estimated length of stay within Alaska for
tourists, 10 daya.3 The Anchorage Travel Bureau was high
with 15 days. The other responses fell in batween these two
estimates.

Wastours Incorporated, stated that their tours
averaged 18 days, but tourists were scheduled to do some-
thing each day. Wart P "anch renortad that their tours take
hetwaen 10 an® N Aavas, hut like Westours, each vacation day
i= nlanne? for the tourist,

"ha lodgez renorted that tourists generally stayed

one Aavy then continuve? on to other points of interest. Only

1
THhid,, o, €9,

’tygvn1 Aimaka and the Yukon, loc. cit.
1

nnent An nersana?l corrasnondsnce hetween ", &,
Mretame anA Tyminration NEPipm, Tof, MNaska, and writer.



the lodges cr resorts that offered sone fornm of recreation

fweld the tourists longer than one day.

kverage Amount of roney Spent

0f all the questions on tihe guestionnaires, this one
had the greatest variety of answers. The question was,
"What was the average daily anount spent per person?” The
largest amcunt vas represented Ly tourists on a guided touyxy
spending $75.00 per day. The smallest amount was represented
vy thie tecurist that was camping while on vacation within
ilaska, and averaged $12,.50 per day. BActually, the results
of the qguestionnaires indicated three different groups of
tourists, The first group is mace up of those people taking
guideu tours, the second group represents the tourist trav-
e¢ling on liis own and using the louges ana cafes. The third
yroup is maae up of tourists traveling on their own, Lut
canpring out the majority of the nights, while vacationing in
Alaska.

By far the highest estinates for the average arounts
spent per person, per aay, were receivea fror the tour
agencies. Worthlend Tours estirnated the average amount
spent by the tcurist was $%00 on a vacation lasting 12 days
or an average c¢f $75,00 per day. Westours' ldg-cay vacation
cost $700, or an average of $539.60 per cay. lestours' cost
covers cnly the expense of the trip and dia not include
rnoney needed for extras, souvenirs, ¢ifts, film, entertain-

ment, anua the many cotiier items that tourists jpurchase.
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The second grour included touriste travelino on
thuir own, staying in lodges, rotels, and hotels, and eating
cut, ount McKinley Hotel, recelved an average of $40.00 a
uay per tourist. The (len-kich Internaticonal hotel, farther
frcw the park and serving as just a stop-over, averages
$25.00 a4 day per tourist. 9The iart b Ranch offers a package
price on their leodging and cut-door recreaticnal trius.
Yhelr river trips and trail trips average Letween $25.00 and
$35,00 per cay.

ihe Alashka State Travel Livision's stuay on the
Independent Lighway Tourist [xpenditure Survey concluded
that tourists camping-out during their vacation averagec
$12.50 per person. The average expenditure per party was
$33.v0.1

“he State Travel Division sugyests an average of
$35.00 per uay per person; this figure represents a cress-

-y

section of all tourists traveling in hlaska.®

fourists Camping
The Dawson (Creek Tourist Information Center, which
iz located at iile Zero on the Alaska Lighway, reported the
following percentages of tine tourists indicatea that they
were camping: 1%¢b, 73%; 1966, 75%; 1967, 7&%; 1%¢8, 80%;

196y, 83%; and 1970, B4%., The United States Customns and

Yiravel nlaska ane the Yukon, loc. cit.

2., ,
Filler, op. cit., . 37.
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Iunmigration foicé, Tok, Rlaska, at the opposite end of the
tlaska bighway, did not keep statistics, but observéd an
increase in the nunmber of campers and nouvile trailers
entering tiie state,

The bLivision of Marine Transportation reports an
increase in campers traveling throughout 2laska over tie
rast seven years. The ferries that were transporting 10-20
campers in 1964, now repocrt tinat they are transporting 40-5%0
camers.

In the past few years the campgrounds in Alaska have
vecome overcrowded, especially near big cities or special
settractions. The Lunper-to-bunmper traffic has beaten down
thie vegetation anu has left the campgrounds dusty and full
of ruts. 7The trees ami bushes have been cut down for fire-
wcou, thus creating a canpgrocund that the camper has not
expected to find in Rlaska.

More campgrounds are needed to meet thie demands of
tourists and the c¢la onesg need to be expanded and modern-

ized.l

tncherage-Fairbanks highway

The following information was received from the
State Department of highways in regard to the tourist travel

on the Anchiorage-Fairbanks tiighway and the effect the

lILi\i. e e 07
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ulynway will nave on the numuer of tcurists visiting the
mount Mckinley Park,

The new highway between Anchorage and Fairbanks
should carry approximately 250 vehicles daily in the
vicinity of McKinley Park. The traffic volure will
generally increase as one gets closer to iAncheorage or
Fairbanks. There would alsc be local increases in
velume near settlements and recreational areas. with a
road north out of Fairbankes to the horth Slope and
increased tourist activity, the traffic volume could
grow at a rate of 10% per year for a few vears.

'he new highway will definitely induce more tourists
and Alaskans to visit #chkinley Park. Approximately 50%
of the tourists into the state drive to Mckinley Park on
the present gravel access roada. With the completion of
the new highway, a 1008 increase is estimated. Laszsed on
time, travel via the new highway lbetween Znchorage ana
ticKinley Park and between Fairbanks and dcKinley Park
will take about 25% of the time presently required. ©On
the nasis of road mileage, the distance between
Anchorage and McKinley Fark on the new highway is akout
200 miles compared to about 400 miles., On the new
highway it is about 100 miles between Fairkanks and
Mckinley Park compared to about 34¢ riles.l

Summary
i#lasha has increased its tourist trade from 59,200
tourists in 1964 to 125,000 in 1970. The Lulk of the
tourists are using the Alaska hichway as & moue of travel.
buring 1970, 101,518 reople used the Alaska Lighway,
Cf the lodges, tourist infcecrmation centers, and
museums reporting the number of tourists visiting thelr

facilities during the tourist season, four out cf five

showed a substantial increase. The Alaska tourist season

1Eased ocn perscnal corresponaence Letween Depar timment

of highways, State cf Blaska, and writer.
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is avout 120 days, witihh July rerresenting the peak of the
SEABON.

Almogt half of the tourists traveliny in Zlaska carne
fron twe yeneral areas, the racific States and the Mortheast-
Central cart of tie United States. California is repcrted
as having tne laryest number of tourists visiting Alaska.

Tourists promotion campaigns are rather new for the
state of Alaska but the campaiyns used so far have been
successful. The 1970 tourist season was reported a3 a fair-
to-yocou vear, while other parts of the country reported a
fajr-to-poor tourist season. ‘ne Alaska tourist seascn has
nade a goou showing for a year when the overall naticnal
gconomy nias ween poor,

The tourists average 13 cays in nAlaska, and spend
an average of $35.00 per day »er tourist. The tourists
taking planned tours are spending substantially more per day
cn their vacation in Rlaska than tie tocurists travelinu on
thieir own. & greater number of tourists are turning teo
camping~out while on vacaticn in 2laska.

the iLnchicraye-rairbanks wnighiway, when congletea,
will increase the nunber of tourists visiting the Mount
erinley vark iy 10y percent. The park had 45,500 visitors
in 1v6%, if tue ttate higyhway precviction wmaterializes, about

100,000 tecurists will visit tne park in 1972. Scenery

R

pears to ke the Llanlight of the tourists' trip te Alaska;
nowever, when traveling in #cunt ieKinley rark, wildlife

ecores the main attraction.



CHAPTER 4
SUMMARY, COHCLUSIONE ANL RLCOMILNDATICHS

The purpose of this study was to determine whether
or not sufficient tourist travel will bLe present on the new
Lnchorage~Fairbanks ililghway to warrant the establisnment of
a lodye, museum and campground near the lcunt Mcohinley Fark.,
The problem was further dividec into the following sub-
questions:

i, what was the total nunber of tcurists traveling
in Alaska for each of the past five years?

2. Low many tcurists visited the selected lodgyes,
tourist information centers and museums already established
on the nain tourist rcutes?

3. Low long was the Alaska tourist season and which
ronth rerresented the peak of tne zeason?

| 4. uow many of the tourists traveling in Alaska in
tihe future will use the new Anchoraye-Fairbanks liighway?

5. bow many tourists visited the ilicunt Hckinley
Fark as conpared tc the other parks in Alaska for the past
five years?

6. Wwhat auid the tcurist enjoy rmost avout his

vacation within Alaska?

62



7. wiwat was the origin of the tourists traveling in
Slasika?
g. ‘hat was the average length cof stay for a
tourist in Zlasha?
Y. Vhat was the average amount of money spent by a
tcurist while on vacation in xlaska?
10. Wwas there an increase in the nurber of tourists
canring cut while on their vacation witihin Alaska?
1l1. what is the state government doing to promote
tourism in flaska?
rersonal corresponudence was used to secure the
wajority of thne research raterials neededu to write this
study. (uestionnaires vere sent to lodges, tourist infoxr-
maticn centers, museums, tourist agencies ana city and state
agencies., sowe information was obtained from panphlets,
newsbulletins, and pericdicals supplieu by the Alaska
Visitor Asscciation. The Look, The Alazha Survey and

eport: 1870-1971 was obtained from tne RFesearch Instlitute

of Alashka Incorporatec,

Sumrary
The tcourist trade in laska is & voung ana growing
ineustry . ‘4due Unitew ftates Custons and Inmigration Office,
vok, Alaska, reportec that the 1970 tourists scason had a
32 percent Lrovta over the 19¢9% season, but that the normal
anpnual rate of ¢rowtn in number of rerscns traveling for the

~laska uigliway is eight percent. whe Alaska Marine uigaway
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also has experienced a steady growth in tourist travel over
the past seven years.

The established lodges, tourist information centers,
and museums on the present highways are experiencing a
steady growth of tourist trade.

The tourist season in Alaska is about 120 days.
Several programs have been initiated to extend the season.
The hlaska Marine Highway and several airlines offer an off-
season discount to tourists traveling during the spring and
fall. fTthere are winter tours available to the Arxrctic or
tours to attend special celebrations conducted by Rlaska’s
cition throughont the winter months, Westours' cruiseships
ara startine the 1071 +ourist season much earlier than
nenal, "helr salling Adate iz scheduled for the third of
Hav,

™he museur at the "niversity of 2laska attracts a
1avrge nmher aof visitors esach vear. The "niversity's
mnganm is one of the laraest and finest in Plaska.

"ha matority of the tourists visiting Alaska come
from the Pacific coast an® the “orth Central vart of the
™itar Ctates, "alifornia vrovides »laska with more
temrists than anv other individual state.

"he Alaska "rave) Nivision has only recently hegun
a satinfactarv tourist nrometion campaion. The results of
the 12€4 ~pwnaion were rlearly visihle in the 19271 tourist
cansarn, Tha 1974 tanriat aspeon for 2laska was rated as

Paly tr-ran? whila in Athar narta of the countrvy the tourist



season was ratea fair-to-pocr. The slumy in the naticnal
econoy was the najor factor in the poor tcourist trade for
i870.

The campaign proved to be a success for botii the
cut-of-state conventions held in Alaska and the off-the-
beaten-path louges, resorts, camps, ana cnarter carriers.
HNOW a new progran has been created to lure the Japanese
tourists to visit “laska.

The Alaska Visitor Assccilation has proposed the
followino ideas to the State Legislature:

l. Acditional staff anc money for research.

2. Bank loans for the construction of private
visitor facilities.

3. Reguire inconing visitors to £ill out a short
questionnaire.

4. bBudgeting $500,000 for annuel national auver-
tising anu public relations.

5. Lxpansion of tue out-of-state convention
promotion,

6. Grants to communities for construction of con-
vention centers, museums, exhibition halls, pexrks, visiter
centers, hiyhway camper facilities, anu other nultiple-

purpose facilities,
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The average length of stay for the tourists visiting

alaska is 13 days. ‘The tourists on guided tours tena to

stay longer; also, tourists teking part in an outdoor



recreaticnal procram stay longer. 7The tourlsts spend an
average of 35 per ay.

A& greater percentage of the tourists each vear are
caimping out while on vacation in Alasika. Jnu bawson Creek
Tourist Informaticn Center, Lawson Creek, britisi: Celuamida,
Canada, reporteu tinat 84 percent of the tourists visiting
their facility curing the 1970 touriat season were cancing
cut., The Uniteu Jtates Cusgtons and Imnigration Sffice, Toi:,
Alaska, repcrted an increased nunber of canmpers entering the
state. The Marine hkighway reports that they are trans-
rorting wore camnpers each year to dlaska, The increasing
nuniser of canpers has resulteu in overcrowdeu campgreuncs in
Alaska,.

The State highway Department predictew that 250
vehicles daily within the vicinity of the :iount cKinley
Fark ujon the completion of the new Anchcrage-Fairbkanhs
Lighway. The cxpected yrowth rate will be ten percent per
vear for a few yearg immediately after the completion cate.
Approxinately 50 percent of all Rlaskan tourists visit Hount
Mckinley Park., With the congletion of the new hignway, the
park sinculu experience & 100 percent increasge in tcurists.
The new highway will save 25 percent of the travel tine it

cresently takes to reach the park.

Conclusions
rlaska has much to offer the tourist on vacation- -

scenery, wildlife, and out-door recreaticon of all types.
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The state has been referred to as the laszt frontier, and
rigyitfully so, for it offers the nuch needed open spaces and
wildernesg for the tourist to explore.

Tourismx is a renewable resource and is increasing
each year in Alaska, 7The highwav seewns to be the most
popular mode of travel.

There were 45,500 tourists visiting the Iicunt
reinley Park inm 1%69; and if there is to be a 100 percent
increase in the numbexr cf tourists when the Anchorage-
Fairb:anks Lighway is completed in 1972, there will be nearly
100,000 tourists in the area. iogically, the present
accomnodations will need to be doubleu in order to take care
of this influx of tourists. Whereas in the past, tourists
were scattereu over the state, the new highway will tend to
uraw thern togyether at a central locaticn., The tount LcKinley
Park area shoulu have the largest c¢cncentration of tourists
of any location in the state.

Selecticn of a lcdge Ly tourists nust Le Lasec on
either availalility or advertisement. If a louwge has a good
site location, is well advertised, and offers the tourist
sorething extra, such as out-door recreation, it should bLe
very ccoiipetitive in attracting tourists. If the canmpgreounas
tuat are located near scenic or historical areas are over-
crowded, then the prark area would be an ideal location for
tihre establisinent of canmpgrounds,

Tourist Information Centers anu lMuseums lLiave Leen a

yoou tourist attraction. At tne time of this study, there
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is not a museum near the Mount McKinley Park. Since the
main tourist attraction in the park is wildlife, and since
most of the smaller mammals are nocturnal, a museum should
prove to be successful as a tourist attraction. Tourists
must travel either to Fairbanks or Anchorage to visit a
museum, and once tourists leave the park area, scenery
becomes the main attraction.

A large percentage of the tourists are camping and
since the existing campgrounds are becoming overcrowded, a
modern campground, including showers and laundry facilities
should be a tourist attraction. Once the camping tourist
has established his camp for the night, he then has free
time for entertainment. If a lodge or museum is nearby, the
majority of the campers probably will visit either one or
both. A combination of the three--lodge, museum, and camp-
aroumA--ahoul® Racome one of the most competitive businesses
on the new Yiahwav,

"o {Aeal locationsz for advertising would he the
vacd fic crast an? the north-central area of the United
ceates. alifornia would he the hast state to concentrate
an afvartisina oroavam,

~he corrination of a lodae and campground would
nrovide accommodations for the touriste traveling on their
oo and mtavine {n lodces and eatino out, and the tourists
traveling an +helr avm ant carpine out. The museum would
“a attrantive +n hath thexe grouns and it may Araw tourists

traratineg with nianned +anra. "he murenm also will nrovide
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the opportunity to sell souvenirs and gifts. These 100,000
tourists visiting the areas will bring with them about $3.5
million, profided each tourist spends only one day.
The Alaska Travel bDivision has accomplished much
toward its tourist promotion: and if the state decides to
back the tourist industry, a tremendous growth is sure to

develop.

Recommendations

1. Assessment of the present tourist facilities,
such as lodges and campgrounds, in the Mount McKinley Park
areas should be made.

2. A site study for the location of the lodge,
campground, and museum should be initiated.

3. The land for the huilding site should be
acmiire? ha®fore offinial travel on the Anchorage-Fairbanks
T erthwav heaina,

4, *» eamnaround with shower and laundry facilities
ahon1A he conatructad first {f it is not possible to con-
atruet a 1odce an? eamparound in the same building season.

R, "he cometruction of a camproround or ledge and
eamnaronn® should “a started the vear the hiohway opens.

£, 2 musenm could he added later when financial
standing Aaema {t vossihle,

7. "n out-Aonr recreation program including sport

23a%niney Ar hereshary vidine ahonlA ke astahlished after the
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initial construction of the lodge, campground, and museum to

increase the competitiveness of the husiness.
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APPENDIX A

Addresses of (uestionnaire Recipients
and Sample (uestionnaire

Alas/Kon Border Lodge
Milepost 1202

Beaver Creek, Yukon
Canada

Alaska Railroad
P. 0, Box 7-2111
Anchorage, Alaska 99501

Alagska Travel Bureau
502 Joseph Vance Building
Seattle, Washington 99801

hlaska Travel Division
Pouch E
Juneau, Alaska 99801

Alyeska Resort Incorporated
Girdwood, Alaska 99501

Anchorage Chamber of Commerce
Anchorage, Alaska 99501

Anchorage Travel Bureau
P. C. Box 1583
Anchorage, Alaska 99501

Mr. Stanley ¥. Brown
Paxson Lodge
raxson, Alaska

Mr. Philip Clarke
Tok Lodge
Tok, Alaska 99780

Dawscon Creek Tourist Information Center
Dawson Creek, British Columbia
Canada
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Mr, Don Deliart
liart D Ranch
Gakona, Alaska 99586

Department of Highway
Office cf the Commissioner
Juneau, Alaska 99801

‘Department of Public Works
Division of Marine Transportation
Pouch R

Juneau, Alaska 9$9801

Department of Travel and Fublicity
Department of Economic Development
Juneau, Alaska 99801

Department of Travel and Publicity
Box 2703

Whitehorse, Yukon

Canada

Fairbanks Chamber of Commerce
Fairbanks, Alaagka

Clennallen Chamber of Commerce
Glennallen, Alaska

Glen~Rich Internaticnal Hotel
Gakona, Alaska 99586

Matanuska Valley Tourist Center
Palmer, Alaska 99645

Mount McKinley Bus Line
124 East 5th Avenue
Anchorage, Alaska 998501

Mount McKinley National Park Company

1753 tast Fort Lowell Road
Tucsen, Arizona 85717

Northland Tours, Incorporated
Plaza 600 Building
Seattle, Washington 98101

Mr, Ray Scoby
Forty-~-Mile Roadhouse
Mile 1301 Alaska lHighway, Alaska

Trailway Travel Bureau Corporation
1010 South West Sixth Avenue
Portland, Oregon 97204
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University of Alaska !useun
University of Alaska
College, Alaska

United States Custorms and Immigration Office
Tok, Alaska 99780

Westours, Incocryorated
900 I, B. M, Buildinc
Leattle, wWashington 98101

Questionnaires returned

78



Thunderbixrd Estates §36
Emporia, Kansas 668601
January 18, 1971

U. S. Customs and Immigration Office
1ok, hlaska

Gentlemen:

I am writing a paper on the "Alaska Tourist Trade"
for a graduate class. Any information you can cffer will
Le of great benefits in writing my paper. I would appre-
ciate your answering the following gquestions and returning
the guestionnaire in the self-addressed stamped envelope.

l. List the number of tourists traveling the Alaska
Highway for the following years:

1966 1968 1970

1967 1969

2. what dates best represent the length of the tourist
season? Example: June 5 to August 31l.

3. Wwhich month is the peak of the tourist season?

4. What did the tourists seem to enjoy most about

their vacation in Alaska? Rate the following 1-2-3-4-5-6~
etc.

scenery __  fishing wildlife
hiking carping other

A i s v i

5. W®Which state seem tc provide Alaska with the mcat
tourists?
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6. What is the average amount of money spent per day
per tourist?

7. what is the average length of stay for tourxists in
Alaska?

8. what percentage of the tourist checking through the
Inmigrations Cffice indicated they were camping?

9, 2Any other information that you might have on
tourist trade in Alaska woulu be appreciated,

—— -

Due to the period of time that is allowed for writing

this paper, I wculd appreciate your returning the infocrmation
by March 1, 15%71.

Sincerely,

Jim Sellens

Enclosure



£0

6. WwWhat is the average amount of meney spent per day
per tourist?

7. what is the average length of stay for tourists in
Alaska?

8., Wwhat percentage of the tourist checking through the
Inmigrations Gffice indicated they were camping?

9. »2ny other information that you might have on
tourist trade in Alaska woulu ke apprecliated,

[ —

Due to the periocd of time that is allowed for writing

this paper, I weculd appreciate your returniny the information
by March 1, 1971.

Sincerely,

Jiw Sellens

Enclosure



APPENDIX B. Alaska lHighway System

Illustration I

Anchorage-Fairbanks Highway
Denali Highway

Alaska Highway

Richardson Highway

Glenn Highway

Haines Highway
Seward-Anchorage Highway
Sterling Highway

Mount McKinley National Park
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APPENDIX B. The Relative Size of Alasksa
and the United States

Illustration II
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. APPENDIX B. Towns and Cities of Alaska

ITllustration III
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l. Barrow 12. Fairbanks
2. Kotzebue 13. valdez

3. Nome 1l4. Cordova
4. Bethel 15. Tok Junction
5. Dillingham l6. Yakutat
6. Kodiak 17. Skagway
7. Homer 18. Juneau

8. Kenai 19. Sitka

9. Seward 20. Petersburg
10. Anchorage 2l. Wrangell
11. Palmer 22. Ketchikan

83



	Sellens 1971
	Sellens 1971 pt2

